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EXECUTIVE SUMMARY

This report has been developed in the context of the project entitled “DIALOG CITY -
A holistic approach towards a digital cultural infrastructure in European cities”, No.
101055705, funded by the Creative Europe program of the EU, under the Work
Package 3 in response to the Needs Assessment research through interviews with
artists, citizens, and decision makers. The aim of the interviews was to identify the
audience’s perception on the concepts of “Digital Transformation” and “Smart Cities”
and the skills they believe are needed to adapt to digital change.

The report is structured into the following sections:

- Ashort introduction which consists of a general overview of the DIALOG CITY
project (its aim, objectives, goals and activities, as well as the main deliverables
and a list of the project partners).

- The research methodology of the interviews where the process of identifying
and accessing the interviewees is developed.

- A brief description of the respective countries’ background regarding the
developments of Digital Transformation and Smart Cities.

- Presentation of the key findings of the interviews with citizens and decision
makers.

- Conclusions and recommendations.
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ORGANIZATION OF THE REPORT

The report is organized in 2 parts:
1. The research methodology of the interviews.
2. The key findings of the interviews.
The report offers concluding remarks as well as recommendations for the survey research to

be conducted as the next step of the needs assessment process of the Dialog City project.

INTRODUCTION

The project "DIALOG CITY — A holistic approach towards a digital cultural infrastructure in
European cities", in short DIALOG CITY, is born out of the conviction that an innovative cultural
and human-centred approach can directly contribute to social cohesion in times of huge
transformation processes. This can only be done by filling the gap between superfast
technological development and urgent democratic improvement towards participation. Even
today it is almost impossible to tell where the analogue world ends, and the digital world

begins. We are interconnected to people almost seamlessly across these two ends.

The goal of the DIALOG CITY project is to create a simultaneously socially inclusive,
environmentally friendly, and economically sustainable urban digital environment. Our
project builds partnerships between small and medium-size cities in five European countries
based on collaboration between city museums, city archives, cultural organisations, urban
activists, social architects as well as training facilities. This way, it includes different viewpoints
that create the basis of human digitization and ongoing ‘user engagement’ and enables a
sustainable network where solutions are continuously developed in the most diverse areas of

society.

The consortium of the project consists of 7 organizations from 5 different countries:

Municipality of Aschaffenburg - Germany, CulturePolis — Greece, STADTMUSEUM GRAZ

ProJECT 101055705 — DIALOG CITY DELIVERABLE 3.4 INTERVIEWS WITH CITIZENS AND DECISION MAKERS 4



dialo
citgg

GMBH - Austria, FONDAZIONE CIRKO VERTIGO ETS - Italy, QUATORZE - France, CENTRO
FORMAZIONE PROFESSIONALE CEBANO MONREGALESE S.C.A.R.L. - Italy and CONSORZIO
INTERAZIENDALE CANAVESANO PER LA FORMAZIONE PROFESSIONALE CIAC S.C.R.L. - Italy.

The project is funded by the Creative Europe Programme of the European Union.

The activities of the project are the following:

DIALOG CITY

A Holistic Approach towards a Digital Cultural Infrastructure in European Cities

ProJECT 101055705 — DIALOG CITY DELIVERABLE 3.4 INTERVIEWS WITH CITIZENS AND DECISION MAKERS 5
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ARCHIVING OUR CITY

Citizen Archive Platform

The aim is to establish a web tool named CITIZEN ARCHIVE PLATFORM (CAP) to submit all
kinds of data-based objects (born digitals) such as images, video, audios and texts, but also
hybrid and digitized analogue objects, which will be stored by the responsible museums and
archives and then integrated in a professional, but non-profit, compliant archival system; an
integrated part of the submission process should be the possibility of enriching the submitted
data with oral history interviews. The innovative digital toolset is directly related to citizens'
participation.

Organizational catalogues of criteria for archival data formats of the born digitals, legal
requirements (copyright, personal rights, etc.) as well as the quality and quantity of the
metadata will be an integral part of the project. The submitted data is secured under national
archival law and the General Data Protection Regulation (GDPR) - all data processing (CAP,
digital archive/repositories, archive/museum information systems etc.) runs on top data

security systems.

OUR COMMON FUTURE

Future Literacy and Design Thinking Toolkit
The aim is to create options and possibilities to imagine our future society and build capacity
to develop solutions and alternatives. Therefore, FUTURE LITERACY is to be included by

creative means in various artistic, participatory, and educational processes.

HYBRID EVENTS ART FOR PUBLIC

Digital-Analog Festivals and Artistic Interventions
DIALOG CITY Events aim to involve citizens directly into planning and content. While three
major festivals are being organized in Mondovi (IT), Graz (AT) and Aschaffenburg (DE), minor

cultural events will take place in the other cities at the same time. All activities are connected
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via DIALOG CITY broadcasting platform. With this hybrid structure, the impetus of a
digitalanalog dialogue on European level can be established within the partnership.

Additionally, with a European-wide open call ART FOR PUBLIC, we will establish an annual
competition. Professional artists are invited to develop ideas for the visualization and
promotion of DIALOG CITY - in the participating cities and beyond. Four selected artists in
total will get the opportunity for a 2-month residency in one of the cities involved and will be
supported as by the respective beneficiary - financially and logistically. The resulting art works

will be shown locally as well as online.

PART 1 - The research methodology of the interviews

The aim of this research was to do a ‘needs assessment research’ for citizens and decision
makers from the respective cities and countries of the partners towards the concept of Smart

Cities and the practice of digital transformation.

Originally, the consortium had decided to conduct an online survey in the 5 countries and
then follow up with a series of focus groups to clarify certain qualitative answers. During the
survey design process, through the close collaboration with public opinion experts, the lead
partner of WP3, proposed to replace the focus group with one-on-one interviews and conduct
them before launching the survey. This way, the partners tried to use the answers and
feedback of the interviews, to improve the quality of the survey and the clarity of the

guestions for the target audiences.

The partners invited per country 10 citizens and decision makers to interviews between end
of January 2023 and beginning of March 2023. Citizens and decision makers were interviewed
either by online meetings, phone interviews, physical meetings and in some cases,

interviewees preferred to answer the questions in writing and send them through email.
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INTERVIEWS WITH CITIZENS AND DECISION MAKERS

Citizens are playing a significant role throughout the whole process of the project. At the initial
stage, a co-creation interview has been designed to evaluate and gather citizens' expectations
for this initial evaluation process while they were invited to answer the questionnaire and
contribute to the mapping and needs assessment process. We use a broad range of networks
of the involved institutions in their cities to set these interviews on a representative basis.
The data collection was enriched by point of views and feedback by selected representatives
of decision makers and other citizens representing the public and private sector regarding
their vision and expectations towards the Smart City mentality and how citizens are currently
engaged and how. In this way capacity building and awareness raising needs were highlighted
and used as feedback for further activities during the implementation of WP3 and the whole
project.

In each partner country, interviews were conducted either by a member of the project team

or the partner team.

SELECTION CRITERIA OF INTERVIEWEES

Respondents were selected based on the following criteria:
1. 50% men and 50% women
2. Digitally literate / non-digitally literate
3. Aged between 18 and 90 > 2 people from each age group: 2 people 18-30 years old, 2
people 30-40 years old, 2 people 40-50 years old, 2 people 50-60 years old, 2 people
60 years old and above.
4. Residence > the city of the project partner. Based on the population distribution, there
was an estimate based on the latest 2021 population census.
5. Additional characteristics: representation of immigrant population as per the census
results.
As a result of this selection, the partners managed to interview the following representatives

from each group:
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PROCESS
ONLINE-
PHYSICAL-
INTERVIEW INTERVIEWEE | WRITTEN
PARTNER CATEGORY NO. ANSWERS | ROLE IF APPLICABLE
CULTUREPOLIS CITIZEN C1 ONLINE
CULTUREPOLIS CITIZEN C2 WRITTEN
CULTUREPOLIS CITIZEN C3 ONLINE
CULTUREPOLIS CITIZEN C4 WRITTEN
CULTUREPOLIS CITIZEN C5 WRITTEN
DECISION
CULTUREPOLIS MAKER D1 ONLINE VICE MAYOR
DECISION HOTEL ASSOCIATION
CULTUREPOLIS MAKER D2 ONLINE PRESIDENT
DECISION REGIONAL GOVERNMENT
CULTUREPOLIS MAKER D3 WRITTEN | DIRECTOR
DECISION
CULTUREPOLIS MAKER D4 WRITTEN | UNIVERSITY PROFESSOR
DECISION CULTURAL ASSOCIATION
CULTUREPOLIS MAKER D5 WRITTEN | FORMER PRESIDENT
STADTMUSEUM
GRAZ CITIZEN C1 ONLINE
STADTMUSEUM
GRAZ CITIZEN C2 ONLINE
STADTMUSEUM
GRAZ CITIZEN C3 ONLINE
STADTMUSEUM
GRAZ CITIZEN C4 ONLINE
STADTMUSEUM
GRAZ CITIZEN C5 ONLINE
LOCAL COUNCILLOR,
STADTMUSEUM DECISION MEMBER OF THE CITY
GRAZ MAKER D1 ONLINE GOVERNMENT OF GRAZ
STADTMUSEUM DECISION
GRAZ MAKER D2 ONLINE PUBLIC SERVICES
STADTMUSEUM DECISION
GRAZ MAKER D3 ONLINE RECHNOLOGY/RESEARCH
STADTMUSEUM DECISION ENTREPRENEUR, BUSINESS
GRAZ MAKER D4 ONLINE LEADERIT
STADTMUSEUM DECISION HEAD OF THE MUNICIPAL
GRAZ MAKER D5 ONLINE ADMINISTRATION
STADT
ASCHAFFENBURG CITIZEN C1 PHYSICAL
STADT
ASCHAFFENBURG CITIZEN C2 PHYSICAL
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STADT
ASCHAFFENBURG CITIZEN C3 PHYSICAL
STADT
ASCHAFFENBURG CITIZEN C4 PHYSICAL
STADT
ASCHAFFENBURG CITIZEN C5 PHYSICAL
Volkshochschule (People's
STADT DECISION University) Aschaffenburg /
ASCHAFFENBURG MAKER D1 ONLINE Director
Municipality of Aschaffenburg
STADT DECISION / Mayor and responsible for
ASCHAFFENBURG MAKER D2 PHYSICAL | digitization
STADT DECISION Economic and Commercial
ASCHAFFENBURG MAKER D3 PHYSICAL | Chamber /CEO
Association of youth
organizations of the
municipality of Aschaffenburg
/ responsible for the field of
STADT DECISION participation, integration and
ASCHAFFENBURG MAKER D4 PHYSICAL | intercultural work
Mayor (Department of Youth,
STADT DECISION School and Social Affairs)/city
ASCHAFFENBURG MAKER D5 PHYSICAL | of Aschaffenburg
CFP CEMON CITIZEN C1 ONLINE
CFP CEMON CITIZEN C2 ONLINE
CFP CEMON CITIZEN C3 ONLINE
CFP CEMON CITIZEN C4 ONLINE
CFP CEMON CITIZEN C5 ONLINE
CFP CEMON CITIZEN C6 ONLINE
CFP CEMON CITIZEN Cc7 ONLINE
CFP CEMON CITIZEN Cc8 ONLINE
CFP CEMON CITIZEN Cc9 ONLINE
CFP CEMON CITIZEN C10 ONLINE
CFP CEMON CITIZEN C11 ONLINE
CFP CEMON CITIZEN C12 ONLINE
CFP CEMON CITIZEN C13 ONLINE
CFP CEMON CITIZEN C14 ONLINE
MUNICIPAL Councillor for
Culture, Cultural Heritage and
DECISION Library, Tourism, Social Policy,
CFP CEMON MAKER D1 ONLINE Legal Affairs
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MUNICIPAL Councillor for
DECISION Youth Policies, Events, Sports
46 | CFP CEMON MAKER D2 ONLINE and Sports Facilities
TELEPHO
47 | QUATORZE CITIZEN C1 NE
TELEPHO
48 | QUATORZE CITIZEN C2 NE
TELEPHO
49 | QUATORZE CITIZEN C3 NE
50 | QUATORZE CITIZEN c4 ONLINE
TELEPHO
51 | QUATORZE CITIZEN C5 NE
DECISION TELEPHO REGIONAL NETWORK
52 | QUATORZE MAKER D1 NE COORDINATOR
DECISION TELEPHO
53 | QUATORZE MAKER D2 NE ASSOCIATION DIRECTOR
DECISION TELEPHO | CITY WIDE COLLABORATION
54 | QUATORZE MAKER D3 NE PROJECT COORDINATOR
DECISION
55 | QUATORZE MAKER D4 WRITEN COMPANY DIRECTOR
DECISION TELEPHO
56 | QUATORZE MAKER D5 NE SPORTS CLUB PRESIDENT

COUNTRY BACKGROUND

The current needs assessment research has taken into consideration the status of digital
transformation in each of the partner countries, namely in Germany, Greece, Austria, Italy,
and France.

The research includes desk research from various sources. The findings of the results of the
guestionnaire research (deliverable 3.2) will be further enriched by the information found
below.

The EU has several programs and initiatives to deal with digital transformation at different
levels of the economy and society such as:

1. The Living-in.EU movement - a city-led collaborative platform for cities and
communities to accelerate their digital transformation the 'European way' (citizen-
centric approach, ethically and socially responsible data usage, co-creation with and
engagement of citizens, open and interoperable standards)

ProJECT 101055705 — DIALOG CITY DELIVERABLE 3.4 INTERVIEWS WITH CITIZENS AND DECISION MAKERS 11
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Local data platforms - Implementing interoperable local data platforms that enable
digital technologies to integrate data flows via open standards within and across city
systems. Both the public and private sector can then use data to deliver smart services.
Data space for smart communities - Facilitating data sharing through the creation of
a data space for smart communities. This will be an interoperable and secure
environment, where currently fragmented and dispersed data can be shared, based
upon voluntary agreements.

Local digital twins - Building the capacity of cities and communities to implement their
local digital twins. Local digital twins are virtual representations of the area’s physical
assets, processes and systems. They use Al algorithms, data analytics and machine
learning to create digital simulation models that can be updated and changed as their
physical equivalents change. They allow real-time city management and long-term,
strategic policy decisions, using models, visualisation and scenario building. The latter
will provide a good basis for digital Bauhaus initiatives.

The DIGITAL programme —in order to also provide financial support to the four action

points above the DIGITAL programme will make some funding available in its various
calls. The bulk of the funding should however come from national sources, potentially
including Cohesion Policy Funds or the Recovery and Resilience Facility.

At a corporate level, the latest European Investment Bank report on Digital Transformation in

the EU offers interesting data.

Digital adoption and share of population with high digital skills

Use of advanced digital technologies (in %) Firms that invested to become more digital as
and people with digital skills (in %) a response to COVID-19 (in %) and people

Advanced digital technologies

Source:
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EIBIS (2021), firms in EU27 and Eurostat.
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Source: DIGITALISATION IN EUROPE 2021-2022, Evidence from the EIB Investment Survey, 2022, European Investment Bank

GERMANY

Germany has a national website dedicated to digital transformation. The Digital
Transformation Index presents the following data:

Digitization Index - A look at the status quo.

The digitization of the economy has many facets. The Digitization Index summarizes these in

a key figure for the German economy. The index contains both the framework conditions and
digitization within companies. A sub-area of internal digitization is the level of digital maturity.
In particular, this takes into account processes, products and services as well as business
models and shows how digital companies already are here.

Although companies in Germany work with data and provide a lot of information digitally,
they do not yet control their processes or business models based on data. Different degrees
of maturity are distinguished for such digital processes. Companies have a low level of digital
maturity when they can make the processes visible by providing data-based information, e.g.
about inventories, orders or use of resources. Companies have a high degree of maturity
when they can also map complete processes as a data model and thus control the company.
With these "virtual images" web shops can be operated, customers can be analyzed or
procurement, sales and production processes can be carried out completely automatically.
Just under a fifth of companies control their processes or business models digitally and thus
achieve higher levels of maturity.

There are clear differences between size classes and sectors:

e Almost every second larger company (250 employees and more) has reached the
“highly digitized” maturity level group. For medium-sized companies it is 37 percent
and for small companies (less than 50 employees) it is only 22 percent.

e The ICT industry is more advanced than others when it comes to digitizing its
processes. More than 42 percent reach the maturity level group "heavily digitized".

Status of digital transformation measurable using various indicators

The status of the digital transformation in the German economy can be measured using
various indicators:

ProJECT 101055705 — DIALOG CITY DELIVERABLE 3.4 INTERVIEWS WITH CITIZENS AND DECISION MAKERS 13
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The share of sales with digital products and services of the companies is on average 22
percent. A quarter of sales are made via digital sales channels. When it comes to
procurement, it is even almost 30 percent. Digitization is not limited to internal processes. 13
percent of the companies are networked externally with their suppliers and customers. In
large companies it is already one in four. Business models are also becoming more digital: 12
percent of companies provide their customers with services in a digitally automated manner,
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largely without human-to-human interaction.

These results are based on a survey of over 2,000 German companies. It will be repeated with
the same structure in 2021 - this measurement should then show progress in digitization.

Source: website
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GREECE

The Digital Transformation Strategy 2020-2025 of Greece, called also the 'Digital bible' is the
main strategic document, which sets priorities for the digital transformation of the country,
as well as goals to develop the digital skills of Greek society - at all levels and ages. The Digital
Bible outlines the guiding principles, strategic axes, and interventions on a horizontal and
vertical level that aim to enhance and support the digital transformation of Greek society and
economy. The Greek strategy underlines 7 primary objectives as well as supporting activities

across specific areas, such as initiatives aimed at citizens or the education sector.

Main objectives

Safe, fast, and reliable access to the Internet for all.
A digital state, offering better digital services to the citizens for all life events.

Development of digital skills for all citizens.

R A

Facilitating and supporting the transformation of companies and SMEs into digital
enterprises.

5. Strengthening and enhancing digital innovation.

6. Making productive use of public administration data.

7. Incorporating digital technologies within all economic sectors.

Digital skills for citizens

In the area of Digital skills for Citizens the strategy has the following goals:

e Enhancing the integration of innovative technologies in the educational process of
primary and secondary education.

e Institutionalisation of weekly information technology (IT) hours in all classes of
secondary education.

e Embedding digital skills courses within all curricula in higher education institutions.

e Establishing a Digital Citizens' Academy to offer online learning courses on the topic

of digital skills through a user-friendly online platform.
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e Launching training programmes for all ages, social backgrounds and professionals
from a variety of sectors via a lifelong learning approach.
e Implementing a single and systematic mechanism of certification for digital skills

programmes and adapting them to address changing labour market needs.

The Strategy also sets goals to provide digital skills training programmes for entrepreneurs in
order to facilitate the digital transformation of their sectors and businesses. Another strong
focus of the Greek Digital Bible falls on the Digital Skills Pillar, which incorporates another 3

strategic goals and underlining activities and priorities.

Source, Other sources: Digital Transformation Projects in Greece’s Public Sector | Governance, Procurement and Implementation, Digital

Transformation Strategy 2019-2023
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AUSTRIA

Austria’s Federal Ministry, Department of Finance, has a dedicated focus on Digitalisation.

The country goes even further to define the transformation challenges for citizens,
companies, and the administration. We note from the ministry website the following:

For Citizens

Nowadays digital processes are common in nearly all areas of life. They are transforming our
ways to communicate, our working life, the education system, business and economy,
industry and public administration.

The Austrian government is proactively accompanying this digital transformation and
focusing its priorities so that Austrians get the best possible benefits from it.

Special attention is paid to digital education. That part of Austria's population that so far has
not been using the internet should be encouraged to acquire digital skills. Digital literacy is
therefore a must on the way in the future.

There are some developments of importance for the citizens, e.g. the electronic delivery.
The e-delivery is your secure and central mailbox for electronic documents. Other
important topics include the protection of one's own personal data and care when the world
wide web. [...]

Digital literacy

In addition to technical skills, digital education also means being able to use digital media in
a competent and reflective manner and this is a key qualification for participation in modern
society. Dealing consciously and responsibly with data and critically evaluating sources of
information is one of today's cultural requirement such as reading, writing and arithmetic.
Check out your digital skills with the "Check"

Digital literacy is therefore a must for the future. However, 40 percent of people in
the EU have no or little digital education - the result: every second person finds it difficult to
get employment. These facts must be counteracted. Target-group support for entry into the
digital age should help to overcome inhibitions.

fitdinternet - planned offers for digital "general education" as follows:

o fitdinternet for children/teenagers: media literacy and critical use.

e fitdinternet employed: acquire basic digital skills - with emphasis on occupational
application.

e fitdinternet for older citizens, people returning to work after a career-
break: digitalisation entry-level basic training.

Digital Competence Framework for Austria - DigComp 2.2 AT
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Digital basic education for all citizens combines general and vocational education. The
establishment of the Digital Competence Framework for Austria Dig Comp 2.2 AT (PDF, 762
KB) (accessible) in the context of digital literacy is a complex project involving schools, open
youth work and adult education. [...]

Source: website
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ITALY

Similar to the other countries, Italy has a dedicated department for Digital Transformation.

This department is directly supporting the Prime Minister. The country has a strategy for 2026
based on 5 indicators as follows: 70% of the population to have a digital identity, 70% of the
population to have digital competences, 75% of public administration to adopt cloud
technologies, 80% of public services to be online, 100% of families to have access to Ultra
broadband connection.

Sottosegretario Dipartimento Progetti Notizie Innova con noi Italia digitale 2026

OBIETTIVI 2026 ,h:::ii:idigitale 70% /@0
I 5 indicatori per

portare I'ltalia nel Mg gt 70% 2
gruppo di testa

La strategia nazionale Italia digitale 2026

SCOPRI DI PIU

Adozione cloud
75%

% Pubblica Amministrazione

e

Servizi pubblici online 80%

% servizi pubblici essenziali

7|

Connessione banda
ultralarga 100% Q

% famiglie

For this goal to be achieved, the country is deploying several projects.
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FRANCE

The State Secretariat for the State Reform and Simplification, has under its mission the digital

transformation of the economy and society.

In France, the digital transition of the French economy and society is considered an essential
axis of preparation for the future: 25% of the French Plan "France Relance" - endowed with
100 billion euros, of which 39,4 billion is funded by the EU - is dedicated to the digital
transition. Four major pillars are identified:

o The development of start-ups and French technological sovereignty. 2.4 billion euros

will, for example, be devoted to breakthrough digital technologies: quantum,
cybersecurity, artificial intelligence, cloud, digital health;
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e Ensure that digital benefits and is accessible to all: 250 million euros will thus be
invested for digital inclusion, in particular to deploy digital advisers on the territory
before the end of the 1st quarter of 2022;

e Training in digital professions with 300 million euros for the integration of young
people and those whose professions will be affected by the crisis and economic
changes;

® Accelerating the digital transition of companies and the State: 200 million euros will
thus be devoted to the digitization of the health system as part of the global health
plan.

In addition, the "France 2030" investment plan, presented on October 12, 2021, envisages
greater mastery of digital technologies, particularly in the cybersecurity, quantum, cloud and
artificial intelligence sectors, and by an investment in talents and skills, in particular to
modernize the production system and create schools providing training in artificial
intelligence. Digital is also mentioned as a necessary investment to succeed in the “healthy,
sustainable and traceable food revolution” for 2030, in the agricultural sector.

Source: website of the European Commission in France.
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INTERVIEWING PROCESS PER COUNTRY

Regarding the approach, we quote indicatively the interview process followed by some of
the partners. A similar procedure was followed by all the partners:

GERMANY - STADT ASCHAFFENBURG

STEP 1 = the Decision Makers were reached via e-mail.

STEP 2= a short informative message with the questions and the Declaration of Consent
(Annex 1) was sent to decision makers and they were asked for an online interview or to
answer the questions written.

STEP 3= Interviews took place in the Digitalladen of Aschaffenburg and in the office of the
municipality Aschaffenburg (recording). 1 Interview was online recording (via BBB) and 5 were
sent in written form. the interview started with personal questions regarding the
interviewees’ characteristics (Name, Age, Ethnicity, Job) and the answers were recorded
(except the two in written form). All the interviews were held in German.

STEP 4= The interviews were transcribed in English and some of them were adjusted (both in
German and English).

STEP 5= The transcriptions were sent (in German) to the Decision Makers to review and
approve them (except for the 5 Interviews in written form). The Declaration of Consent was
also sent to them. They don’t make use of it (except in one case until now=Decmaker7). They
were explained that the interview is anonymous and would not be published, also that the
results will be analysed for the purposes of the project. If we want to make public use of
quotes etc., we will inform them and ask them for permission. In one case some changes had
to be integrated in the final document.

STEP 6= The interviews were shared as Word and Pdf on the collaboration platform
““Stackfield”” which is used for partners to work together online. Short synthesis of the results:
One important result of the interviews concerns the relationship between citizens and the
city administration. The latter has the task of explaining the digital transformation to the

population and making offers to participate in the increasing digitization of public and
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everyday life. Providing an effective digital infrastructure is one of the prerequisites for
improving the city's quality of life, for example in the areas of transportation or healthcare.
However, digitalization must not replace personal relationships; human contact is just as
important, also to reach groups such as people with disability. Digitization should therefore
have an inclusive character; people must be at the centre of this development. The

municipality has also to provide people with information, easy and fast.

GREECE - CulturePolis

Step 1 = Invitation (Annex 4) by email or telephone

Step 2 = Acceptance by interviewee

Step 3 > For online interviews = Invitation to select through Doodle a day and time from the
available slots. Slots were 45mins long and available 6 times a day (10am, 11am, 1pm, 2pm,
4pm and 5pm).

Step 4 = Once the slot was selected, a confirmation email was sent to the interviewee with
the Declaration of Consent (Annex 1). The declaration was necessary to process the data and
exchange it among partners. The interviewee had the option to give consent to use the
answers for the proof of work to the EU officials as well as for promotional reasons. The
minimum consent needed to do an interview was the general processing among partners.
Step 5 = Online interview took place on Zoom platform. The first questions were about the
characteristics of the interviewee (Digital literates or non-digital literates, Age,
Male/female/other, Nationality, Living in...[city]?, Citizen / Decision maker — from which
sector?). Once those were given, with the permission of the interviewee, the call was
recorded for proof of work. The recordings are available for review.

Step 6 = After the interview, a follow-up email with a thank you note was sent.
Step 3 > For physical meetings = agreement on date, time, and location.

Step 4 = Physical interview

Step 5 = After the interview, a follow-up email with a thank you note was sent.
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Step 3 > For written answers = an email was sent requesting the characteristics of the
interviewee (Digital literates or non-digital literates, Age, Male/female/other, Nationality,
Living in...[city]?, Citizen / Decision maker — from which sector?). The email had in attachment
the Declaration of Consent (Annex 1) as above.

Step 4 = the interviewee sent back their answers and the signed consent form.

Step 5 = After receiving and checking the answers, a follow-up email with a thank you note

was sent.

FRANCE — Quatorze

STEP 1 = Interviewees were reached by mail, which included information about the project.
STEP 2= Having their reply to the time for the interview was set, agreeing if it would happen
by phone or in person.

STEP 3= Interviews were done by phone or in person and they weren't registered. Each
interviewee was informed that the interviewer was taking notes on the computer, and that it
would be edited later.

STEP 4= The interviews were transcribed and edited to make them more readable.

STEP 5= the transcription was sent to every person to review them, asking if it's ok; changes
were integrated in the final document.

STEP 6= the results were shared on Collaboration platform ‘Stackfield’, the platform used by
partners for their internal communication.

STEP 7 = The internal synthesis of the interviews was made

PART 2 - The key findings of the interviews
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Digital transformation: General Understanding

The key findings of the interviews show that in many cases interviewees were not so
familiarised with the terms of “Smart Cities” and “Digital Transformation”. The meaning of
these 2 terms was not so clear to them and they often asked for clarifications.

In general, they understand digital transformation as a transition to a new age by using
technologies with a holistic approach. They see it as a tool which can improve their everyday
life in the city and solve practical issues (e.g., digital services offered by public authorities such
as getting documents online, transportation, traffic control, energy consumption of the city).
As for the concept of “Smart City” they regard it to be a city inclusive and accessible to
everyone, prepared for future changes, in interaction with its citizens a city which puts them

to the fore, but also a sustainable city.

Needs of citizens and decision makers

The analysis of the interviewees responses shows that citizens and decision makers don’t feel
so comfortable yet with the terms of Digital Transformation and Smart Cities, as they see it as
a great change for which they are not always prepared for. They feel that they need more
training and information by public authorities on new digital tools and the digital services
their city provides to them.

They also expressed a need for maintaining face-to-face interactions to achieve a balance

between the digital and the analogue world.

One important result of the interviews concerns the relationship between citizens and the
city administration. The latter has the task of explaining the digital transformation to the
population and making offers to participate in the increasing digitization of public and
everyday life. Providing an effective digital infrastructure is one of the prerequisites for
improving the city's quality of life, for example in the areas of transportation or healthcare.
However, digitalization must not replace personal relationships; human contact is just as
important, also to reach groups such as people with disability. Digitization should therefore
have an inclusive character; people must be at the centre of this development. The

municipality also must provide people with information in an easy and fast way.
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Another critical aspect in the interviewees’ responses was the fear and scepticism about
digital changes. Their main concerns were about the possible negative effects of the digital
transformation, especially privacy, data protection and the need for critical thinking to filter

and control a great amount of information.

RECOMMENDATIONS

Through the Needs Assessment analysis, it is evident that citizens and decision makers
suggest a hybrid scheme with the combination of analogue and digital tools to ensure balance
between the digital and the analogue world and encourage interpersonal connection, so that
personal bonds are not lost.

Since they were not so aware of terms such as digital transformation and smart city, there is
a need for providing more information and training to them on new digital tools and services.
This training will allow the active involvement and participation of the citizens and the
communities in the design of smart cities.

The use of digital tools and services can solve practical everyday problems in the city, but
citizens need usable, updated and clear online information provided by the city authorities
which have to ensure access to digital information, tools and equipment for everyone

regardless of their age, education or socio-economic status.
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CONCLUSION

This report was developed to present the results of the Needs Assessment through interviews
with citizens and decision makers in the context of WP3 of the DIALOG CITY project. The
analysis of the interviewees' responses shows that although they were not so familiarised
with the concept of Digital Transformation and Smart City, they believe that new digital tools
and services can provide solutions to many of the practical issues that a city faces.

They still have some concerns about the digital changes, especially when it comes to data
protection and the possible loss of personal interactions, so they need more information and
training in the use of new digital tools and services to be more comfortable and adapt to

digital change.
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Interview Guide EN — Citizens/Decision Makers
Interview leaflet EN — Citizens/Decision Makers
Invitation text EN — Citizens/Decision Makers

List of interviewee roles — Citizens/Decision Makers
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ZUSAMMENFASSUNG

Dieser Bericht wurde im Rahmen des Projekts ,,DIALOG CITY - Ein ganzheitlicher
Ansatz fiir eine digitale Kulturinfrastruktur in europaischen Stadten“ im Rahmen
des Programms ,Kreatives Europa“ der EU erstellt und ist Teil des Arbeitspakts 3
des Projektes. Er ist ein Teil der Zusammenfassung der Bedarfsermittlung, die
durch Interviews mit Kiinstlern:Innen, Biirger:Innen und Entscheider:Innen erstellt
wurde.

Ziel der Interviews war es, die Wahrnehmung der Zielgruppe Kiinstler:Innen zu den
Konzepten ,Digitale Transformation“ und ,,Smart Cities” sowie die ihrer Meinung
nach erforderlichen Fahigkeiten zur Anpassung an den digitalen Wandel zu
ermitteln.

Der Bericht gliedert sich in die folgenden Abschnitte:

e Eine kurze Einfiihrung, die aus einem allgemeinen Uberblick iiber das
DIALOG CITY-Projekt besteht (Ziel und Aktivitaten sowie die wichtigsten
angestrebten Ergebnisse sowie eine Auflistung der Projektpartner im
Konsortium).

e Die Forschungsmethodik der Interviews, bei sowohl der Prozess der
Identifizierung der Interviewpartner:innen als auch die Kontaktaufnahme
mit lhnen dargelegt wird.

e Eine kurze Beschreibung des Hintergrunds der partizipierenden Lander
hinsichtlich der Entwicklungen der digitalen Transformation und dem Smart
City Konzept.

e Darstellung der zentralen Erkenntnisse aus den Interviews mit der
Zielgruppe Kiinstler:Innen.

e Schlussfolgerung und Empfehlungen.
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STRUKTUR DES BERICHTS

Der Bericht ist unterteilt in zwei Teile:

1. Die Forschungsmethodik der Interviews.

2. Die wichtigsten Ergebnisse der Interviews.
Der Bericht enthalt abschlieBende Bemerkungen sowie Empfehlungen fiir die
Umfrageforschung, die als nachster Schritt des Bedarfsermittlungsprozesses im

Rahmen des Projekts Dialog City durchgefiihrt werden soll.

EINLEITUNG

Das Projekt ,,DIALOG CITY - Ein ganzheitlicher Ansatz fiir eine digitale
Kulturinfrastruktur in europaischen Stadten®, kurz DIALOG CITY, ist aus der
Uberzeugung entstanden, dass ein innovativer kultureller und humanistischer
Ansatz in Zeiten groRer Veranderungen direkt zum gesellschaftlichen
Zusammenhalt beitragen kann. Dies kann nur erreicht werden, indem die Liicke
zwischen superschnellen, technologischen Entwicklungen und dringend
notwendiger demokratischer Weiterentwicklungen in Richtung (mehr)
Partizipation geschlossen wird.

Heute lasst sich kaum noch erkennen, wo die analoge Welt aufhort, und die
digitale Welt beginnt. Vielmehr sind wir fast nahtlos als Biirger:innen mit diesen
beiden Enden verkniipft und so entstehen Vermischungen und Uberlappungen des
Digitalen und des Analogen.

Ziel des Projekts DIALOG CITY ist es, zu einer gleichzeitig sozial integrativen,
umweltfreundlichen und wirtschaftlich nachhaltigen stadtischen digitalen
Umgebung einen konkreten Beitrag zu leisten. Unser Projekt baut Partnerschaften
zwischen kleinen und mittelgroRen Stadten in flinf europaischen Landern auf,
basierend auf der Zusammenarbeit zwischen Stadtmuseen, Stadtarchiven,
Kulturorganisationen, Stadtaktivisten, Architekten und Ausbildungseinrichtungen.

Auf diese Weise werden unterschiedliche Sichtweisen einbezogen, die die
Grundlage fur die menschliche Digitalisierung und kontinuierliches ,User
Engagement” schaffen und so ein nachhaltiges Netzwerk ermoglichen, in dem
Losungen in den unterschiedlichsten Bereichen der Gesellschaft kontinuierlich
weiterentwickelt werden konnen.
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Das Konsortium des Projekts besteht aus 7 Organisationen aus 5 verschiedenen
Landern: Stadt Aschaffenburg - Deutschland, CulturePolis - Griechenland,
STADTMUSEUM GRAZ GMBH - Osterreich, FONDAZIONE CIRKO VERTIGO ETS - Italien,
QUATORZE - Frankreich, CENTRO FORMAZIONE PROFESSIONALE CEBANO
MONREGALESE S.C.A.R.L. - Italien und CONSORZIO INTERAZIENDALE CANAVESANO
PER LA FORMAZIONE PROFESSIONALE CIAC S.C.R.L. - Italien.

Das Projekt wird durch das Creative Europe Programm der Europaischen Union
finanziell maRgeblich unterstiitzt.

Die drei Aktivitatsfelder des Projektes

DIALOG CITY

A Holistic Approach towards a Digital Cultural Infrastructure in European Cities
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ARCHIVING OUR CITY

Eine Blirgerarchiv-Plattform

Ziel ist die Etablierung eines Web-Tools namens CITIZEN ARCHIVE PLATFORM (CAP),
um datenbasierte Objekte (sogenannte Born Digitals) wie Bilder, Videos, Audios
und Texte, aber auch hybride und digitalisierte analoge Objekte einzustellen und
zu sichern. Dieses Web-Tool wird von den zustandigen Museen und Archiven
wahrend der Projektlaufzeit entwickelt und anschlieRend in ein professionelles,
aber gemeinnutzig konformes Archivsystem integriert. Ein integrierter Bestandteil
des Einreichungsprozesses soll die Moglichkeit sein, die eingereichten Daten
durch Oral History-Interviews anzureichern. Das innovative digitale Tool Set steht
in direktem Zusammenhang mit der Biirgerbeteiligung und wird dementsprechend
partizipativ entwickelt.

Die Voraussetzung ist ein funktionierendes Archiv- oder
Museumsinformationssystem und ein digitales Repositorium, das dem
gemeinsamen Standard fiir Open Archival Information Systems (kurz OAIS) in den
kooperierenden Institutionen entspricht. Die Erstellung organisatorischer
Kriterienkataloge fur Archivdatenformate der Born Digitals sind integraler
Bestandteil des Projekts, ebenso wie die Zusammenfassung der gesetzlichen
Anforderungen (Urheberrecht, Personlichkeitsrechte etc.), sowie Beschreibung
der erforderlichen Qualitat und Quantitat der Metadaten.

Die ubermittelten Daten sind gemaR nationalem Archivrecht und der Datenschutz-
Grundverordnung (DSGVO) geschiitzt — die gesamte Datenverarbeitung (CAP,
digitale Archive/Repositorien, Archiv-/Museumsinformationssysteme usw.) wird
auf erstklassigen Datensicherheitssystemen aufgesetzt.

OUR COMMON FUTURE

Entwicklung eines ToolRits fiir Future Literacy und Design Thinking Prozesse

Ziel dieser Projekaktivitat ist es, Optionen und Moglichkeiten zur Imagination
unserer zukinftigen Gesellschaft zu schaffen und Kapazitaten fur die Entwicklung
von Losungen und Alternativen aufzubauen. Daher soll FUTURE LITERACY mit
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kreativen Mitteln in verschiedene kinstlerische, partizipative und padagogische
Prozesse einbezogen werden.

HYBRID EVENTS ART FOR PUBLIC

Digital-analoge Festivals und Riinstlerische Interventionen

Ziel der DIALOG CITY Events ist es, Blirger:Innen direkt in die Planung der
Veranstaltungen und deren inhaltliche Angebote einzubeziehen. Daher sollen in
einem ersten Schritt des gesamten Prozesses Biirgerfestkomitees eingerichtet.
Wahrend in Mondovi (IT), Graz (AT) und Aschaffenburg (DE) drei groRRe Festivals
organisiert werden, finden in den anderen Stadten parallel kleinere
Kulturveranstaltungen statt. All diese Aktivitaten sind liber eine Streaming-
Plattform verbunden und tiber die Website von DIALOG CITY dementsprechend fiir
eine breite Offentlichkeit auch auBerhalb der Partnerstadte zuganglich und
sichtbar.

Mit dieser hybriden Struktur konnen innerhalb der Partnerschaft Impulse fiir
einen digital-analogen Dialog auf europaischer Ebene gesetzt werden. Dariiber
hinaus dienen die DIALOG CITY Events in drei aufeinanderfolgenden Jahren als
publikumswirksame Plattformen, um die Zwischenergebnisse der beiden anderen
Projektsaulen einer breiteren Offentlichkeit vorzustellen. Sie dienen somit als
Meilensteine zur Forderung, Uberpriifung und Bewertung der Weiterentwicklung
der BURGERARCHIV-PLATTFORM und der Methodenentwicklung fiir OUR COMMON
FUTURE.

Die dem Projekt zugrundeliegende Idee und ihr methodischer Ansatz soll bereits
wahrend und unmittelbar nach der Projektlaufzeit zu einem groBeren
europaischen Netzwerk ausgebaut werden.

Dariiber hinaus wird mit einem europaweiten Open Call ART FOR PUBLIC ein
jahrlicher Wettbewerb etabliert. Professionelle Kiinstler:Innen sind eingeladen,
Ideen zur Visualisierung und Verbreitung von DIALOG CITY zu entwickeln - in den
teilnehmenden Stadten und daruber hinaus.

Insgesamt vier ausgewahlte Kiinstler:innen oder Kunstprojekte erhalten die

Moglichkeit fiir einen jeweils zweimonatigen Aufenthalt in einer der beteiligten
Stadte und werden von den ansassigen Projektpartnern im Rahmen des Projektes
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finanziell und logistisch unterstiitzt. Die entstandenen Kunstwerke werden sowohl
lokal als auch online sichtbar sein.

TEIL1 -

Die Forschungsmethode der Interviews

Das Ziel dieser Forschung war es, eine "Bedarfsanalyse" fir Kuinstler aus den
jeweiligen Stadten und Landern der Partner in Bezug auf das Konzept der Smart
Cities und die Praxis der digitalen Transformation durchzufiihren.

Urspriinglich hatte das Konsortium beschlossen, eine Online-Umfrage in den fiinf
Landern durchzufiihren und anschlieRend eine Reihe von Fokusgruppen zu bilden,
um bestimmte qualitative Antworten zu klaren. Wahrend des Erhebungsprozesses
schlug der federfuhrende Partner von WP3 in enger Zusammenarbeit mit Experten
fur offentliche Meinung vor, die Fokusgruppe durch Einzelinterviews zu ersetzen
und diese vor dem Start der Erhebung durchzufiihren. Auf diese Weise versuchten
die Partner, die Antworten und Rickmeldungen aus den Interviews zu nutzen, um
die Qualitat der Umfrage und die Klarheit der Fragen fir die Zielgruppen zu
verbessern.

Im Rahmen von 10 Interviews pro Land wurden die Kinstler aufgefordert, die
bestehenden Bediirfnisse zu erfassen und neue Wege zu finden, wie sie ihr
kiinstlerisches Schaffen und ihre Fahigkeiten nutzen konnen, um das Bewusstsein
zu scharfen und Burger und politische Entscheidungstrager zu aktivieren, damit
sie sich die Zukunft ihrer Stadte vorstellen kdnnen.

Die Interview-Methodik und die wichtigsten Ergebnisse sind auf Englisch,
Italienisch, Griechisch, Franzosisch und Deutsch verfligbar.

Die Partner luden 10 Kiinstler pro Land zu Interviews zwischen Ende Januar 2023
und Anfang Marz 2023 ein. Diese Kiinstler wurden entweder durch Online-
Sitzungen, Telefoninterviews oder personliche Treffen befragt. In einigen Fallen
zogen es die Befragten vor, die Fragen schriftlich zu beantworten und per E-Mail
zu senden.
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INTERVIEWS MIT DEN KUNSTLER:INNEN

Die Kunstler:Innen wurden schon vorab mittels Umfragen in die Vorbereitungs-
und Recherchephase des Projekts eingebunden. Sie haben somit zur Entwicklung
der Fragebogen, zur Erfassung und Bewertung der Benutzerprofile, der
Bediirfnisse, Wiinsche und Probleme sowie zum aktuellen Kenntnisstand
hinsichtlich des Smart City-Konzeptes beigetragen. Auf diese Weise tragt eine
ganzheitliche kiinstlerische Forschung zum gesellschaftlichen Wandel bei.

Die Interviews ergaben eine Dokumentation und Kartierung der bestehenden
Bediirfnisse von Kiinstler:Innen bei der Suche nach neuen Wegen, ihre
kiinstlerischen Kreationen und Fahigkeiten im Rahmen des Projektes zu nutzen.
Zielsetzung ist die Scharfung des Bewusstseins von Kulturschaffenden, um
nachfolgend Biirger:Innen und politische Entscheidungstrager:Innen dazu zu
bewegen, sich die Zukunft ihrer Stadte vorzustellen. Die Interviews dienten auch
dazu, die aktuellen Bedirfnisse und vorhandenen Fahigkeiten von Kiinstler:Innen
in den Partnerlandern fir einen spateren Einsatz als Anleitende von Workshops zu
Themen der Zukunftskompetenz zu erkennen.

In jedem Partnerland wurden die Interviews entweder von einem Mitglied des
Forschungsteams oder den Projektpartnern selbst durchgefiihrt.

AUSWAHLKRITERIEN FUR DIE BEFRAGTEN

Die Befragten wurden anhand der folgenden Kriterien ausgewabhlt:

1. 50% Manner and 50% Frauen

2. Digital kompetent / nicht digital kompetent

3. Alter zwischen 18 und 90 Jahren > 2 Personen aus jeder Altersgruppe:
2 Personen im Alter von 18-30 Jahren,
2 Personen im Alter von 30-40 Jahren,
2 Personen im Alter von 40-50 Jahren,
2 Personen im Alter von 50-60 Jahren,
2 Personen im Alter von 60 Jahren und dariiber

4. Wenn moglich sollten kiinstlerische oder kreative Tatigkeiten die

Vollzeitbeschaftigung darstellen.
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5. Wohnsitz > die Stadt des Projektpartners. Fur die Bevolkerungsverteilung
wurde eine Schatzung auf der Grundlage der letzten Volkszahlung von 2021
vorgenommen.

6. Zusatzliche Merkmale: Reprasentation der Einwandererbevolkerung gemaR
den Ergebnissen der Volkszahlung.

Als Ergebnis dieser Auswahl konnten die Partner die folgenden Vertreter jeder

Gruppe befragen:
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PROCESS
ONLINE-
PERSONLICHE-
INTERVIEW SCHRIFTLICHE
PARTNER KATEGORIE | NO. ANTWORT KUNSTBEREICH
CULTUREPOLIS KUNSTLER:IN | A1 ONLINE BILDKUNSTLER:IN
CULTUREPOLIS KUNSTLER:IN | A2 ONLINE MUSIKER:IN
CULTUREPOLIS KUNSTLER:IN | A3 ONLINE THEATERDIREKTOR:IN
CULTUREPOLIS KUNSTLER:IN | A4 ONLINE THEATERDIREKTOR:IN
CULTUREPOLIS KUNSTLER:IN | A5 SCHRIFTLICH SCHREIBER:IN
CULTUREPOLIS KUNSTLER:IN | A6 SCHRIFTLICH FILMHERSTELLER:IN
CULTUREPOLIS KUNSTLER:IN | A7 ONLINE ARCHITEKT:IN
CULTUREPOLIS KUNSTLER:IN | A8 ONLINE FOTOGRAF:IN
CULTUREPOLIS KUNSTLER:IN | A9 SCHRIFTLICH RELIGIONSMALER:IN
CULTUREPOLIS KUNSTLER:IN | A10 SCHRIFTLICH HANDWERKER:IN
STADTMUSEUM
GRAZ KUNSTLER:IN | A1 ONLINE MUSIKER:IN
STADTMUSEUM KUNSTLER:IN/KUNSTDIREK
GRAZ KUNSTLER:IN | A2 ONLINE TOR:IN
STADTMUSEUM BILDKUNSTLER:IN/DIGITAL
GRAZ KUNSTLER:IN | A3 ONLINE MEDIEN
STADTMUSEUM
GRAZ KUNSTLER:IN | A4 ONLINE MEDIENKUNSTLER:IN
STADTMUSEUM
GRAZ KUNSTLER:IN | A5 ONLINE ARCHITEKT:IN
STADTMUSEUM
GRAZ KUNSTLER:IN | A6 ONLINE MEDIENKUNSTLER:IN/AI
STADTMUSEUM
GRAZ KUNSTLER:IN | A7 ONLINE MULTIMEDIAKUNSTLER:IN
STADTMUSEUM BILDKUNSTLER:IN/KUNST
GRAZ KUNSTLER:IN | A8 ONLINE IM OFFENTLICHEN RAUM
STADTMUSEUM
GRAZ KUNSTLER:IN | A9 ONLINE DIGITALKUNSTLER:IN
STADTMUSEUM
GRAZ KUNSTLER:IN | A10 ONLINE FOTOKUNSTLER:IN
STADT
ASCHAFFENBURG | KUNSTLER:IN | A1 PERSONLICH BILDHAUER:IN
STADT
ASCHAFFENBURG | KUNSTLER:IN | A2 PERSONLICH SCHAUSPIELER:IN
STADT
ASCHAFFENBURG | KUNSTLER:IN | A3 SCHRIFTLICH AKTIONSKUNSTLER:IN
STADT
ASCHAFFENBURG | KUNSTLER:IN | A4 SCHRIFTLICH SINGER/SONGWRITER
STADT
ASCHAFFENBURG | KUNSTLER:IN | A5 SCHRIFTLICH UBERSETZER:IN
STADT
ASCHAFFENBURG | KUNSTLER:IN | A6 SCHRIFTLICH ROCKMUSIKER:IN
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STADT ) RE-ENACTEMENT
ASCHAFFENBURG | KUNSTLER:IN | A7 SCHRIFTLICH KUNSTLER:IN
STADT KUNSTLER:IN ]
ASCHAFFENBURG A8 SCHRIFTLICH SANGER:IN
STADT KUNSTLER:IN
ASCHAFFENBURG A9 SCHRIFTLICH KUNSTHISTORIKER:IN
STADT KUNSTLER:IN
ASCHAFFENBURG A10 SCHRIFTLICH GEIGER:IN
CIAC KUNSTLER:IN | A1 ONLINE BILDHAUER:IN
KUNSTLER:IN CHOREOGRAPH:IN/
KUNSTLERISCHE:R
CIAC A2 ONLINE LEITER:IN
CIAC KUNSTLER:IN | A3 ONLINE SANGER:IN/MUSIKER:IN
CIAC KUNSTLER:IN | a4 ONLINE SCHAUSPIELER:IN
CIAC KUNSTLER:IN | A5 ONLINE GRAFIKDESIGNER:IN
CIAC KUNSTLER:IN | pp ONLINE FOTOGRAF:IN
CIAC KUNSTLER:IN | A7 ONLINE VIDEOMACHER:IN
KUNSTLER:IN SCHRIFTSETZER/ORCHESTE
CIAC A8 ONLINE RLEITER:IN
KUNSTLER:IN SCHREIBER:IN/SCENOGRAP
CIAC A9 ONLINE HIER:IN
KUNSTLER:IN KERAMIKER:IN /DESIGNER:I
CIAC A10 ONLINE N
KUNSTLER:IN BILDKUNSTLER:IN/DIGITAL
QUATORZE A1 TELEFONISCH | KUNST
KUNSTLER:IN SCHREIBER:IN/BILDKUNSTL
QUATORZE A2 ONLINE ER:IN
QUATORZE KUNSTLER:IN | A3 PERSONLICH GEMISCHTES KUNSTWERK
KUNSTLER:IN . KUNSTDIREKTOR:IN/KUNST
QUATORZE Ak PERSONLICH IM OFFENTLICHEN RAUM
QUATORZE KUNSTLER:IN | A5 PERSONLICH | MUSIKKOMPONIST:IN
KUNSTLER:IN BUHNENGESTALTUNG/ARB
EIT IM OFFENTLICH
QUATORZE A6 TELEFONISCH | ZUGANGLICHEN RAUM
QUATORZE KUNSTLER:IN | A7 ONLINE MUSIKER:IN/D]
QUATORZE KUNSTLER:IN | A8 PERSONLICH FOTOGRAF:IN
QUATORZE KUNSTLER:IN | A9 TELEPHONE ARBOREALE KUNST
QUATORZE KUNSTLER:IN | A10 ONLINE BILDKUNSTLER:IN
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HINTERGRUND ZUR DIGITALEN TRANSFORMATION IN
DEN BETEILIGTEN LANDERN

Die aktuelle Bedarfsermittlungsforschung hat den Stand der digitalen
Transformation in jedem der Partnerlander beriicksichtigt, in Deutschland,
Griechenland, Osterreich, Italien und Frankreich. Die Recherche umfasst
Sekundarrecherchen aus verschiedenen Quellen. Die Erkenntnisse aus den
Ergebnissen der Fragebogenrecherche werden durch die unten aufgefuihrten
Informationen erganzt. Die EU verfligt iiber mehrere Programme und Initiativen
zur Bewaltigung der digitalen Transformation auf verschiedenen Ebenen der
Wirtschaft und Gesellschaft, darunter:

1. Die Living-in.EU-Bewegung - eine Kooperationsplattform fiir Stadte und
Gemeinden, um ihre digitale Transformation auf ,europaische Weise“ zu
beschleunigen (biirgerzentrierter Ansatz, ethisch und sozial verantwortliche
Datennutzung, gemeinsame Gestaltung mit und Engagement von Biirger:Innen,
offene und interoperable Standards)

2. Lokale Datenplattformen — Implementierung interoperabler lokaler
Datenplattformen, die es digitalen Technologien ermoglichen, Datenfliisse tiber
offene Standards innerhalb und zwischen Stadtsystemen zu integrieren. Sowohl
der offentliche als auch der private Sektor konnen somit Daten nutzen, um
intelligente Dienste bereitzustellen.

3. Data Space for Smart Communities — Erleichterung des Datenaustauschs fiir
eine interoperable und sichere Datenumgebung, in der die derzeit fragmentierten
und verstreuten Daten auf der Grundlage freiwilliger Vereinbarungen
ausgetauscht werden konnen.

4. Lokale digitale Zwillinge - Aufbau der Kapazitaten von Stadten und Gemeinden
zur Implementierung ihrer lokalen digitalen Zwillinge. Lokale digitale Zwillinge
sind virtuelle Darstellungen der physischen Vermogenswerte, Prozesse und
Systeme der Region. Sie nutzen Kl-Algorithmen, Datenanalysen und maschinelles
Lernen, um digitale Simulationsmodelle zu erstellen, die aktualisiert und geandert
werden kénnen, wenn sich ihre physischen Aquivalente andern. Sie ermaglichen
zudem ein Stadtmanagement in Echtzeit und langfristige, strategische politische
Entscheidungen mithilfe von Modellen, Visualisierungen und der Erstellung von
Szenarien. Letzteres bietet eine gute Grundlage fiir digitale Initiativen im Rahmen
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des NEW EUROPEAN BAUHAUS.

5. Das DIGITAL EUROPE PROGRAMME. Um auch die vier oben genannten
Aktionspunkte zu unterstutzen, stellt das DIGITAL-Programm in seinen
verschiedenen Ausschreibungen jeweils dementsprechende finanzielle Mittel zur
Verfiigung. Der Grof3teil dieser Fordermittel sollte jedoch aus nationalen Quellen
stammen, moglicherweise auch aus Fonds der Kohasionspolitik oder Aufbau- und
Resilienzprogramme.

Darliber hinaus bietet der jungste Bericht der Europaischen Investitionsbank
wertvolle Daten hinsichtlich der digitalen Transformation auf wirtschaftlicher
Unternehmensebene.

Digital adoption and share of population with high digital skills
Use of advanced digital technologies (in %) Firms that invested to become more digital as

and people with digital skills (in %) a response to COVID-19 (in %) and people
with digital skills (in %)
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Source: EIBIS (2021), firms in EU27 and Eurostat.

Source: DIGITALISATION IN EUROPE 2021-2022, Evidence from the EIB Investment Survey, 2022, European Investment Bank

DEUTSCHLAND

In Deutschland hat das Ministerium fur Wirtschaft und Klimaschutz eine Website
eingerichtet, die ein Lagebild zur digitalen Transformation bereit stellt.

Die Digitalisierung der Wirtschaft in Deutschland hat viele Facetten. Der
Digitalisierungsindex fasst die Situation in einer Kennzahl fiir die deutsche
Wirtschaft zusammen. Der Index umfasst sowohl die Rahmenbedingungen als
auch die Digitalisierung in Unternehmen. Ein Teilbereich der internen
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Digitalisierung ist der digitale Reifegrad. Dies berticksichtigt insbesondere
Prozesse, Produkte und Dienstleistungen sowie Geschaftsmodelle und zeigt, wie
digitale Unternehmen bereits vollumfanglich digitalisiert sind.

Obwohl Unternehmen in Deutschland mit Daten arbeiten und viele Informationen
digital bereitgestellt sind, steuern sie ihre Prozesse oder Geschaftsmodelle noch
nicht auf Datenbasis. Fiir solche digitalen Prozesse werden unterschiedliche
Reifegrade unterschieden. Einen geringen digitalen Reifegrad haben Unternehmen
dann, wenn sie die Prozesse durch die Bereitstellung datenbasierter
Informationen lediglich sichtbar machen konnen, z.B. Warenbestande,
Bestellungen oder Ressourcenverbrauch.

Einen hohen Reifegrad haben Unternehmen dann, wenn sie auch komplette
Prozesse als Datenmodell abbilden und so das Unternehmen steuern konnen. Mit
diesen ,virtuellen Bildern“ konnen Webshops betrieben, Kunden analysiert oder
Beschaffungs-, Vertriebs- und Produktionsprozesse vollautomatisch abgewickelt
werden. Knapp ein Flinftel der Unternehmen steuern ihre Prozesse oder
Geschaftsmodelle digital und erreichen so hohere Reifegrade.

Es gibt deutliche Unterschiede zwischen GroRenkategorien und Branchen:

e Fast jedes zweite groRere Unternehmen (250 Mitarbeiter und mehr) hat die
Reifegradgruppe ,hochdigitalisiert” erreicht. Bei mittelstandischen Unternehmen
sind es 37 Prozent und bei kleinen Unternehmen (weniger als 50 Mitarbeiter) nur
22 Prozent.

e Die IKT-Branche ist bei der Digitalisierung ihrer Prozesse bereits weiter
vorangeschritten. Mehr als 42 Prozent erreichen die Reifegradgruppe ,stark
digitalisiert”.

Der Stand der digitalen Transformation in der deutschen Wirtschaft lasst sich
anhand verschiedener Indikatoren messen:

Der Umsatzanteil mit digitalen Produkten und Dienstleistungen der Unternehmen
betragt durchschnittlich 22 Prozent. Ein Viertel des Umsatzes erfolgt liber digitale
Vertriebskanale. Bei der Beschaffung sind es sogar knapp 30 Prozent. Die
Digitalisierung beschrankt sich nicht nur auf interne Prozesse. 13 Prozent der
Unternehmen sind extern mit ihren Lieferanten und Kunden vernetzt. In groBen
Unternehmen ist es bereits jeder Vierte. Auch Geschaftsmodelle werden digitaler:
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12 Prozent der Unternehmen stellen ihren Kunden Dienstleistungen digital
automatisiert und weitgehend ohne Mensch-zu-Mensch-Interaktion zur Verfligung.

Diese Ergebnisse basieren auf einer Umfrage unter tiber 2.000 deutschen
Unternehmen. Im Jahr 2021 gab es in der gleichen Strukturerhebung eine
Wiederholung - diese sollte in Balde dann Fortschritte in der Digitalisierung
aufzeigen.

Quelle: Bundesministerium fur Wirtschaft und Klimaschutz

Digital adoption (in %)
80
60 61 60
60 52 53
46
42

40 34
) I

0

Become more digital during Used advanced digital No advanced digital tech but Advanced digital tech and more
COVID-19 technologies more digital during COVID-19 digital during COVID-19

DE WEU
Corporate digital profiles (in %)*

100
y
80 36 e S 28
18 27 51

20

60
14 27
24 29 21 23
40 30
17 13
17 13 26
20 20 41 10
24 26 26 29 =il
13
0
DE EU Micro Small Medium Large DE EU
Share of firms Share of firms for DE Share of employment
Neither Basic Advanced MBoth

Source: DIGITALISATION IN EUROPE 2021-2022, Evidence from the EIB Investment Survey, 2022, European Investment Bank

GRIECHENLAND

Die digitale Transformationsstrategie 2020-2025 Griechenlands, auch ,Digitale
Bibel” genannt, ist das wichtigste strategische Dokument, das Prioritaten fiir die
digitale Transformation des Landes sowie Ziele fur die Entwicklung der digitalen

PROJECT 101055705 — DIALOG CITY DELIVERABLE 3. 3- INTERVIEWS WITH ARTISTS_DE 16


https://www.de.digital/DIGITAL/Navigation/DE/Lagebild/Wie-digital-ist-Deutschlands-Wirtschaft/wie-digital-ist-deutschlands-wirtschaft.html

dialo
citg?

Fahigkeiten der griechischen Gesellschaft auf allen Ebenen festlegt. Die digitale
Bibel skizziert die Leitprinzipien, strategischen Achsen und Interventionen auf
horizontaler und vertikaler Ebene, die darauf abzielen, die digitale Transformation
der griechischen Gesellschaft und Wirtschaft voranzutreiben und zu unterstitzen.

Die griechische Strategie unterstreicht sieben Hauptziele sowie unterstiitzende
Aktivitaten in bestimmten Bereichen, beispielsweise Initiativen fiir Blirger:innen
oder den Bildungssektor.

Hauptziele:

1. Sicherer, schneller und zuverlassiger Zugang zum Internet fiir alle.

2. Ein digitaler Staat, der den Biirger:Innen bessere digitale Dienste fiir alle
Lebensereignisse bietet.

3. Entwicklung digitaler Kompetenzen fir alle Burger:Innen.

4, Erleichterung und Unterstiitzung der Transformation von Unternehmen und
KMU in digitale Unternehmen.

5. Starkung und Verbesserung der digitalen Innovation.

6. Daten der offentlichen Verwaltung produktiv nutzen.

7. Integration digitaler Technologien in alle Wirtschaftssektoren.

Hinsichtlich der digitalen Kompetenzen fiir Biirger:Innen verfolgt die Strategie
folgende Ziele:

e Verbesserung der Integration innovativer Technologien im Bildungsbereich
(Grund- und Sekundarbildung).

e Institutionalisierung wochentlicher Informationstechnologie (IT)-Stunden in
allen Klassen der Sekundarstufe.

e Einbettung von Kursen zu digitaler Kompetenz in alle Lehrplane an
Hochschuleinrichtungen.

e Aufbau einer Digital Citizens' Academy, um uber eine benutzerfreundliche
Online-Plattformen Lernkurse zum Thema digitale Kompetenzen
anzubieten.

e Einfiihrung von Schulungsprogrammen fiir alle Altersgruppen, soziale
Gruppen sowie fur Fachkrafte aus verschiedenen Branchen im Rahmen des
Programms lebenslanges Lernen.

e Einflihrung eines einheitlichen und systematischen Mechanismus zur
Zertifizierung von Programmen fiir digitale Kompetenzen und deren
Anpassung an die sich andernden Anforderungen des Arbeitsmarktes.
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Die digitale Transformationsstrategie legt dariiber hinaus Ziele fest, um
Schulungsprogramme fiir digitale Kompetenzen fiir Unternehmer:Innen
bereitzustellen, um die digitale Transformation ihrer Branchen und Unternehmen
zu erleichtern. Ein weiterer Schwerpunkt der griechischen digitalen Bibel liegt auf
der Saule ,Digitale Kompetenzen®, die drei weitere strategische Ziele umfasst und
Aktivitaten und Prioritaten hervorhebt.

Quelle: Digital Transformation Projects in Greece’s Public Sector | Governance,
Procurement and Implementation, Digital Transformation Strategy 2019-2023
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OSTERREICH

Das osterreichische Bundesministerium flir Finanzen legt einen besonderen
Schwerpunkt auf die Digitalisierung. Das Land geht sogar noch weiter und
definiert die Transformationsherausforderungen fiir Burger:Innen, Unternehmen
und Verwaltung konkret.

Auf der Website des Ministeriums finden sich folgende Informationen:

Digitale Prozesse sind heutzutage in nahezu allen Lebensbereichen
allgegenwartig. Sie verandern unsere Art zu kommunizieren, unser Arbeitsleben,
das Bildungssystem, die Wirtschaft, die Industrie und die offentliche Verwaltung.
Die osterreichische Regierung begleitet diese digitale Transformation proaktiv und
richtet ihre Prioritaten so aus, dass die Osterreicher:Innen den groRtmoglichen
Nutzen daraus ziehen.

Besonderes Augenmerk wird auf die digitale Bildung gelegt. Der Teil der
osterreichischen Bevolkerung, der das Internet bisher nicht nutzt, soll zum Erwerb
digitaler Kompetenzen ermutigt werden. Digitale Kompetenz ist daher ein Muss
auf dem Weg in die Zukunft.

Es gibt einige Entwicklungen, die fiir die Biirger:Innen von Bedeutung sind, z.B. die
elektronische Datenzustellung. Das ,,E-Delivery” ist ein sicheres und zentrales
Postfach fiir elektronische Dokumente. Weitere wichtige Themen sind der Schutz
der eigenen personlichen Daten und der Umgang mit dem World Wide Web.

Digitale Kompetenz

Digitale Bildung bedeutet neben technischen Kompetenzen auch den
kompetenten und reflektierten Umgang mit digitalen Medien und ist eine
Schlisselqualifikation fiir die Teilhabe an der modernen Gesellschaft. Der
bewusste und verantwortungsvolle Umgang mit Daten und die kritische Bewertung
von Informationsquellen gehoren zu den heutigen kulturellen Anforderungen,
vergleichbar mit Lesen, Schreiben und Rechnen. Die Plattform zur Steigerung der
digitalen Kompetenzen bietet den Burger:Innen einen Test zur Beurteilung ihrer
digitalen Kompetenzen an.

Digitale Kompetenz ist eine Grundfahigkeit fir die Zukunft. Allerdings verfligen 40
Prozent der Menschen in der EU liber keine oder nur geringe digitale Bildung - die
Folge: Jeder Zweite hat Schwierigkeiten, einen Arbeitsplatz zu finden. Diesen
Tatsachen soll entgegengewirkt werden. Eine zielgruppenorientierte Unterstiitzung
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beim Einstieg in das digitale Zeitalter soll dabei helfen, Hemmschwellen zu
uiberwinden. Die Fit4Internet Plattform bietet daher folgende Angebote zur
digitalen Allgemeinbildung an:

e fit4internet fiir Kinder/Jugendliche: Medienkompetenz und kritischer Umgang.
o fitsinternet berufstatig: Erwerb grundlegender digitaler Kompetenzen - mit
einem Schwerpunkt auf die berufliche Anwendung.

o fit4internet fiir altere Menschen, Wiedereinsteiger nach einer Berufspause:
Einstiegs-Grundausbildung Digitalisierung.

DigComp 2.2 AT: Ein digitaler Kompetenzrahmen fiir Osterreich

Digitale Grundbildung fiir alle Blirger vereint allgemeine und berufliche Bildung.
Die Etablierung des Digitalen Kompetenzrahmens fiir Osterreich im Kontext der
digitalen Kompetenz ist ein facettenreiches Projekt zwischen Schulen, offener
Jugendarbeit und Erwachsenenbildung.

Quelle: Bundesministerium Finanzen der Republik Osterreich
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ITALIEN

Ahnlich wie in den anderen Landern gibt es in Italien eine eigene Abteilung fiir
digitale Transformation. Diese Abteilung unterstutzt direkt den Premierminister.

Das Land hat eine Strategie fiir 2026, die auf folgenden fiinf Indikatoren basiert: 70
% der Bevolkerung sollen eine digitale Identitat haben, 70 % der Bevolkerung
sollen uber digitale Kompetenzen verfiigen, 75 % der offentlichen Verwaltung
sollen Cloud-Technologien einfiihren, 80 % der offentlichen Dienste sollen online
verfugbar sein, missen 100 % der Familien sollen Zugang zu einer
Ultrabreitbandverbindung haben.

Sottosegretario Dipartimento Progetti Notizie Innova con noi Italia digitale 2026

OBIETTIVI 2026 Idepntl‘té digitale 70% /@\0
I 5 indicatori per

portare I'ltalia nel Sl g ol
gruppo di testa

La strategia nazionale Italia digitale 2026 A:Loflone fl\?ud 259, 0

SCOPRI DI PIU

Servizi pubblifi online 80%

% servizi pubblici essenzia

Connessione banda

ultralarga 1 00% Q

% famiglie

Um dieses Ziel zu erreichen, setzt das Land mehrere Projekte um.
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FRANKREICH

Das Staatssekretariat fiir Staatsreform und -vereinfachung in Frankreich hat sich

die digitale Transformation von Wirtschaft und Gesellschaft zur Aufgabe gemacht.

In Frankreich gilt der digitale Wandel der franzosischen Wirtschaft und
Gesellschaft als wesentliche Achse der Vorbereitung auf die Zukunft: 25 % des
franzosischen Plans ,France Relance” - dotiert mit 100 Milliarden Euro, davon 39,4
Milliarden Euro von der EU - widmet sich dem digitalen Wandel. Es werden vier

Hauptpfeiler identifiziert:

e Die Entwicklung von Start-ups und die technologische Souveranitat

Frankreichs. 2,4 Milliarden Euro werden beispielsweise fiir bahnbrechende
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digitale Technologien aufgewendet: Quantentechnologie, Cybersicherheit,
kiinstliche Intelligenz, Cloud-Technologie und digitale Gesundheit.

Die Sicherstellung, dass die digitalen Vorteile fiir alle zuganglich sind: 250
Millionen Euro werden daher in die digitale Integration investiert,
insbesondere um digitale Berater vor Ort einzusetzen.

Ausbildung in digitalen Berufen mit 300 Millionen Euro zur Integration
junger Menschen und derjenigen, deren Berufe von der Krise und den
wirtschaftlichen Veranderungen betroffen sein werden;

Beschleunigung des digitalen Wandels von Unternehmen und Staat: Im
Rahmen des globalen Gesundheitsplans werden somit 200 Millionen Euro
fur die Digitalisierung des Gesundheitssystems bereitgestellt.

Dariiber hinaus sieht der am 12. Oktober 2021 vorgestellte Investitionsplan
~Frankreich 2030“ eine starkere Befahigung digitaler Technologien vor,
insbesondere in den Bereichen Cybersicherheit, Quantentechnologie,
Cloudtechnologie und kunstliche Intelligenz. Dariiber hinaus wird in Talente und
Ausbildung von Fahigkeiten investiert, insbesondere bei der Modernisierung des
Produktionssystems und Schaffung von Schulen, die eine Ausbildung im Bereich
kiinstlicher Intelligenz anbieten.

Die Digitalisierung wird auch als notwendige Investition fur den Erfolg der
.gesunden, nachhaltigen und riickverfolgbaren Lebensmittelrevolution® fiir 2030
im Agrarsektor genannt.

Quelle: Website der Europaischen Kommission in Frankreich.
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INTERVIEWPROZESS PRO LAND

Beziiglich des Interviewprozesses wird nachfolgend beispielhaft das von den
Projektpartnern befolgte Verfahren skizziert.

GRIECHENLAND - CulturePolis

Schritt 1
Schritt 2
Schritt 3

Einladung (Anlage 4) per E-Mail oder Telefon
Einwilligung der Interviewpartner
Fur Online-Interviews = Einladung uber Doodle fiir eine

Terminvereinbarung. Die Slots waren 45 Minuten lang und sechsmal
am Tag verfiigbar (10:00, 11:00, 13:00, 14:00, 16:00 und 17:00 Uhr).

Schritt 4

Nach der Auswahl des Slots wurde eine Bestatigungs-E-Mail mit der

Einverstandniserklarung an den Interviewpartner gesendet (Anlage
1). Die Erklarung war notwendig, um die Daten zu verarbeiten und
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Schritt 5

Schritt 6
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zwischen Partnern auszutauschen. Die Befragten hatten die
Moglichkeit, der Nutzung der Antworten fiir die EU sowie fiir
Werbezwecke fiir das DIALOG CITY Projekt zuzustimmen. Die fiir die
Durchfuhrung eines Interviews erforderliche Mindesteinwilligung war
die allgemeine Nutzung mit den Projektpartnern.

Das Online-Interview fand auf der Zoom-Plattform statt. Die ersten
Fragen betrafen die Merkmale des Befragten (Digitalkompetenz oder
Nichtdigitalkompetenz, Alter, mannlich/weiblich/andere,
Nationalitat, Wohnort, Biirger:In oder Entscheidungstrager:in (aus
welchem Sektor). Nachdem diese Informationen erteilt waren, wurde
das weitere Interview aufgezeichnet. Die Aufnahmen stehen
anonymisiert zur Einsicht zur Verfligung.

Nach dem Interview wurde eine Folge-E-Mail mit einem Dankesbrief
verschickt.

OSTERREICH - STADTMUSEUM GRAZ

SCHRITT 1
SCHRITT 2

SCHRITT 3

SCHRITT 4

SCHRITT 5

SCHRITT 6

Kunstler:Innen wurden per E-Mail oder Telefon kontaktiert.

Eine Informationsbroschiire (Anhang 3) mit den Fragen wurde an die
Kiinstler:Innen verschickt mit der Bitte, einen Online-Interview-
Termin zu vereinbaren. Dabei wurde auch die Moglichkeit geboten,
sich zum personlichen Gesprach zu treffen (ca. 30 % der Befragten
aus Osterreich bevorzugten diese unmittelbare Option).

Die Interviews fanden online statt, entweder auf Zoom oder auf
BigBlueButton. Das Interview wurde mit personlichen Fragen (Name,
Alter, ethnische Zugeharigkeit, Beruf) begonnen, ohne diese
aufzuzeichnen. Danach wurden die Antworten auf die anderen Fragen
aufgezeichnet.

Die Interviews wurden mit der Software OpenAl Whisper
transkribiert, gefolgt von einer Korrekturschleife durch das
osterreichische Team.

Die Kiinstler:Innen erhielten die Einverstandniserklarung (Anlage 1)
und auf Anfrage die Audioaufzeichnung.

Die Ergebnisse der Interviews wurden per E-Mail an CulturePolis, den
fur diese Aufgabe verantwortlichen Partner, versandt.
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ITALIEN - CIAC

SCHRITT1  Kiinstler:innen wurden via Telefon oder soziale Medien
angesprochen.

SCHRITT 2  lhnen wurde ein kurzes Informationsblatt (Anhang 4) mit den Fragen
zugesandt und sie wurden gebeten, einen Termin fiir ein Online-
Interview zu vereinbaren.

SCHRITT 3  Die Interviews fanden online, auf Google Meet oder Teams statt (je
nach Verfligbharkeit des Kiinstlers). Das Interview begann mit
personlichen Fragen (Name, Alter, ethnische Zugehorigkeit, Beruf),
ohne Aufzeichnung, nur die nachfolgenden Antworten wurden
aufgezeichnet.

SCHRITT 4  Die Interviews wurden in eine Excel-Datei transkribiert.

SCHRITT5 Die Transkription wurde an die Kinstler:Innen versandt, um sie zu
uberprifen. Auf Anfrage wurde ihnen auch die
Einverstandniserklarung (Anlage 1) und die Aufzeichnung zugesandt.

SCHRITT 6  Die Ergebnisse wurden auf der Kollaborationsplattform des DIALOG

CITY Projektes Stackfield geteilt.

FRANKREICH - Quatorze

SCHRITT 1
SCHRITT 2

SCHRITT 3

SCHRITT 4

SCHRITT 5

SCHRITT 6

SCHRITT 7

Die Befragten wurden per Post und E-Post kontaktiert

Es wurde ein Termin fir das Interview vereinbart und geklart, ob es
telefonisch oder personlich stattfinden soll.

Die Interviews wurden telefonisch oder personlich durchgefiihrt und
wurden nicht aufgezeichnet. Jede(r) Befragte wurde dariiber
informiert, dass der Interviewer am Computer Notizen macht und
diese spater bearbeitet wiirden.

Die Interviews wurden transkribiert und bearbeitet, um sie besser
lesbar zu machen.

Die Transkription wurde an alle befragten Personen gesendet, um sie
zu iiberprifen und deren Einwilligung zu erhalten. Anderungen
wurden in das endgiiltige Dokument integriert.

Die Ergebnisse wurden auf der der Kollaborationsplattform des
DIALOG CITY Projektes Stackfield geteilt.

Eine interne Zusammenschau der Interviews wurde erstellt.
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TEIL 2 - Die wichtigsten Ergebnisse der Interviews

Digitale Transformation und Smart Cities: Allgemeines Verstandnis

Die zentralen Ergebnisse der Interviews zeigen, dass die Befragten in vielen Fallen
nicht so gut mit den Begriffen ,Smart Cities“ und ,Digitale Transformation“
vertraut waren. Die Bedeutung dieser beiden Begriffe war ihnen nicht klar und sie
fragten oft nach Erlauterungen.

Die Analyse der Antworten zeigt, dass Kiinstler:Innen unter dem Begriff Digitale
Transformation die Vereinfachung des digitalen Zugangs verstehen, also die
Moglichkeit, Dinge ortsunabhangig zu machen. Sie glauben, dass die digitale
Transformation die groBe Chance bietet, die Art und Weise, wie wir arbeiten und
kommunizieren, zu iiberdenken und zu tiberarbeiten und ein breiteres Publikum
zu erreichen.

Was den Begriff ,Smart City“ betrifft, so verstehen sie darunter eine Stadt ,,in
Kontakt”, verbunden mit digitalen Geraten, aber auch effizient, integrativ und
reprasentativ. Eine Kommune, die digitale Werkzeuge nutzt, um Menschen
zusammenzubringen und sie an ihren Aktivitaten teilhaben zu lassen.

Die Befragten glauben auch, dass sie durch interdisziplinares Wissen in
Kombination mit tiefem Einfuhlungsvermogen fiir die erwahnten Schliisselthemen
MaBnahmen und Instrumente vorschlagen konnen, die die Biirger:Innen zu einem
tieferen Bewusstsein und damit zu einem besseren Verstandnis fiir die
Bedurfnisse der Stadte, in denen wir leben, bewegen konnen. In diesen Prozess
konnen sie die Burger:Innen auf partizipative Weise einbeziehen.

Bediirfnisse und Skepsis der Befragten

In Bezug auf die Bedurfnisse von Kiinstler:Innen, sich an den digitalen Wandel
anzupassen, aullerten die Befragten ihren Bedarf an Fortbildung und tieferem
Wissen lber neue digitale Werkzeuge und deren Verwendung, um dem digitalen
Wandel selbstbewusster gegeniiberzutreten. Sie schlugen auRerdem vor, dass die
Digitalisierung der Stadtarchive fiir alle offen und zuganglich sein sollte, da ihrer
Meinung nach Menschen, die sich engagieren, Interesse und Leidenschaft fiir eine
Aktivitat entwickeln. Es ist wichtig, den Menschen nicht nur fertige Werkzeuge an
die Hand zu geben, sondern ihnen auch zu erklaren, wie sie diese nutzen und wie
sie sich durch deren Nutzung einen Vorteil verschaffen konnen.
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Sie schlugen auBerdem die Schaffung einer Infrastruktur vor - auch einer
kiinstlerischen Infrastruktur - die ihnen einen niederschwelligen Zugang zu
digitalen Diensten ermoglicht. Losungsorientiertes Denken, kritische Reflexion
und Empathie sind ihrer Meinung nach die Soft Skills, die sie benotigen, um
selbstbewusster zu handeln und sich an die sozialen Veranderungen anzupassen.

Ein weiterer kritischer Aspekt in den Antworten der Befragten war die Sorge und
Skepsis gegeniiber den digitalen Veranderungen. lhre Hauptsorgen galten den
moglichen negativen Auswirkungen der digitalen Transformation, insbesondere
der Privatsphare, dem Datenschutz und der Notwendigkeit kritischen Denkens, um
groRe Mengen an Informationen zu filtern und zu kontrollieren. Diese Bedenken
wurden eher von jiingeren Generationen erwahnt, die in einer digitalen Welt
sozialisiert wurden. Sie glauben auBerdem, dass der rasante digitale Wandel
moglicherweise altere Menschen oder Menschen zuriicklasst, die keinen Zugang zu
digitalen Werkzeugen/Geraten finden oder nicht iiber entsprechende Kenntnisse
verfugen.

EMPFEHLUNGEN

Aus der Bedarfsanalyse geht hervor, dass Kiinstler:Innen ein Hybridkonzept mit
der Kombination analoger und digitaler Werkzeuge vorschlagen, um ein
Gleichgewicht zwischen der digitalen und der analogen Welt sicherzustellen und
zwischenmenschliche Verbindungen zu fordern.

Da ihnen Begriffe wie digitale Transformation und Smart City nicht so bekannt
waren, besteht Bedarf nach mehr Information und Fortbildung zu neuen digitalen
Tools und Diensten. Damit konnten sie mit ihrer Arbeit eine groBere Reichweite
erzielen fur den digitalen Wandel produktiv und kritisch werben und das Konzept
der Smart Cities besser vorstellen.

Die Entwicklung von Soft Skills (Empathie, Losungsorientierung, kritisches Denken)
scheint flir diese Zielgruppe der Befragung in Bezug auf die Anpassung an digitale
Veranderungen von entscheidender Bedeutung zu sein.
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SCHLUSSFOLGERUNGEN

Dieser Bericht wurde erstellt, um die Ergebnisse der Bedarfsermittlung durch
Interviews mit Kiinstlern im Rahmen des Arbeitspaketes 3 des DIALOG CITY-
Projekts zusammen zu tragen.

Die Analyse der Antworten der Befragten zeigt, dass sie zwar mit dem Konzept der
digitalen Transformation und Smart City nicht so vertraut sind, aber glauben, dass
neue digitale Tools und Dienste konkrete Losungen fiir viele praktische Probleme
einer Stadt bieten konnen.

Sie erkennen auch die edukative Rolle der Kunst bei der Sensibilisierung und
Vorbereitung der Burger:Innen auf digitale Veranderungen an.

Sie haben jedoch Bedenken hinsichtlich des digitalen Wandels, insbesondere im
Hinblick auf den Datenschutz und den moglichen Verlust realer interpersoneller
Interaktionen. Sie benotigen daher mehr Informationen und Fortbildungen im
Umgang mit neuen digitalen Tools und Diensten, um sich besser an den digitalen
Wandel zu gewohnen und ihn fiir sich nutzbar zu machen.
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ANHANGE
1. Einwilligungsformular DE

Interview Leitfaden EN - Kunstler:Innen
Interviewbroschiire DE - Kuinstler:Innen

Einladungstext DE - Kiinstler:Innen

s W N

Liste der interviewten Rollen - Kiinstler:Innen
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SOMMARIO

Questo report € stato sviluppato nell'ambito del progetto "DIALOG CITY - A holistic
approach towards a digital cultural infrastructure in European cities ", n. 101055705,
finanziato dal programma Europa Creativa dell'UE, nell'ambito del Pacchetto di
lavoro 3 (Work Package 3), in risposta all’analisi dei fabbisogni attraverso interviste
ad artisti, cittadini e decisori. L'obiettivo delle interviste é stato quello di
identificare la percezione del pubblico sui concetti di "Transizione digitale" e
"Smart Cities" e le competenze ritenute necessarie per adattarsi al cambiamento

digitale.

Il rapporto é strutturato nelle seguenti sezioni:

- Una breve introduzione che consiste in una panoramica generale del progetto
DIALOG CITY (finalita, obiettivi, scopi e attivita, nonché i principali risultati e un
elenco dei partner del progetto).

- La metodologia di ricerca delle interviste, in cui viene sviluppato il processo di
identificazione e di accesso agli intervistati.

- Una breve descrizione di contesto dei rispettivi Paesi per quanto riguarda gli
sviluppi della Trasformazione Digitale e delle Smart City.

- Presentazione dei risultati principali delle interviste agli artisti.

- Conclusioni e raccomandazioni.
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L'ORGANIZZAZIONE DEL REPORT

Il report & organizzato in 2 parti:

1. La metodologia di ricerca delle interviste.

2. lrisultati principali delle interviste.
Il report offre osservazioni conclusive e raccomandazioni per lindagine da
condurre come fase successiva del processo di valutazione dei bisogni del progetto

Dialog City.

INTRODUZIONE

Il progetto "DIALOG CITY - A holistic approach towards a digital cultural
infrastructure in European cities", abbreviato in DIALOG CITY, nasce dalla
convinzione che un approccio culturale innovativo e centrato sull’essere umano
possa contribuire direttamente alla coesione sociale in tempi di grandi processi di
trasformazione. Cio puo avvenire solo colmando il divario tra lo sviluppo
tecnologico ultraveloce e un urgente miglioramento democratico verso la
partecipazione dei cittadini. Ancora oggi € quasi impossibile stabilire dove finisca
il mondo analogico e inizi quello digitale. Siamo interconnessi con le persone quasi

fluido tra questi due estremi.

L'obiettivo del progetto DIALOG CITY é quello di creare contemporaneamente un
ambiente digitale urbano inclusivo dal punto di vista sociale, rispettoso
dell'ambiente e sostenibile dal punto di vista economico. Il nostro progetto
sviluppa partnership tra citta di piccole e medie dimensioni in cinque paesi europei,
basata sulla collaborazione tra musei cittadini, archivi cittadini, organizzazioni
culturali, attivisti urbani, architetti sociali e strutture di formazione. In questo

modo, si includono diversi punti di vista che costituiscono la base della
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digitalizzazione umana e dell'engagement continuo degli utenti, consentendo la
creazione di una rete sostenibile in cui le soluzioni vengano sviluppate in modo
continuo nelle diverse aree della societa.

Il partenariato del progetto € composto da 7 organizzazioni di 5 Paesi diversi: il
Comune di Aschaffenburg - Germania, CulturePolis - Grecia, STADTMUSEUM GRAZ
GMBH - Austria, FONDAZIONE CIRKO VERTIGO ETS - Italia, QUATORZE - Francia,
CENTRO FORMAZIONE PROFESSIONALE CEBANO MONREGALESE S.CAAR.L. - Italia e
CONSORZIO INTERAZIENDALE CANAVESANO PER LA FORMAZIONE PROFESSIONALE
CIAC S.C.R.L. - Italia. Il progetto e finanziato dal Programma Europa Creativa

dell'Unione Europea.

Le attivita del Progetto sono le seguenti:

DIALOG CITY

A Holistic Approach towards a Digital Cultural Infrastructure in European Cities
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UN ARCHIVIO PER LA NOSTRA CITTA (ARCHIVING OUR CITY)

Piattaforma di archivio cittadino

L'obiettivo € quello di creare uno strumento web denominato Piattaforma di
Archivio Cittadino (Citizen Archive Platform - CAP) per l'archiviazione di dati e
contenuti digitali (nati digitali) come immagini, video, audio e testi, ma anche dati
e contenuti ibridi e analogici digitalizzati, che saranno conservati dai musei e dagli
archivi responsabili e successivamente integrati in un sistema archivistico
professionale e conforme ai requisiti previsti dalla normativa, ma senza scopo di
lucro. Una parte integrante del processo di archiviazione potra essere la possibilita
di arricchire i dati inseriti nel sistema con interviste di storia orale. L'innovativo set
di strumenti digitali e direttamente connesso con la partecipazione dei cittadini.

I manuali di riferimento che forniscono i criteri dei formati di archiviazione dei dati
per i nativi digitali, i requisiti legali (copyright, diritti personali, ecc.) cosi come la
qualita e la quantita dei metadati saranno parte integrante del progetto. | dati
archiviati sono protetti ai sensi della legge archivistica nazionale e del Regolamento
generale sulla protezione dei dati (the General Data Protection Regulation - GDPR)
- tutte le elaborazioni dei dati (CAP, archivio digitale/repository, sistemi informativi
archivistici/museali, ecc.) avvengono su sistemi di sicurezza dei dati

all'avanguardia.

IL NOSTRO FUTURO COMUNE (OUR COMMON FUTURE)

Strumenti per la Future Literacy e il Design Thinking

L'obiettivo € creare opzioni e possibilita per immaginare la nostra societa futura e
sviluppare la capacita di realizzare soluzioni e alternative. Pertanto, la FUTURE
LITERACY (Alfabetizzazione del Futuro) dovra essere inclusa attraverso mezzi

creativi in vari processi artistici, partecipativi ed educativi.

EVENTI IBRIDI - ARTE PER IL PUBBLICO (HYBRID EVENTS ART FOR
PUBLIC)
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Festival Digital-Analogici e Interventi Artistici

Gli eventi DIALOG CITY mirano a coinvolgere direttamente i cittadini nella
pianificazione e nel contenuto. Come primo step dell'intero progetto verranno
pertanto istituiti comitati cittadini per i festival. Contemporaneamente ai tre
importanti festival a Mondovi (IT), Graz (AT) e Aschaffenburg (DE), saranno previsti
eventi culturali minori che si svolgeranno nelle altre citta. Tutte le attivita sono
connesse tramite la piattaforma DIALOG CITY. Con questa struttura ibrida é
possibile favorire all'interno del partenariato lo slancio di un dialogo digitale-
analogico a livello europeo. Inoltre, gli eventi DIALOG CITY, che si svolgeranno per
tre anni consecutivi, fungeranno da cassa di risonanza per presentare a un pubblico
pitu ampio i risultati intermedi degli altri due pilastri del progetto. Essi fungeranno
da milestones per promuovere, verificare e valutare lo sviluppo in corso d’opera
della Piattaforma di Archivio Cittadino e del metodo di Future Literacy, e potrebbero
condurre alla creazione di una rete europea pit ampia durante e dopo la durata del
progetto.

Inoltre, tramite una open call a livello europeo chiamata "Art for Public", istituiremo
un concorso annuale. Artisti professionisti sono invitati a sviluppare idee per la
visualizzazione e la promozione di DIALOG CITY - nelle citta partecipanti e non solo.
Complessivamente, quattro artisti selezionati avranno l'opportunita di una
residenza di due mesi in una delle citta coinvolte e saranno supportati
finanziariamente e logisticamente dal rispettivo partner. Le opere d'arte risultanti

saranno esposte localmente e online.

PARTE 1 - La metodologia di ricerca delle

interviste

L'obiettivo di questo rapporto € di effettuare una "ricerca sui fabbisogni" dei
cittadini e dei decisori delle rispettive citta e Paesi dei partner riguardo al concetto

di Smart City e alla pratica della transizione digitale.
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Inizialmente, la partnership aveva deciso di condurre un sondaggio online nei 5
Paesi e poi di seguire una serie di focus group per chiarire alcune risposte
qualitative. Durante il processo di progettazione della survey, grazie alla stretta
collaborazione con gli esperti di opinione pubblica, il lead partner del WP3 ha
proposto di sostituire i focus group con interviste individuali e condurle prima del
lancio della survey. In questo modo, i partner hanno cercato di utilizzare le risposte
e i feedback delle interviste per migliorare la qualita del sondaggio e la chiarezza
delle domande per il pubblico di riferimento.

| partner hanno invitato, per ogni Paese, 10 cittadini e decisori a partecipare alle
interviste tra la fine di gennaio 2023 e l'inizio di marzo 2023. | cittadini e i decisori
sono stati intervistati tramite incontri online, interviste telefoniche, incontri fisici e,
in alcuni casi, gli intervistati hanno preferito rispondere alle domande per iscritto

e inviarle via e-mail.

INTERVISTE A CITTADINI E DECISORI

| cittadini stanno svolgendo un ruolo significativo durante l'intero processo del
progetto. Nella fase iniziale, € stata progettata un'intervista di co-creazione per
valutare e raccogliere le aspettative dei cittadini per questo processo di valutazione
iniziale, mentre sono stati invitati a rispondere al questionario e a contribuire al
processo di mappatura e valutazione dei fabbisogni. Abbiamo utilizzato un'ampia
gamma di reti di istituzioni coinvolte nelle loro citta per impostare queste interviste
su una base rappresentativa.

La raccolta dei dati € stata arricchita da punti di vista e feedback di rappresentanti
selezionati dei decisori politici e di altri cittadini che rappresentano il settore
pubblico e privato in merito alla loro visione e alle loro aspettative nei confronti
della mentalita della Smart City e al modo in cui i cittadini sono attualmente
impegnati e come. In questo modo sono state evidenziate le esigenze di sviluppo
delle capacita e di sensibilizzazione e sono state utilizzate come feedback per

ulteriori attivita durante l'implementazione del Pacchetto lavoro 3 e dell'intero
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progetto. In ogni Paese partner, le interviste sono state condotte da un membro del

team del progetto o dal team del partner.

CRITERI DI SELEZIONE DEGLI INTERVISTATI

Gli intervistati sono stati selezionati in base ai seguenti criteri:

1. 50% uomini e 50% donne
2. alfabetizzazione digitale / non digitale
3. Eta compresa trai 18 e i 90 anni > 2 persone per ogni fascia d'eta: 2 persone

tra i 18 e i 30 anni, 2 persone tra i 30 e i 40 anni, 2 persone tra i 40 e i 50 anni, 2
persone tra i 50 e i 60 anni, 2 persone dai 60 anni in su.

4, Residenza > la citta del partner di progetto. La distribuzione della
popolazione é stata stimata in base all'ultimo censimento della popolazione del
2021.

5. Caratteristiche aggiuntive: rappresentazione della popolazione immigrata
secondo i risultati del censimento.

A seguito di questa selezione, i partner sono riusciti a intervistare i seguenti

rappresentanti di ciascun gruppo:

PROCESSO |
ONLINE-DI
N. PERSONA-
CATEGORIA | INTERVISTA | PER
N. | PARTNER INTERVISTATI | TO/A ISCRITTO | RUOLO OVE APPLICABILE
1| CULTUREPOLIS CITTADINO C1 ONLINE
CITTADINO PER
2 | CULTUREPOLIS C2 ISCRITTO
3 | CULTUREPOLIS CITTADINO c3 ONLINE
CITTADINO PER
4 | CULTUREPOLIS C4 ISCRITTO
CITTADINO PER
5 | CULTUREPOLIS c5 ISCRITTO
6 | CULTUREPOLIS DECISORE D1 ONLINE VICE SINDACO
DECISORE PRESIDENTE
ASSOCIAZIONE
7 | CULTUREPOLIS D2 ONLINE ALBERGHIERA
DECISORE PER DIRETTORE GOVERNO
8 | CULTUREPOLIS D3 ISCRITTO | REGIONALE

PROGETTO 101055705 — DIALOG CITY - DELIVERABLE 3.4: INTERVISTE A CITTADINI E DECISORI 9



10

1

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

dialo
citgg

DECISORE PER PROFESSORE
CULTUREPOLIS D4 ISCRITTO UNIVERSITARIO
DECISORE EX PRESIDENTE
PER ASSOCIAZIONE
CULTUREPOLIS D5 ISCRITTO CULTURALE
STADTMUSEUM
GRAZ CITTADINO C1 ONLINE
STADTMUSEUM
GRAZ CITTADINO C2 ONLINE
STADTMUSEUM
GRAZ CITTADINO 3 ONLINE
STADTMUSEUM
GRAZ CITTADINO C4 ONLINE
STADTMUSEUM
GRAZ CITTADINO 5 ONLINE
DECISORE CONSIGLIERE COMUNALE,
STADTMUSEUM MEMBRO DEL GOVERNO
GRAZ D1 ONLINE DELLA CITTA DI GRAZ
STADTMUSEUM DECISORE
GRAZ D2 ONLINE SERVIZI PUBBLICI
STADTMUSEUM DECISORE
GRAZ D3 ONLINE TECNOLOGIA/RICERCA
STADTMUSEUM DECISORE IMPRENDITORE, LEADER
GRAZ D4 ONLINE AZIENDALE AREA IT
DECISORE RESPONSABILE
STADTMUSEUM DELL’AMMINISTRAZIONE
GRAZ D5 ONLINE COMUNALE
STADT DI
ASCHAFFENBURG | CITTADINO 1 PERSONA
STADT CITTADINO DI
ASCHAFFENBURG C2 PERSONA
STADT CITTADINO DI
ASCHAFFENBURG c3 PERSONA
STADT CITTADINO DI
ASCHAFFENBURG C4 PERSONA
STADT CITTADINO DI
ASCHAFFENBURG C5 PERSONA
Volkshochschule
STADT (Universita popolare)
ASCHAFFENBURG | DECISORE D1 ONLINE Aschaffenburg / Direttore
DECISORE DI
PERSONA | comune di Aschaffenburg
STADT |/ Sindaco e Responsabile
ASCHAFFENBURG D2 della digitalizzazione
STADT DECISORE DI Camera di Commercio ed
ASCHAFFENBURG D3 PERSONA | Economia / CEO
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DECISORE DI Associazione delle
PERSONA | organizzazioni giovanili
del comune di
Aschaffenburg /
Responsabile del settore
partecipazione,
STADT integrazione e lavoro
ASCHAFFENBURG D4 interculturale
DI Sindaco (Dipartimento
PERSONA | della gioventu, della
scuola e degli affari
STADT sociali)/Citta di
ASCHAFFENBURG | DECISORE D5 Aschaffenburg
CFP CEMON CITTADINO C1 ONLINE
CFP CEMON CITTADINO Cc2 ONLINE
CFP CEMON CITTADINO C3 ONLINE
CFP CEMON CITTADINO C4 ONLINE
CFP CEMON CITTADINO C5 ONLINE
CFP CEMON CITTADINO C6 ONLINE
CFP CEMON CITTADINO c7 ONLINE
CFP CEMON CITTADINO C8 ONLINE
CFP CEMON CITTADINO C9 ONLINE
CFP CEMON CITTADINO Cc10 ONLINE
CFP CEMON CITTADINO (k| ONLINE
CFP CEMON CITTADINO C12 ONLINE
CFP CEMON CITTADINO C13 ONLINE
CFP CEMON CITTADINO C14 ONLINE
Assessore comunale alla
Cultura, Beni culturali e
Biblioteca, Turismo,
Politiche sociali, Affari
CFP CEMON DECISORE D1 ONLINE legali
Assessore comunale alle
Politiche giovanili, Eventi,
CFP CEMON DECISORE D2 ONLINE Sport e Impianti sportivi
AL
QUATORZE CITTADINO C1 TELEFONO
AL
QUATORZE CITTADINO C2 TELEFONO
AL
QUATORZE CITTADINO C3 TELEFONO
QUATORZE CITTADINO C4 ONLINE
AL
QUATORZE CITTADINO (6] TELEFONO
DECISORE AL COORDINATORE DELLA
QUATORZE D1 TELEFONO | RETE REGIONALE
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DECISORE AL DIRETTORE DI
53 | QUATORZE D2 TELEFONO | ASSOCIAZIONE
DECISORE COORDINATORE DEL
PROGETTO DI
AL COLLABORAZIONE A
54 | QUATORZE D3 TELEFONO | LIVELLO CITTADINO
DECISORE PER
55 | QUATORZE D4 ISCRITTO DIRETTORE DI AZIENDA
DECISORE AL PRESIDENTE DI CLUB
56 | QUATORZE D5 TELEFONO | SPORTIVO

| BACKGROUND NAZIONALI

La presente indagine sulla valutazione dei bisogni ha preso in considerazione lo
stato della trasformazione digitale in ciascuno dei Paesi partner, in particolare in
Germania, Grecia, Austria, Italia e Francia.

La ricerca comprende ricerche documentali da varie fonti. | risultati della ricerca
tramite questionario (deliverable 3.2) sono ulteriormente arricchiti dalle
informazioni riportate di seguito.

L'Unione Europea dispone di diversi programmi e iniziative per affrontare la
trasformazione digitale a diversi livelli dell'economia e della societa, tra cui:

1 ILmovimento Living-in.EU - una piattaforma urbana collaborativa per le citta
e le comunita per accelerare la trasformazione digitale “all’europea" (approccio
centrato sul cittadino, uso etico e socialmente responsabile dei dati, co-creazione
e coinvolgimento dei cittadini, standard aperti e interoperabili).

2. Piattaforme di dati locali - Implementazione di piattaforme locali
interoperabili per consentire l'integrazione dei flussi di dati attraverso tecnologie
digitali utilizzando standard aperti all'interno e tra i sistemi urbani. Sia il settore
pubblico che quello privato possono quindi utilizzare i dati per offrire servizi
intelligenti.

3. Spazio dati per comunita intelligenti - Rendere agevole la condivisione dei
dati attraverso la creazione di uno spazio dati per comunita intelligenti. Si tratta di
un ambiente interoperabile e sicuro, dove i dati attualmente frammentati e dispersi
possono essere condivisi, sulla base di accordi volontari.

4, Gemelli digitali locali - Sviluppo della capacita delle citta e delle comunita
nell'implementare i loro digital twin locali. | digital twin locali sono
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rappresentazioni virtuali dei beni fisici, dei processi e dei sistemi di un'area.
Utilizzano algoritmi di intelligenza artificiale, analisi dei dati e machine learning per
creare modelli di simulazione digitali che possono essere aggiornati e modificati al
cambiare dei corrispondenti elementi fisici. Consentono la gestione in tempo reale
delle citta e decisioni strategiche a lungo termine utilizzando modelli,
visualizzazioni e creazione di scenari. Questi potrebbero fornire una buona base
per iniziative digitali Bauhaus .

5. Il programma DIGITAL - The DIGITAL programme - per fornire anche un
sostegno finanziario ai quattro punti d'azione sopra menzionati, il programma
DIGITAL mettera a disposizione dei finanziamenti tramite diverse call. La maggior
parte dei finanziamenti dovrebbe tuttavia provenire da fonti nazionali,
potenzialmente inclusi i Fondi per la Politica di Coesione o il Fondo per la Ripresa
e la Resilienza.

A livello economico, l'ultimo rapporto della Banca Europea per gli Investimenti sulla
Trasformazione Digitale nell'UE offre dati interessanti.

Digital adoption and share of population with high digital skills

Use of advanced digital technologies (in %) Firms that invested to become more digital as
and people with digital skills (in %) a response to COVID-19 (in %) and people
with digital skills (in %)
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Source: EIBIS (2021), firms in EU27 and Eurostat.

Fonte: DIGITALISATION IN EUROPE 2021-2022, Evidence from the EIB Investment Survey, 2022, European Investment Bank

GERMANIA
La Germania ha un sito web nazionale dedicato alla transizione digitale. L'Indice di
Transizione Digitale presenta i seguenti dati:
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Indice di Transizione - Uno sguardo alla situazione attuale

La digitalizzazione dell'economia presenta molteplici aspetti. L'Indice di
Digitalizzazione riassume questi aspetti in una cifra chiave per l'economia tedesca.
L'indice comprende sia le condizioni quadro che la digitalizzazione all'interno delle
imprese. Un sotto-ambito della digitalizzazione interna é il livello di maturita
digitale. In particolare, questo tiene conto dei processi, dei prodotti e dei servizi,
nonché dei modelli di business e mostra quanto le imprese siano gia digitalizzate
in queste aree.

Sebbene le aziende in Germania lavorino con i dati e forniscano molte informazioni
in formato digitale, non controllano ancora i loro processi o i modelli di business
basati sui dati. Vengono individuati diversi gradi di maturita per tali processi
digitali. Le aziende hanno un basso livello di maturita digitale quando possono
rendere visibili i processi fornendo informazioni basate sui dati, ad esempio sugli
inventari, sugli ordini o sull'utilizzo delle risorse. Le aziende che hanno un alto
grado di maturita sono in grado di rappresentare processi completi come un
modello di dati e quindi controllare l'intera azienda. Con queste "immagini virtuali"
e possibile gestire negozi online, analizzare i clienti o eseguire processi di
approvvigionamento, vendita e produzione completamente automatici. Poco meno
di un quinto delle aziende controlla i propri processi o modelli di business in modo
digitale e raggiunge quindi livelli di maturita piu elevati.

Ci sono differenze evidenti tra classi dimensionali e settori:

- Quasi la meta delle aziende di grandi dimensioni (250 dipendenti e piu) ha
raggiunto il livello di maturita "altamente digitalizzato". Per le aziende di medie
dimensioni é del 37%, mentre per le piccole aziende (meno di 50 dipendenti) é solo
del 22%.

- Il settore ICT e piu avanzato rispetto agli altri quando si tratta di digitalizzare i
propri processi. Piu del 42%o raggiunge il livello di maturita "fortemente
digitalizzato".

Il livello di transizione digitale nell'economia tedesca puo essere misurato
utilizzando diversi indicatori:

- La quota di vendite di prodotti e servizi digitali delle aziende € in media del 22%.
Un quarto delle vendite avviene tramite canali di vendita digitali. Per quanto
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riguarda gli acquisti, si arriva quasi al 30%. La digitalizzazione non si limita ai
processi interni. Il 13% delle aziende € connesso esternamente con i propri fornitori
e clienti. Nelle grandi aziende e gia una su quattro. Anche i modelli di business
stanno diventando sempre pit digitali: il 12% delle aziende fornisce servizi ai propri
clienti in modo digitalmente automatizzato, in gran parte senza interazione umana.

Questi risultati si basano su un sondaggio condotto su oltre 2.000 aziende tedesche.
E stato ripetuto con la stessa struttura nel 2021 - questa misurazione dovrebbe

mostrare i progressi nella digitalizzazione.

Fonte: sito web

Digital adoption (in %)
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GRECIA
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La Strategia di Transizione Digitale 2020-2025 della Grecia, nota anche come la
'‘Bibbia Digitale', e il principale documento strategico che definisce le priorita per la
trasformazione digitale del Paese e stabilisce obiettivi per lo sviluppo delle
competenze digitali della societa greca a tutti i livelli e per tutte le eta. La Bibbia
Digitale delinea i principi guida, gli assi strategici e le iniziative a livello orizzontale
e verticale che mirano a migliorare e sostenere la transizione digitale della societa
e dell'economia greche. La strategia greca individua sette obiettivi primari, nonché
attivita di supporto in specifici settori, come iniziative rivolte ai cittadini o al settore

dell'istruzione.

Obiettivi principali

1. Accesso sicuro, veloce e affidabile a Internet per tutti.

2. Uno Stato digitale, che offra ai cittadini servizi digitali migliori per tutti gli
eventi della vita.

3. Sviluppo delle competenze digitali per tutti i cittadini.

4, Agevolare e sostenere la transizione delle aziende, comprese le PMI, in
imprese digitali.

5. Rafforzamento e potenziamento dell'innovazione digitale.

6. Utilizzo proficuo dei dati delle pubbliche amministrazioni.

7. Incorporare le tecnologie digitali in tutti i settori economici.
Competenze digitali per i cittadini
Nell'ambito delle competenze digitali per i cittadini, la strategia si pone i seguenti
obiettivi:

e Migliorare lintegrazione delle tecnologie innovative nel processo
educativo dell'istruzione primaria e secondaria.

e Istituzionalizzare le ore settimanali di tecnologia dell'informazione (IT) in
tutte le classi della scuola secondaria.

e Inserire corsi sulle competenze digitali in tutti i percorsi di istruzione
superiore.
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e Creare un'Accademia di Cittadini Digitali per offrire corsi di apprendimento
online sul tema delle competenze digitali tramite una piattaforma online
facile da usare.

e Lanciare programmi di formazione per tutte le eta, professionalita e
provenienza sociale tramite un approccio di apprendimento continuo.

e Implementare un meccanismo unico e sistematico di certificazione dei
programmi di sviluppo delle competenze digitali e adattarli alle mutevoli
esigenze del mercato del lavoro.

La Strategia stabilisce inoltre obiettivi per fornire programmi di formazione sulle
competenze digitali per gli imprenditori al fine di agevolare la trasformazione
digitale dei settori a cui appartengono le loro imprese. Un altro importante focus

della Bibbia Digitale greca si concentra sul Pilastro delle Competenze Digitali, che

comprende altri 3 obiettivi strategici e attivita e priorita sottolineate.

Fonte, Altre fonti: Digital Transformation Projects in Greece’s Public Sector | Governance, Procurement and Implementation,

Digital Transformation Strategy 2019-2023
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Greece (EL)

Digital adoption (in %)
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AUSTRIA

Il Ministero Federale austriaco, Dipartimento delle Finanze, ha un focus dedicato
alla Digitalizzazione. Il Paese si spinge oltre e definisce le sfide per la transizione
digitale rivolte ai cittadini, le imprese e l'amministrazione. Dal sito web del
ministero, notiamo quanto segue:

Per i cittadini

Oggi i processi digitali sono comuni in quasi tutte le aree della vita. Stanno
trasformando il nostro modo di comunicare, la nostra vita lavorativa, il sistema
educativo, il business e l'economia, l'industria e 'amministrazione pubblica.

Il governo austriaco accompagna proattivamente questa trasformazione digitale e
concentra le sue priorita affinché gli austriaci ne traggano i massimi benefici
possibili.

Viene dedicata particolare attenzione alla formazione digitale. Quella parte della
popolazione austriaca che finora non ha utilizzato Internet dovrebbe essere
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incoraggiata ad acquisire competenze digitali. La competenza digitale € quindi un
requisito fondamentale per il futuro.

Ci sono alcune evoluzioni di rilievo per i cittadini, quali la consegna elettronica. La
consegna elettronica e la tua cassetta di posta sicura per i documenti elettronici.
Altri argomenti importanti includono la protezione dei propri dati personali e la
cautela nell'utilizzo di Internet. [...]

Competenza digitale

Oltre alle competenze tecniche, l'educazione digitale significa anche essere in
grado di utilizzare i media digitali in modo competente e riflessivo, ed € una
qualifica chiave per la partecipazione alla societa moderna. L'utilizzo consapevole
e responsabile dei dati e la valutazione critica delle fonti di informazione e uno dei
requisiti culturali di oggi, come la lettura, la scrittura e l'aritmetica. Verifica le tue
competenze digitali con il "Check".

La competenza digitale € quindi un requisito indispensabile per il futuro. Tuttavia,
il 40% delle persone nell'UE non ha o ha scarse competenze digitali: il risultato €
che una persona ogni due incontra difficolta a trovare lavoro. Queste criticita vanno
contrastate. Un supporto mirato per l'accesso all'era digitale dovrebbe contribuire
a superare tali difficolta.

fit4internet - offerte pianificate per una "formazione generale" digitale:

e fitdinternet per bambini/adolescenti: alfabetizzazione mediatica e utilizzo
critico.

o fitdinternet per occupati: acquisire competenze digitali di base - con
un'attenzione particolare alla dimensione lavorativa.

o fit4internet per cittadini anziani e persone che si reinseriscono nel mercato del
lavoro: formazione sulla digitalizzazione di base.

Quadro delle competenze digitali per l'Austria - DigComp 2.2 AT

L'educazione digitale di base per tutti i cittadini combina formazione generale e
professionale. L'istituzione del Quadro delle Competenze Digitali per ['Austria Dig
Comp 2.2 AT (PDF, 762 KB) (accessibile) nell'ambito della competenza digitale é un
progetto complesso che coinvolge scuole, lavoro giovanile aperto e formazione
degli adulti. [...]

Fonte: website
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Austria (AT)
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ITALIA

Come per gli altri Paesi, anche l'ltalia ha un dipartimento dedicato alla Transizione

Digitale. Questo dipartimento fornisce supporto diretto al Primo Ministro. Il Paese
ha individuato una strategia per il 2026 basata su 5 indicatori: il 70% della
popolazione deve avere un'identita digitale, il 70% della popolazione deve avere
competenze digitali, il 75% della pubblica amministrazione deve adottare
tecnologie cloud, 1'80% dei servizi pubblici deve essere online e il 100% delle
famiglie dovra essere raggiunto dalla banda ultralarga.

Sottosegretario Dipartimento Progetti Notizie Innova con noi Italia digitale 2026 Cerca 6

OBIETTIVI 2026 Identita digitale 70% /@o

% popolazione

| 5 indicatori per

portare I'ltalia nel SR S 70% &
gruppo di testa
La strategia nazionale Italia digitale 2026 Adozione cioud 759 0

% Pubblica Amministrazione

SCOPRI DI PIU

Servizi pubblisi online 80%

% servizi pubblici essenzial

Connessione banda
ultralarga 100% Q

% famiglie

Per raggiungere questo obiettivo, il Paese sta attuando diversi progetti.
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FRANCIA

Il Segretariato di Stato per la Riforma e la Semplificazione dello Stato ha come
missione la trasformazione digitale dell'economia e della societa.

In Francia, la transizione digitale dell'economia e della societa € considerata un
elemento essenziale per il futuro. Il 25% del Piano francese "France Relance", dotato
di 100 miliardi di euro, di cui 39,4 miliardi finanziati dall'UE, & dedicato alla
transizione digitale. Vengono identificati quattro pilastri principali:

- Lo sviluppo di start-up e la sovranita tecnologica francese. Ad esempio, saranno

dedicati 2,4 miliardi di euro alle tecnologie digitali innovative: quantum,
cybersecurity, intelligenza artificiale, cloud, salute digitale;
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- Garantire che il digitale sia accessibile a tutti: saranno investiti 250 milioni di euro
per l'inclusione digitale, in particolare per implementare consulenti digitali sul
territorio entro la fine del primo quadrimestre del 2022;

- Formazione nelle professioni digitali con 300 milioni di euro per l'integrazione dei
giovani e di coloro le cui professioni saranno colpite dalla crisi e dai cambiamenti
economici;

- Accelerare la transizione digitale delle imprese e dello Stato: saranno destinati
200 milioni di euro alla digitalizzazione del sistema sanitario nell'ambito del piano
sanitario globale.

Inoltre, il piano di investimento "France 2030", presentato il 12 ottobre 2021,
prevede una maggiore padronanza delle tecnologie digitali, in particolare nei
settori della cybersicurezza, quantum, cloud e intelligenza artificiale, e un
investimento nelle competenze e nelle abilita, in particolare per modernizzare il
sistema produttivo e creare scuole che offrano formazione sull'intelligenza
artificiale. IL digitale viene inoltre menzionato come un investimento necessario per
avere successo nella "rivoluzione alimentare sana, sostenibile e tracciabile" entro
il 2030 nel settore agricolo.

Fonte: sito web della Commissione Europea in Francia.
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PROCESSO DI INTERVISTA PER PAESE

Per quanto riguarda l'approccio, citiamo indicativamente il processo di intervista

seguito da alcuni partner. Tutti i partner hanno seguito una procedura simile:

GERMANIA - CITTA DI ASCHAFFENBURG

FASE 1 =i decisori sono stati raggiunti via e-mail.

FASE 2 = e stato inviato ai decisori un breve messaggio informativo con le domande
e la dichiarazione di consenso (Allegato 1) ed é stato chiesto loro di partecipare a
un'intervista online o di rispondere alle domande scritte.

FASE 3 = Le interviste si sono svolte nel Digitalladen di Aschaffenburg e nell'ufficio
del comune di Aschaffenburg (registrazione). Un’ intervista é stata registrata online
(via BBB) e 5 sono state inviate per iscritto. l'intervista € iniziata con domande
personali sulle caratteristiche degli intervistati (Nome, Eta, Etnia, Lavoro) e le
risposte sono state registrate (tranne le due in forma scritta). Tutte le interviste si
sono svolte in tedesco.

FASE 4 = Le interviste sono state trascritte in inglese e alcune sono state adattate
(sia in tedesco che in inglese).

FASE 5 = Le trascrizioni sono state inviate (in tedesco) ai decisori per la revisione e
l'approvazione (tranne che per le 5 interviste in forma scritta). E stata inviata loro
anche la Dichiarazione di consenso. Non ne fanno uso (tranne in un caso fino ad
ora=Decisore7). E stato spiegato loro che lintervista € anonima e non sara
pubblicata, e che i risultati saranno analizzati ai fini del progetto. Se vogliamo fare
uso pubblico di citazioni ecc. li informeremo e chiederemo loro il permesso. In un
caso é stato necessario integrare alcune modifiche nel documento finale.

FASE 6 = Le interviste sono state condivise in formato Word e Pdf sulla piattaforma
di collaborazione "Stackfield", utilizzata dai partner per lavorare insieme online.
Breve sintesi dei risultati: Un risultato importante delle interviste riguarda il
rapporto tra cittadini e amministrazione comunale. Quest'ultima ha il compito di

spiegare la trasformazione digitale alla popolazione e di fare offerte per
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partecipare alla crescente digitalizzazione della vita pubblica e quotidiana. Fornire
un'infrastruttura digitale efficace € uno dei prerequisiti per migliorare la qualita
della vita della citta, ad esempio nei settori dei trasporti o della sanita. Tuttavia, la
digitalizzazione non deve sostituire i rapporti personali; il contatto umano é
altrettanto importante, anche per raggiungere gruppi come le persone con
disabilita. La digitalizzazione deve quindi avere un carattere inclusivo; le persone
devono essere al centro di questo sviluppo. Il Comune deve anche fornire alle

persone informazioni facili e veloci.

GRECIA - CulturePolis

Fase 1 = Invito (Allegato &) via e-mail o per telefono

Fase 2 = Accettazione da parte dell'intervistato

Fase 3 > Per le interviste online = Invito a selezionare tramite Doodle un giorno e un
orario tra quelli disponibili. Gli slot erano di 45 minuti e disponibili 6 volte al giorno
(10.00, 11.00, 13.00, 14.00, 16.00 e 17.00).

Fase 4 = Una volta selezionato lo slot, e stata inviata un'e-mail di conferma
all'intervistato con la Dichiarazione di Consenso (Allegato 1). La dichiarazione era
necessaria per elaborare i dati e scambiarli tra i partner. L'intervistato aveva la
possibilita di dare il consenso all'utilizzo delle risposte per la prova di lavoro ai
funzionari dell'UE e per motivi promozionali. Il consenso minimo necessario per
effettuare un'intervista era il trattamento generale tra i partner.

Fase 5 = L'intervista online si é svolta su piattaforma Zoom. Le prime domande
riguardavano le caratteristiche dell'intervistato (Alfabetizzato digitale o non
Alfabetizzato digitale, Eta, Maschio/femmina/altro, Nazionalita, Residente
in..[citta]?, Cittadino/Decisore - di quale settore?). Una volta fornite queste
informazioni, con il permesso dell'intervistato, la telefonata é stata registrata come
prova del lavoro svolto. Le registrazioni sono disponibili per la revisione.

Fase 6 = Dopo l'intervista, € stata inviata un'e-mail di follow-up con una nota di

ringraziamento.
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Fase 3 > Per gli incontri fisici = accordo su data, ora e luogo.
Fase 4 = Colloquio fisico
Fase 5i= Dopo il colloquio, € stata inviata un'e-mail di follow-up con una nota di

ringraziamento.

Fase 3 > Per le risposte scritte = & stata inviata un'e-mail con la richiesta delle
caratteristiche dell'intervistato (Alfabetizzato digitale o non alfabetizzato digitale,
Eta, Maschio/femmina/altro, Nazionalita, Residente in...[citta]?, Cittadino/Decisore
- di quale settore?). L'e-mail aveva in allegato la Dichiarazione di consenso (Allegato
1) come sopra.

Fase 4 = lintervistato ha rispedito le proprie risposte e il modulo di consenso
firmato.

Fase 5 = Dopo aver ricevuto e controllato le risposte, € stata inviata un'e-mail di

follow-up con una nota di ringraziamento.

FRANCIA - Quatorze

FASE 1 = Gli intervistati sono stati contattati per posta, con informazioni sul
progetto.

FASE 2 =Dopo aver ricevuto la loro risposta, e stato fissato l'orario dell'intervista,
concordando se sarebbe avvenuta per telefono o di persona.

FASE 3 = Le interviste sono state fatte per telefono o di persona e non sono state
registrate. Ogni intervistato e stato informato del fatto che l'intervistatore stava
prendendo appunti al computer e che sarebbero stati modificati in seguito.

FASE 4 = Le interviste sono state trascritte e modificate per renderle piu leggibili.
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FASE 5= La trascrizione € stata inviata a tutte le persone che 'hanno revisionata,
chiedendo loro se andava bene; le modifiche sono state integrate nel documento

finale.

FASE 6= i risultati sono stati condivisi sulla piattaforma di collaborazione

"Stackfield", la piattaforma utilizzata dai partner per la loro comunicazione interna.

FASE 7= E stata fatta la sintesi interna delle interviste.

PARTE 2 - | principali risultati delle interviste

Trasformazione digitale: Concetto generale

| risultati principali delle interviste mostrano che in molti casi gli intervistati non
avevano molta familiarita con i termini "Smart Cities" e "Transizione Digitale". Il
significato di questi due termini non era cosi chiaro per loro e spesso chiedevano
chiarimenti.

In generale, gli intervistati intendono la trasformazione digitale come una
transizione verso una nuova era utilizzando le tecnologie con un approccio olistico.
La vedono come uno strumento in grado di migliorare la loro vita quotidiana in citta
e di risolvere problemi pratici (ad esempio, i servizi digitali offerti dai servizi
pubblici come ['ottenimento di documenti online, i trasporti, il controllo del traffico,
il consumo energetico della citta).

Per quanto riguarda il concetto di "Smart City", la considerano una citta inclusiva e
accessibile a tutti, preparata ai cambiamenti futuri, in interazione con i suoi

cittadini, una citta che li mette in primo piano, ma anche una citta sostenibile.

Fabbisogni di cittadini e decisori
L'analisi delle risposte degli intervistati mostra che i cittadini e i decisori non si
sentono ancora a proprio agio con i termini di Transizione Digitale e Smart City,

poiché li vedono come un grande cambiamento a cui non sono sempre preparati.
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Ritengono di aver bisogno di maggiore formazione e informazione da parte delle
autorita pubbliche sui nuovi strumenti digitali e sui servizi digitali offerti dalla citta.
Hanno anche espresso la necessita di mantenere le interazioni faccia a faccia per

raggiungere un equilibrio tra il mondo digitale e quello analogico.

Un risultato importante delle interviste riguarda il rapporto tra cittadini e
amministrazione comunale. Quest'ultima ha il compito di spiegare la
trasformazione digitale alla popolazione e di fare offerte per partecipare alla
crescente digitalizzazione della vita pubblica e quotidiana. Fornire un'infrastruttura
digitale efficace e uno dei prerequisiti per migliorare la qualita della vita della citta,
ad esempio nei settori dei trasporti o della sanita. Tuttavia, la digitalizzazione non
deve sostituire i rapporti personali; il contatto umano € altrettanto importante,
anche per raggiungere gruppi come le persone con disabilita. La digitalizzazione
deve quindi avere un carattere inclusivo; le persone devono essere al centro di
questo sviluppo. Il Comune deve inoltre fornire alle persone informazioni in modo

facile e veloce.

Un altro aspetto critico nelle risposte degli intervistati e il timore e lo scetticismo
nei confronti dei cambiamenti digitali. Le loro principali preoccupazioni
riguardavano i possibili effetti negativi della trasformazione digitale, in particolare
la privacy, la protezione dei dati e la necessita di un pensiero critico per filtrare e

controllare una grande quantita di informazioni.

RACCOMANDAZIONI

Dall'analisi dei fabbisogni € emerso che i cittadini e i decisori suggeriscono un
approccio ibrido con la combinazione di strumenti analogici e digitali per garantire
un equilibrio tra il mondo digitale e quello analogico e favorire le connessioni

interpersonali.
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Poiché i cittadini non erano molto consapevoli di termini come Trransizione digitale
e Smart City, e necessario fornire loro maggiori informazioni e formazione sui nuovi
strumenti e servizi digitali. Questa formazione consentira il coinvolgimento attivo
e la partecipazione dei cittadini e della comunita nella progettazione delle Smart
City.

L'uso di strumenti e servizi digitali puo risolvere i problemi pratici della citta, ma i
cittadini hanno bisogno di informazioni online utilizzabili, aggiornate e chiare,
fornite dalle autorita cittadine che devono garantire a tutti l'accesso alle
informazioni, agli strumenti e alle attrezzature digitali, indipendentemente dall'eta,

dall'istruzione o dallo status socioeconomico.

CONCLUSIONI

Questo report é stato redatto allo scopo di presentare i risultati dell’analisi dei
fabbisogni attraverso interviste a cittadini e decisori nel contesto del WP3 del
progetto DIALOG CITY. L'analisi delle risposte degli intervistati mostra che, sebbene
non abbiano molta familiarita con il concetto di Transizione Digitale e Smart City,
ritengono che i nuovi strumenti e servizi digitali possano fornire soluzioni a molti
dei problemi pratici che una citta deve affrontare.

Nutrono ancora alcune preoccupazioni riguardo ai cambiamenti digitali,
soprattutto per quanto riguarda la protezione dei dati e la possibile perdita delle
interazioni personali, per cui hanno bisogno di maggiori informazioni e formazione
sull'utilizzo di nuovi strumenti e servizi digitali per sentirsi piu a proprio agio e

adattarsi al cambiamento digitale.
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MEPIAHWH

AuT n €kBeon avamTUxOnKe oTo TAAICI0 TOU €pyou He TiTAo «DIAAOG CITY -
Mot OAIOTIKI) TIPOOEYYION TIPOG HIO WPNQIAKN TOAITIOTIKI) UTIOSOUN OTIG
EUPWTINITKEG TTOAEIG», ap. 101055705, TTOU XPNUATOSOTEITAL ATIO TO TIPOYPA UG
Creative Europe TngG EE, 0TO TMAQOIO TOU TTOKETOU €PYOTING 3 WG OTAVTNON
otV €peuva yla Tnv ASI0AOYyNon AvayKWV PECW OUVEVTEUEEWY PE KAOAMTEXVEG,
TOAITEG KOl UTTEULBUVOUG ANWNG OTTOPACEWY. ITOX0G TWV CUVEVTEUEEWY NTAV
VOl EVTOTILOTEL 1 OVTIANWN TOU KOIVOU OXETIKA PE TIG EVVOLIEG TOU «Wn@loKoU
MeTOOXNUATIOHOU» Kol TwV «EEuTvwv MOAEwv» Kol Twv 6£§loTATWVY TIOU
ToTeVEL OTL XpElAdovTal YIO TNV TIPOCAPUOYT OTNV WLk aAAayn.

H €kBeon SlopOpwVETAL OTIG AKOAOUBEG EVOTNTEG:

- Mia oUvTOopn €l00YWYN TIOU OTIOTEAEITAL QTIO PO YEVIKI EMIOKOTINON
Tou €pyou DIALOG CITY (okomdg, oToxol, S5paotnplOTNTEG TOU £pyou,
KOOwWG Kol T KUpLO TTopadoTEN KOl pio AlOTO PE TOUG ETOIPOUG TOU
£pyou).

- H epeuvnTikn peBodoloyia TwV OUVEVTEUEEWY OTIOU OVOTITUOOETOL )
dladikacia avayvwplong Kot TpOoROCNG TWV CUVEVTEUSIAJOUEVWY .

- Mia oUvTopn TEPLYPAPN TOU IOTOPIKOU TWV QVTIOTOIXWYV XWPWV
OXETIKA PE TIG £VvOlEG TOu WnwlokoU METAOXNUOTIOHOU Kal TwV
EEuTVWV MOAEWV.

- MNapoucioon Twv PBOCIKWY EUPNUOTWY TWV OUVEVTEUEEWV E
KOAAITEXVEG.

- JUUTEPAOUATO KOl TIPOTACEIG.

PROJECT 101055705 — DIALOG CITY [TAPAAOZH 3.4 YNENTEYZEI> ME TTONITEY KAI ATTO®AZEIS 3
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OPTANQ2H THZ EKOEXHX

H £kBeon eival opyavwpevn o€ 2 uépn:

1. MebBodoloyia EpEUVOG TWV CUVEVTEDEEWV.

2. BOOIKA EUPNUATO TWV CUVEVTEUEEWV.
H £kBeon TPOCWPEPEL KOTAANKTIKEG TIOPOTNPNOEIG KOOWG Kal TIPOTACEIS YIO TNV
épeuva Ttou Ba Sie§axOel WG To eEMOpEVO Bripa TNG Sladikaaoiog a§loAdynong avaykwy

Tou €pyou Dialog City.

EIZAFQIH

To €pyo «DIALOG CITY — Mia OAIOTIKI) TIPOCEYYION TIPOG PO PNPIOKN TIOAITIOTIK)
UTTOOOUN OTIG EUPWTINIKEG TIOAEIG», €V ouvTopia DIALOG CITY, yevvnOnke amo Tnv
TETOIONON OTI PO KOIVOTOUOG TIOMTIOTIKI) KOl OVOPWTIOKEVTPIKI TIPOCEYYION PUTIOPEI
VO OUHPBGAAEL GUECO OTNV KOIVWVIKI] OUVOXI O TEPLOOOUG TIOU OUVTEAOUVTAL
paydaieg HETOOXNUOTIOTIKEG HladIKaoieg. AUTO PTTOPEL va YIVEL HOVO PE TNV KAAUWN
TOU KevoU HETOEL TNG YPNYOPNS TEXVOAOYIKNG OVATTUENG KOl TNG EMEIYyOUOOG
avayKng yla plo TEPIOCOTEPO SNUOKPATIKI) CUUHETOXN TWV TOAITWV. AKOUN KOl
onuepa €ival oxedov adLVATO va TIOUHE TIOU TEAEIWVEL O AVOAOYIKOG KOGHOG Kal TToU
apxifel o WPnYOKOG KOOUOG €OOOV &€ipooTe Sl0pKwG Sloouvdedepevol pe

avOPWTOUG AVAPEDH O QUTA Ta VO AKpa.

O otoxog Tou épyou DIALOG CITY eival va O&nuioupynoel €vo  KOIVWVIKG
OUUTIEPIANTITIKO, QIAIKO TIPOG TO TEPIBAAAOV KOl OIKOVOUIKG BIWOIKO 0OTIKO
PnNoko mepIBAAOV. To Epyo 0IKOdOUEl ouvEPYAODieG HETOED HIKPWY KOl HECOIWY
TIOAEWV O€ TEVTE EUPWTIAIKEG XWPEG PE BAon Tn ouvepyooio peTay pouoeiwv
TMOAEWY, OpPXEIWV TOAEWY, TOMTIOTIKWY OPYOVIOUWY, OOTIKWY aKTIBIOTWY,
KOIVWVIKWY OPXITEKTOVWY KABWG KAl EKTTOISEUTIKWY EYKATOOTAOEWY. ME QUTOV TOV

TPOTO, TEPIAAPPBAVEL OIOPOPETIKEG OAMOWEIG TIOU dnuioupyolv Tn BAon Tng
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avOpwTIvNG WYnElomoinong Kal TNng OUVEXOUG «BECUEUONG TWV XPNOTWV» Kal
ETUTPETEL EVa BIWOIPO SIKTUO OTIOU Ol AUCEIG OVOTITUOOOVTOL CUVEXWG OTOUG TIIO

S1aPOPETIKOUG TOMEIG TNG KOIVWVIOG.

H kolvoTpagia TOU £PYOU ATIOTEAEITOL OTIO 7 OPYOVIGHOUG OTIO 5 S10POPETIKEG XWPEG:
Anuog Aschaffenburg - leppavia, CulturePolis - EAMada, STADTMUSEUM GRAZ GMBH
- AuoTtpia, FONDAZIONE CIRKO VERTIGO ETS - ITaAia, QUATORZE - FoAAia, CENTRO
FORMAZIONE PROFESSIONARE - CEBANOLESECARLE ot ItaAian CONSORZIO
INTERAZIENDALE CANAVESANO PER LA FORMAZIONE PROFESSIONALE CIAC SCRL -

ITaAia. To €épyo xpnuatodoteital anod to Npdypappa Anpioupytkn Evpwrn (Creative
Europe) Tng Eupwmaikng Evwong.

PROJECT 101055705 — DIALOG CITY [TAPAAOZH 3.4 2YNENTEYZEI> ME TTONITEYX KAI ATTO®AZEIS 6
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Ot 6paOTNPLOTNTEG TOU £pYOU Eival ot €ENG:

DIALOG CITY

A Holistic Approach towards a Digital Cultural Infrastructure in European Cities

APXEIOOETQNTAZ THN NOAH MAX

NAatopua Apxeiov MoArtwy

STOX0G eival n dnuioupyio evog Siadiktuakol epyoAeiou pe 1o ovopa CITIZEN
ARCHIVE PLATFORM (CAP) yio Tnv UTtOBOAr] OAWV TWV EIOWV OVTIKEIPEVWY TIOU
Baoifovtal oe Sedopéva (“yevvnuéva pnelakd”) OTMwG £IKOVEG, Bivreo, AXOG Kal
KElPevVa, aAAd Kol UBPISIKA KAl PNQIOTIOINUEVA OVOAOYIKA OVTIKEIPEVA, TA OTtoi0 Oa
aTOONKEUTOUV OTNV TTAATPOPUA OTIO TA HOUCEIQ KOl OPXEID TTOU CUPHETEXOUV OTO
€PYO KOl OTn OuvéXeld Ba evowpoTwOOUV Of €va EMOYYEAHOTIKO, QAAG N
KEPOOOKOTIKO, CUUPATO OPXEIOKO CUOTNHO. AVOTIOOTIAOTO PEPOG TNG Sladikaaiog
UTTOBOANG oTNV TAATPOPUA Eival N SUVATOTNTA EUTIAOUTIOUOU TWV UTTIORAAOUEVWY
debopEvVWY pPE OUVEVTEUEEIG TIPOWOPIKNG 10TOPIOG TO KOIVOTOHO OUTO  WNQLOKO

oUVOAO EpYaAEiwY OXETICETOL AUECO PE TN CUPHETOXI TWV TIOAITWV.
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H Omtap&n evog AEITOUPYIKOU OiPXEIOU 1] CUOTUOTOS TTANPOWOPIWY HOUCEIOU KOl EVOG
YnNYoKoU amoBeTNPIOU CUPPWVA PE TO KOIVO TIPOTUTIO Yia Ta guoThipata OAIS ota
ouvepyadopeva 16pupata Bewpeital 6edopévn. OpyavwTIKOl KATAAOYOL KPITNpPiwy
YO HOPWEG OPXEIOKWY OEOOPEVWV TWV YEVVNHEVWY WNPIAKWY, VOUIKEG ATIONTIOELG
(TveEupaATIKA SIKOIWHOTA, TTPOOWTIKA SIKAWHOTO K.ATL) KABWGS KAl N TOIOTNTA Kl 1
TOOOTNTO TWV HETASESOPEVWY Ba aTTOTEAOUV OVOTIOOTIOOTO PEPOG TOU €pyou. Ta
uttoBANOEvVTa debopéva TpoaTaTelovTal BACEL TNG EOVIKNG VOU0OOEDIAG yia Ta apXeia
Kol Tou TevikoU Kavoviopol Mpootaciog Asdopévwy (GDPR) - 0An n enefepyaaia
debopévwyv  (CAP, wn@lokd apxeio/omoBNKeEG, GCUOTAUATO  TIANPOWPOPIWY

apPXEIWV/HOUOEIWV K.ATL) EKTEAEITOL OE KOPUPATA CUCTHHATO AOPAAEING SESOPEVWY.

TO KOINO MAZ MEANON

EpyaA£io0nkn EyypappaTiopou yia To MEAAOV Kot oXESI0OHOU OKEWYNG

O oTOX0G €ival va Snuioupynbouv eMIAOYESG KAl SUVOTOTNTES YIO VO (POVTAOTOUHE TN
HEAAOVTIKI) HOG KOIVWVIO KOl VA OIKOSOUNCOUPE TNV IKOVOTNTO aVATITUENG AUCEWY
Kol €VOAANOKTIKWY. ETOPEVWG, 0 EyypOPUOTIONOG yia TO MEAMov Ba  Tpémel va
TEPIAAUBAVETAL PHE BNUIOUPYIKA HECO OE SIAWPOPEG KOAANTEXVIKEG, CUUHUETOXIKEG KOl

EKTIONOEVUTIKES SlOBIKOTIEG.

YBPIAIKEZ EKAHAQZEIZ - TEXNH A TO KOINO

Yneaka-Avaloyika deoTiBaA kat KaAhitexvikég Napeppaocerg

Ot ekdnAwoelg Tou DIALOG CITY otoxeUouv va UTAEEOUV GUETO TOUG TIOAITEG OTO
oxe6100U0 Kal To dnuloupyia epiexopévou. Qg ek ToUTou, B CUCTOBOUV ETITPOTIEG
PEOTIRBAA TOAMTWY WG TPWTO Brpa TNG O0ANG diadikaciag. Evw diopyavwvovTal Tpia
HEYGAQ (PeOTIBAA oTig TOAelg Mondovi (IToAia), Graz (Auotpia) kat Aschaffenburg
(FCeppavia), pikpég TTOMTIOTIKEG EKONAWOEIG Ba TIPOYUATOTIOINOOUV TAUTOXPOVA KOl

OTIG OAAEG TIOAEIG. 'OAEG Ol HpaOTNPIOTNTEG CUVOEOVTAL PEOW TNG TANTPOPHOG

PRoJECT 101055705 — DIALOG CITY [TAPAAOZH 3.4 YNENTEY=EI> ME TTOAITESX KAI ATTODAZEIS 8
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exropmng DIALOG CITY. Me auTrjv Tnv uBpidikn dopn, n wlnon &vog yn@lokou-
avaAoyikoU S10AOYOU O€ EUPWTIOIKO emimedo pmopei va dSnuioupynOei oto MAaiolo
TNG ETAIPIKNG OXEONG.

EmmAéov, ot ekbnAwaoelg DIALOG CITY o€ Tpio GUVEXOUEVO XPOVIO XPNOIHEVOUV WG
TAOTQOPUES HE UWNAN OTNXNON OTO KOIVO yla TNV TOPOUGCIOGN TWV EVOIAPECWY
ATOTEAEOUATWY TWV GAAWV U0 TMUAWVWY TOU €pyou Ot €va €UPUTEPO KOIVO.
XpNOIPEVOUV WG 0POCTHA YIa THV TTpowONoN, TNV avabewpnon kal TV afloAdynon
NG ouveXoug avamTu§ng Tng NAatwopuag Apxeiou MoAlITwy Kol TNG MeBodoloyiag
EyypappaTtiopoU yia To MéNoV Kot Ba prtopoloe va odnynoel o €va PeyaAUTEPO
EUPWTINIKO SIKTUO TOOO KATA TN SIAPKEID TOU €PYOU OO0 Kal HETA TNV OAOKANPWON)
TOU.

ErumAéov, HE HIO TAVEUPWTIATKA avoixty mpookAnon (“ART FOR PUBLIC") , 6a
dlopyavwOel évag €TNolog Slaywviopog. EmayyeApatieg KOAITEXVEG KAAoUVTaL va
avamTuEouV I6£€G yla TNV OTITIKOTIOINGN KAl TNV TTpowdnon Tou DIALOG CITY - oTig
OUHHETEXOUOEG TIOAEIG KOl OXI HOVO. TEGOEPIG OUVOAIKA ETIIAEYHEVOL KOAAITEXVESG O
AdBouv TNV eukalpia ylo 2unvn Slapovr) o€ pia amo TIG TTOAEIG TTOU GUUUETEXOUV OTO
épyo kol Ba umooTnpixbolv oamd TOV €EKAOTOTE OIKAIOUXO - OIKOVOMIKA Kal
UALKOTEXVIKA. Ta €pya TEXVNG Tou Ba TpokUYWouv Ba TPoPANOOULV TOTIIKA AAAG Kal

StadikTuaka.

MEPOX 1 - H epevvnTikn peBodoloyia Twv
OUVEVTEVEEWY

STOX0G QUTNG TNG £PEUVOG NTAV VA YIVEL Pla «Epeuva agloAOynong avaykwv» yla

TIOAITEG Kall UTTEUOUVOUG ANWPNG ATIOWATEWY ATIO TIG OVTIOTOIXEG TIOAEIG KO XWPEG TWV

PROJECT 101055705 — DIALOG CITY [TAPAAOZH 3.4 YNENTEYZEI> ME TTONITEY KAI ATTO®AZEIS 9
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ETOIPWV OXETIKA PE TNV Evvola TwV EEUTIVWY MOAEWYV KO TNV TIPAKTIKI TOU PNPIOKOU

HETAOXNUOTIOHOV.

ApPXIKQ, N KOIVOTIPO§Ia EIXE OTIOWYACICEL VO TIPOYHUOTOTIONOEL Piat S1aSIKTUKN EpELv
OTIG 5 XWPEG KOl OTN OUVEXELD VO OKOAOUBNOEL Pla OEIPA OTIO OPAGEG £0TIOONG YLa
VO S1EUKPIVIOTOUV OPIOHEVEG TIOIOTIKEG OTIAVTNOELG. KaTd TN Sladikacio oxedlaopou
NG €PEUVOG, PEOW TNG OTEVAG OUVEPYOOIOG ME €IKOUG TNG KOLWVNAG yvWwHNng, O
ETUKEWPOANG ETAIPOG TOU TIOKETOU €pyaciag 3, MPOTEIVE TNV OVTIKATAOTOON TNG
opadaG £0TIONONG PE OTOMIKEG OUVEVTEUEEIG KAl TN dle§aywyn TOUG TPV OTIO TV
évapfn TnG €peuvag. Me autOv TOV TPOTO, Ol E€TaipOl Tpoomadnoav va
XPNOIUOTIOINOOUV TIG OTOVTNOEIG KOl TO OXOAID TWV OUVEVTEUSEWY, Yla va
BEATIWOOUV TNV TIOIOTNTO TNG EPEUVOG KOt T GOPIVEID TWV EPWTIOEWV YO TO KOIVO-

0TOXO.

Ot eTaipol KaAeoav ava Xwpa 10 TOAITEG KOl UTTELOUVOUG ANYWNG OTIOWAOCEWY OF
ouvevTeLEelg peTafl TEAoUG lavouapiou 2023 kat apxeG MapTiou 2023. Ot TTOAITES Kol
ol umtebBuvol ANYPNG aTIOWACEWY £6WOOV OUVEVTEUEEIG €iTE PHEOW SIOBIKTUOKWY
OUVOVTNOEWY, TNAEPWVIKWY OUVEVTEUEEWY, (PUOIKWY CUVOVTIOEWYV KOl OE OPIOPEVEG
TEPIMITWOELG, Ol EPWTNOEVTEG TTPOTIUNCAV VO ATIAVTIIOOUV OTIG EPWTNOEIG YPOTITWG

pHéow email.

2YNENTEY=EIX ME NMOAITEX KAI YIIEYOYNOY2 AHWHX
ATNMO®AXEQN

Ot moAiteg Siadpapatifouv onuavtikd poAo og OAn Tn diadikacia Tou €pyou. 3TO
apXIKO 0TAO10, Eixe OXeSIOOTEL pla oUVEVTEUEN ouV-Bnuloupyiag yia va aloAoynoel
KOl VO CUYKEVTPWOEL TIG TIPOOOOKIEG TWV TIOAITWY YIO OUTAY TNV apxIkn dladikacia
agloAoynong, evw €miong KANONKovV Vo OTOVTOOUV OTO £PWTNUATOAOYIO KOl VO

oupPBalouv otn  Sadikaoia  xaptoypdawnong kot afloAoynong  avaykwv.
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XPNOIUOTIOINCOHE £va €UPV (PACHUA SIKTUWYV TWV EPTIAEKOPUEVWY (POPEWV OTIC TTIOAEIS
TOUG Y10 Vol S1EAYOUE OUTEG TIG OUVEVTEVUEEIG OE OVTITIPOOWTIEUTIKI BAoN.

H ouAloyn 6edopévwyv EUTIAOUTIOTNKE PE OTIOWELG KOl OXOAIO OTIO ETIAEYHEVOUG
EKTIPOOWTIOUG TWV UTELBOVWY ANWYNG OTOWOACEWV Kol GAAOUG TIOAITEG TIOU
EKTIPOCWTIOUV TOV SNUOCIO Kol TOV ISIWTIKO TOPED OXETIKA UE TO OPOHO KOl TIG
Tipoodokieg Toug yia TNV 'E§umvn MOAN Kot TOV TPOTIO GUMHETOXNG TWV TTOAITWY OF
QUTNV. M€ QUTOV TOV TPOTIO EMIONHUAVONKAV Ol AVAYKEG SNUIOUPYING IKOVOTITWY KAl
gualobnTomoinong Kol XPNOIHOTIOINONKAV WG OavOTPOWOSOTNON YO TEPAITEPW
dpaoTNPIOTNTEG KOTA TNV UAOTIOINON TOU TOKETOU £PYAOiag 3 Kol OAOKANPOU TOU
épyou.

T€ KOOE XWpa- €TAIPO, Ol CUVEVTEUSEIG TTpayHOTOTIOONKAV OTTO €val PEAOG TNG

opadag Tou €pyou.

KPITHPIA EMIAOTHY XYNENTEY=IAZOMENQN

Ot epwTNOEVTEG ETIAEXONKOV Pe BAon TO akOAOUOW KPITHPLA :

1. 50% GavopeG Kot 50% YUVOIKES

2. ¥Ynelaka eyypappoaTtol / un wneloka yypaupaTol

3. HAwioag petagu 18 kat 90 > 2 atopa amo KA nAikiokn opada: 2 atopa 18-30
ETWV, 2 aTopa 30-40 €TWV, 2 ATOpa 40-50 €TWYV, 2 GTOPA 50-60 £TWYV, 2 ATOHA
60 ETWV Kol TTaPaATIOVW.

4, KoTtolkio > n TOAN TOou £Taipou TOU €pyou. Me BACN TNV KATOVOHN TOU
mAnBuopol, umnpfe pla eKTiUNON HME PAcn TNV TEAEUTAIO aTIOYPO@N
mAnGuopoL Tou 2021.

5. MpOCHETO XOPOAKTNPIOTIKA: QVTITIPOOWTIEUON HETAVOOTEUTIKOU TARBUCHOU
oUUPWVA PE TA OTTOTEAECHATO TNG ATIOYPAPNG.

(G OTMOTEAEOHO QUTNG TNG ETIAOYNG , Ol ETAIPOL KOTAWPEPAV VO TTAPOUV CUVEVTEUEN

aTO TOUG 0IKOAOUBOUG EKTTPOOWTIOUG aTtd KABE opada:
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10

1

12

13

14

15

16

17

18

19
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AIAAIKAZ
IA
ONLINE-
DYIIKE:-
KATHIOPIA | APIOGMOX FPANTEZ
SYNENTEY= | SYNENTEY=H | ANTANTHZ
ETAIPOZ IAZOMENOY | X EIZ POAOX (AN YINAPXEI)
CULTUREPOLIS MOAITHX r ONLINE
CULTUREPOLIS MOAITHX r2 FPANTQS
CULTUREPOLIS MOAITHX c3 ONLINE
CULTUREPOLIS MOAITHX r4 FPANTQS
CULTUREPOLIS MOAITHX rs FPANTQS
YMNEYOYNOZ
NHWHX
CULTUREPOLIS ANO®ASEQN | A1 ONLINE ANTIAHMAPXOX
YMEYOYNOS MPOEAPOX
AHWHS ZENOAOXEIAKOY
CULTUREPOLIS AMOD®ASEQN | A2 ONLINE SYAN\OI oY
YMNEYOYNOX
AHWHSZ MEPIDEPEIAKOX
CULTUREPOLIS ANOM®ASEQON | D3 FPANTQX | AIEYOYNTHX
YMNEYOYNOZ
AHWHS KAOHIHTHZ
CULTUREPOLIS ANOD®ASEQN | A4 FPANTQZ | NANENIZTHMIOY
YMNEYOYNOZ
AHWHS MPQHN MPOEAPOX
CULTUREPOLIS AMO®ASEQN | D5 FPANTQZ | MOAITIZTIKOY XYAAOTOY
STADTMUSEUM
FKPATX MOAITHX r ONLINE
STADTMUSEUM
FKPATX MOAITHX r2 ONLINE
STADTMUSEUM
FKPATX MOAITHX C3 ONLINE
STADTMUSEUM
FKPATX MOAITHX r4 ONLINE
STADTMUSEUM
FKPATX MOAITHX rs ONLINE
YMNEYOYNOZ
STADTMUSEUM AHWHS TOMIKOX XYMBOYAO3,
FKPATX ANOD®ASEQN | A1 ONLINE FKPATX
YMNEYOYNOZ
STADTMUSEUM AHWHS
FKPATX AMOD®ASEQN | A2 ONLINE AHMOZIEX YNHPEXIEX
YMNEYOYNOZ
STADTMUSEUM AHWHS
FKPATX ANO®ASEQN | D3 ONLINE TEXNOAOTIA/EPEYNA
YMNEYOYNOZ
STADTMUSEUM AHWHS
FKPATX ANO®MASEQN | A4 ONLINE EMIXEIPHMATIAX
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21

22
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25

26

27

28

29

30
31
32
33
34
35
36
37
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YNEYOYNOS .
STADTMUSEUM AHWHS MPOIZTAMENOZ
KPATZ ANO®AZEQN | D5 ONLINE AHMOTIKHZ AIOIKHZHX
ME
STADT ®YZIKH
ASCHAFFENBURG | MOAITHZ M MAPOYZIA
ME
STADT DYZIKH
ASCHAFFENBURG | MOAITHZ M2 MAPOYZIA
ME
STADT ®YSIKH
ASCHAFFENBURG | MOAITHZ a3 MAPOYZIA
ME
STADT ®YZIKH
ASCHAFFENBURG | NMOAITHZ M4 MAPOYZIA
ME
STADT ®YZIKH
ASCHAFFENBURG | MOAITHZ rs MAPOYZIA
YNEYOYNOZ
STADT AHWHS
ASCHAFFENBURG | AO®ASEQN | A1 ONLINE | NMpUtavng Navematnpiou
YNEYOYNOS ME Anpog Aschaffenburg /
STADT AHWHS DYSIKH Anpapxog Kot uTteuBuvog
ASCHAFFENBURG | ANO®ASEQN | A2 MAPOYZIA | yla TNV wn@lomoinon
YMEYOYNOS ME OIKOVOUIKO Kal EYTtopikd
STADT AHWHS ®Y3IKH EmpeAntipto / Atleubivwy
ASCHAFFENBURG | ANO®ASEQN | D3 NAPOYSIA | SUPBoUAOG
‘EVWON 0pyavwoEwY
veolaiag Tou &rpou
Aschaffenburg /
uTELOULVOG Yla TOV TOPED
YNEYOYNOS ME TNG OLKMETOXNS, TNG
STADT AHWH3 ®YsIKH evragng Kot Tng
ASCHAFFENBURG | ANO®ASEQN | A4 MAPOYSIA | SIOTIOMITIONIKNG EPYOTING
Afpapxog (TpAua
NeoAaiag, ZxoAgiou Kal
YMEYOYNOS ME Kowwvikwy
STADT AHWHS DYSIKH YTo0éoewv)/mMOAN Tou
ASCHAFFENBURG | ANO®ASEQN | D5 NAPOYZIA | Aschaffenburg
CFP CEMON MOAITHZ M ONLINE
CFP CEMON MOAITHX r2 ONLINE
CFP CEMON MOAITHZ C3 ONLINE
CFP CEMON MOAITHX M4 ONLINE
CFP CEMON MOAITHZ rs ONLINE
CFP CEMON MOAITHX re ONLINE
CFP CEMON MOAITHZ r7 ONLINE
CFP CEMON MOAITHX rg ONLINE
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40
41
42
43
44

45

46

47

48

49
50

51

52

53

54

55
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city

CFP CEMON MOAITHZ co ONLINE
CFP CEMON MOAITHZ c10 ONLINE
CFP CEMON MOAITHX 11 ONLINE
CFP CEMON MOAITHZ C12 ONLINE
CFP CEMON MOAITHX C13 ONLINE
CFP CEMON MOAITHZ Cl4 ONLINE
AHMOTIKH Z0pBouAog
NMoATiopoV, MOMTIOTIKNG
YMNEYOYNOS KAnpovoutag, Toupiopoo,
AHWHS Kovwvikng MoAITikng,
CFP CEMON AMODASEQN | A1 ONLINE NOUIKWV OEPATWY
AHMOTIKOS $0puBouA0g
YMNEYOYNOS MoAITikwy, EkdnAwoewy,
AHWHS ABANTIOHOU KOt ABANTIKWV
CFP CEMON AMOMASEQN | A2 ONLINE Eykataotaoewv NeoAaiag
THAEDQ
NIKH
2YNENTE
QUATORZE MOAITHZ M Y=H
THAEDQ
NIKH
2YNENTE
QUATORZE MOAITHZ M2 Y=H
THAEDQ
NIKH
2YNENTE
QUATORZE MOAITHZ C3 Y=H
QUATORZE MOAITHX M4 ONLINE
THAEDQ
NIKH
2YNENTE
QUATORZE MOAITHZ s Y=H
THAEDQ
YMEYOYNOS NIKH
AHWHS 2YNENTE | XYNTONIZTHZ
QUATORZE ANO®MASEQN | A1 Y=H MEPIDEPEIAKQY AIKTYOY
THAEDQ
YNEYOYNOS NIKH
AHWHS 2YNENTE
QUATORZE ANO®MASEQN | A2 Y=H AIEYOYNTHZ ZYNAEZMOY
THAEDQ
YMEYOYNOS NIKH 2YNTONIXTHZ EPTOY
AHWHS 2YNENTE | XYNEPrAZIAZ 3E OAH THN
QUATORZE ANO®DASEQON | D3 Y=H MOAH
YMNEYOYNOZX
ANHWHZ
QUATORZE ANO®MASEQN | A4 FPANTQY | AIEYOYNTHX ETAIPIAY
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THAEDQ
YNEYOYNOS NIKH
AHWHS SYNENTE | MPOEAPOZ AGAHTIKOY
56 | QUATORZE ANO®ASEQN | D5 Y=H OMIAOY

IXTOPIKO YIMOBAGPO TON XQPQN-ETAIPQN TOY EPTOY

H mopouoa épeuva a§loAdynong avaykwv EAaBe uttOWn TNV TPEXOUCO KOTAOTOON

000V OPOPA TOV WNPIOKO HETACOXNUOTIONO OE KOOepia amo TIG XWPEG ETAIPOUG,

OUYKEKPIPEVA oTn Meppavia, TNV EAAGda, Tnv AuvoTtpia, Tnv ITaAia kat T FaAAia.

H épeuva mepidapBavel épeuva SEUTEPOYEVWY OTOIXEIWY (Epeuva ypaeiou) amod

S1aopeG TINYEG. Ta EUPNHOTA TWV OTIOTEAECUATWY TNG EPEVUVAG PE EPWTNUATOAGYIO

eumAouTidovTal OTIO TIC TTANPOWYOPIEG TTOU BPIOKOVTOL TTOPOKATW.

H EE &xel TMOAAG TPOYPAHHOTA KOl TPWTOROUAIEG ylO TNV QVTIPMETWTION TOU

YN@oKoU PHETOOXNUATIOHOU O€ S1Aopa EMTESN TNG OIKOVOMING Kol TNG KOIVWVIOG

OTWG:
1.

To kivypa Living-in.EU - pia mAaT@oppa ouvepyaaciog mou kabodnyeital amno
TIG TIOAEIG IO TIOAEIG KOl KOIVOTNTEG VIO VO ETUTOXUVOUV TOV PNQPIAKO TOUG
HETOOXNUOTIOUO HE TOV «EUPWTIOTKO TPOTO» (TTOMTOKEVTPIKN TIpOGEyylan,
nOIKA Kol KOWWVIKA utebBuvn Xprion OSedopévwy, ouv-dnuioupyia Kal
EUTIAOKI) TTOAITWY, OVOIKTA Kot SIOAEITOUPYIKG TIPOTUTIO)

Tomkég TANTYOPUES Sedopévwv - E@appoyry SIGAEITOUPYIKWY TOTIIKWY
TAOTOPHWY OESOPEVWV TIOU ETUTPETIOUV OTIG WNPIOKEG TEXVOAOYIEG Vol
EVOWHOTWVOUV POEG HESOUEVWV PECW AVOIXTWY TIPOTUTIWY EVTOG KOl PETAED
TWV CUOTNUATWY TNG TOANG. TOGO 0 SnUOCIOG 000 KOl O IBIWTIKOG TOUENG
UTTOPOUV OTN OUVEXEID VO XPNOIPOTIOIO0OUV deBopEvVA yio TNV TIOPOXN
ECUTIVWV UTINPECIWV.

Xwpog dedopévwv yia E§uTIVEG KOWOTNTES - AlEUKOAUVON TNG KOIVAG XPNONG
dedopevwv HEow TNG SnUloupyiag XwPOou SEGOUEVWY YIa EUTIVEG KOIVOTNTEG.

AuTO  €ival éva SIOAEITOUPYIKO Kol 0OWOAEG TTEPIBAAAOY, OTIOU TO ETi TOU

PRoJECT 101055705 — DIALOG CITY NNTAPAAOXH 3.4 2YNENTEYZEI> ME TIOAITES KAI ATTIO®AZEIY 15
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TOPOVTOG KOTOKEPHUOTIOHEVO Kol SlooKopTiopéva dedopeva Ba propolv vo
potpadovral, ue Paon eOEAOVTIKEG OUUPWVIEG.

4. TOTUKG YPn@aKka Sidupa - Anpioupyia TNG IKAVOTNTOG TWV TOAEWV Kal TWV
KOIVOTNTWYV VO EQYOPHUOCTOUV TO TOTIIKA Wn@Ioka Sidupa. Ta TOTIKA YnEloKa
Sibupa  Elval  EIKOVIKEG OVOTIOPOOTOOEIG TWV (PUOIKWY TIEPIOUCIOKWY
oTolXEiWV, Sl0dIKACIWY KOl CUOTNUATWY TNG TEPLOXNG. XPnolpomololv
aAyOpIOUOUG TEXVNTNG VONHUOOUVNG, OVOAUCEIG OESOUEVWV KOl UNXOVIKN
pHabnon yia va SnUIOUPYNOOUV HOVTEAD WNQPIOKNAG TPOCOHOoIWwoNG Tou
UTTOPOUV va evuEPWOOULV Kat va aAAGEouv KaBwS aAAAJOUV TO (PUOIKA TOUG
tooduvapa. EmTpEnouy Tn dlaxeipion TnNG MOANG O TIPAYHOTIKO XPOVO KOl TIG
HOKPOTIPODEOUEG OTPOTNYIKEG QATOWAOEIS TOMITIKNAG, XPNOIUOTIOIWVTAG
HOVTEAQ, OTITIKOTIOINGN KAl Snpioupyia oevapiwv. To TEAuTOiO B0 TIPOOWEPEL
Hlo KoAn Baon yla wnlokeg mpwTtoPoulieg Bauhaus.

5. To mpoypappa DIGITAL - TIPOKEIYEVOU va TIOPAOXEL EMIONG OIKOVOUIKN

urtooTnpIEn oTa TEooeEpa onpeia Spaong, dlabETel kAo XPNUATOSATNON
oTig dlaopeg TMPOOKANCEIG Tou. QOTOOO, TO HEYAAUTEPO HEPOG TNG
XpNuotodotTnong Oo TPEMEl  vO  TIPOEPXETOL OTO  €OVIKEG  TINYES,
oupmepIAOpBavOpPEVWY Twv Tapeiwv TG TMOAITIKAG Zuvoxng 1 Tou

MnxaviopoU Avakauwng Kot AVOEKTIKOTNTAG.

T€ ETAIPIKO €MIMESO, N TEAEUTAIO £KOEOT TNG EupwTaikng Tpamelag EmMevoloswy yia

Tov Wn@lako MetaoxnpaTiopd otny EE poopépel evbiapEpovTa oTOoIXE(D.
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Digital adoption and share of population with high digital skills

Use of advanced digital technologies (in %) Firms that invested to become more digital as
and people with digital skills (in %) a response to COVID-19 (in %) and people
with digital skills (in %)
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Source: EIBIS (2021), firms in EU27 and Eurostat.

Mnyn: DIGITALISATION IN EUROPE 2021-2022, Evidence from the EIB Investment Survey, 2022, European Investment Bank

FEPMANIA

H Teppavia O6100étel €vav  €OVIKO 1OTOTOTIO OPIEPWHEVO OTOV  WNPIOKO
HETAOXNUOTIONO. O AgikTng Wn@lakoU METAOXNUOTIONOU TTOPOUCIAdel Ta akOAouBOa
debopéva:

Digitization Index - Mio poTid oTo status quo

H wnglomoinon TG olkovopiog €xel TMOAAEG TITUXEG. O AcikTng Wnwlomoinong To
ouvoyilel o€ €va BaOIKO OTOIXEIO Yla TN YEPHUAVIKI OlKOVopia. O S€IKTNG TEPIEXEL
TOOO TIG OUVONKEG TTAQIGIOU 0G0 KOl TNV PNYPLOTIOiNCTN EVTOG TWV TAIPEIWY. Evag
UTTIOTOUENG ECWTEPIKNG WN@IOTIOINONG €lval TO €mMMESO WYNQIOKNG WPIKOTNTAG.
E1d1kOTEPQ, AUTO AapBavel uTtown d1adikacieg, TPOIOVTA Kal UTINPEDIES, KABWG Kal
ETUXEIPNUATIKA HOVTEAQ Kol SEIXVEL TIWG Ol PNPLAKES ETAIPEIEG PpiokovTal NdN £6w.

Av Kol ol €Talpeieg otn Meppavia epyadovral pe dedopéva Kal TTOPEXOUV TIOAAEG
TANPOWOPIEG WNYIOKA, dEV EAEYXOUV QKON TIG S1ABIKOGIEG 1) T ETUXEIPNUATIKA
TOUG povTéAa Tou Poaoifovtal oe 6edopéva. Ma TETOIEG WNYIoKEG Sladikaoieg
dlakpivovtal SlawopeTikoi Baduoi wPlPoTNTAG. Ol ETAIPEIEG £EXOUV XOUNAO ETTESO
WYNPIOKNG WPIHOTNTOG OTAV PTTOPOUV VO KAVOUV TIG S108IKOOIEG OPATEG TTIOPEXOVTOG
TAnpowopieg Tou Paocifovral oc deSOPEVA, TLX. OXETIKA HE To OMOOEQOTA, TIG
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TOPOYYENEG 1] TN XPNON TMOPwV. Ol ETaIPEIEG EXOUV UYPNAO BOOUO WPIPOTNTOG OTAV
HTTOPOUV ETONG VO XOPTOYPOPHOOUV TANPEIS SladIKaoieg wG PHovTEAD Sedopévwy
KOl ETOL VO EAEYXOUV TNV €TAIPEIN. ME QUTEG TIG «WPNPIOKEG EIKOVEG» UTTOPOUV VOl
AEITOUPYNOOUV KOTOOTNUOTA 10TOU, va ovaAuBoUv ol TeAATeG N ol dladikaaieg
TpouNdelwy, MTWANCEWY Kal TIOPAYWYNG UTTOPOUV VO TIPOYHOTOTIOINO0UV EVTEAWS
auTOpOTO. Alyo AlYOTEPO OTIO TO £VO TIEUTITO TWV ETAIPEIWV EAEYXOUV TIG SladIKACIES
N TO EMXEIPNUATIKA TOUG HOVTEAD WNQPIOKA KOl €TOL EMITUYXAVOUV LWPNAOTEPQ
ETMES O WPIUOTNTOG.

YTapxouv oaWeic topopég PeTa§ TASEWV PHEYEBOUG KOl TOPEWV:

o >xedOv KkaOe OSeltepn peyoAltepn etaipeio (250 epyaldpevol  Kal
TIEPIOCOTEPOL) £XEL PTAOCEL OTNV «UYPNAQ WPn@loTotnpévn» opada emmédou
WPIHOTNTAG. TMa TIG HECAIEG ETUKEIPNOEIG EIVOL 37 TOIG EKATO KO YIO TIG PIKPES
emixelpnoeig (Atyotepoug amd 50 epyaldpeVoUC) ivatl pdvo 22 ToIg EKATO.

e O kAado¢ Twv TMNE €ival O TPONYHEVOG amd AGAAOUG OGOV AWOpPa TNV
yniomoinon Twv dladikaociwy Tou. MAavw amo To 42 ToIG EKATO POAvel oTnV
OpAdO EMTESOU WPIHOTNTOG «BOPLA YNPLOTIOINUEVN».

Kataotaon wnelakou YETOOXNUOTIOUOU HETPNOIUN UE XpNon S10@OopwV SEIKTWY

H KaTAoTOON TOU YNQIAKOU YETOAOXNUOTIOPMOU OTN YEPUAVIKI OIKOVOUIO pTTopEi va
HETPNOEL XPNOIUOTIOIWVTAG S1APOPOUG SEIKTEG:

To pepidlo TWV MWANCEWY PE PNQPIOKA TIPOIOVTO KOl UTINPECIEG TWV ETAIPEIWVY EIVal
KOTA PECO 0PO 22 TOIG EKATO. TO £VO TETAPTO TWV TTWANCEWYV YIVETOL HECW YPNPIOKWY
KAVOAWY TIWANCEWYV. ‘'000V aWopa TIG TTPOUNOEIEG, €ival akoun Kol oxedov 30 Tolg
EKOTO. H ynylomoinon 6ev meplopileTal o€ EOWTEPIKES S1aSIKAOIEG. TO 13 TOIG EKATO
TWV ETOIPEIWYV €ival ouvOEdEPEVO EEWTEPIKA PE TOUG TIPOUNOEUTEG KOl TOUG TIEAATES
TOUG. ITIG HEYAAEG ETAIPEIES €lval O Pid OTIC TECOEPIG. T EMIXEIPNUATIKA HOVTEAQ
ylvovTal €miong mo yn@lokd: To 12 TOIG EKATO TWV ETAIPEIWV TIOPEXOUV OTOUG
TMEAATEG TOUG UTINPECIEG PE WNPIOKA OIUTOUOTOTIOINHUEVO TPOTIO, OE PeyaAo Babpo
XWPIG aAANAeTid pacn avOpwmou pe AvOpwrTo.

AUTG TO OTTOTEAEOPOTO BAGI{OVTOL OE EPEUVO OE TIEPIOOOTEPESG ATIO 2.000 YEPUAVIKEG
eTalpeieg. H €peuva emavoAnwOnke pe tnv idia dopn Tto 2021 - e TN YETPNON QUTH
Vo EXEl OTOXO va Oeifel Tnv  mP00do Tou éxel emiteuxBel oto peTaly otnv
ynelomoinan.
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Mnyn: 10TooeAiba

Digital adoption (in %)
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Mnyn: DIGITALISATION IN EUROPE 2021-2022, Evidence from the EIB Investment Survey, 2022, European Investment Bank

EANAAA

H ZtpaTtnyikn WYnelakou MetaoxnuaTiopol 2020-2025 tng EAAGSOG, TTOU ovopadeTal
Katl «BiBAog Wnpiakol METOOXNUATIOHOU» €ival TO KUPLO OTPATNYIKO £yypapo, TO
OTIOI0 DETEI TIPOTEPAIOTNTEG VIO TOV PNPLOKO HETACXNHUATIOHO TNG XWPAG, KAOWGS Kol
OTOXOUG YlO TNV avATTUEN TwV PN@Lakwy Se§l0TATWY TNG EAANVIKNAG KOIVWVIAG - O€
oAa Ta eminmeda Kot nAikies. H BiBAOG WniakoU METAOXNHUOTIOHOU OKIOYPOPEL TIG
KOTEUOUVTNPLEG APXEG, TOUG OTPATNYIKOUG AEOVEG Kal TIG TTOPEUPACEIG € 0PIJOVTIO
KOl KOOETO €MMESO TTOU OTOXEVOUV OTNV EVIOXUON KOl UTIOOTHPIEN TOU WYn@lOoKoU

HETAOXNUOTIOHOU TNG EAANVIKING KOIVWVING KOI OIKOVOMING. H EAANVIKI) OTPOTNYIKN
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UTTOYPOUPICEL 7 TPWTOPXIKOUG OTOXOUG KOOWE Kal UTTOOTNPIKTIKEG SPOOTNPIOTNTES

0E OUYKEKPIPEVOUG TOHEIG, OTWG TIPWTOPBOUAIEG TTOU OTIELOUVOVTAL OTOUG TIOAITEG 1)

OTOV TOMEQ TNG EKTTOIOEVONG.

Kuplol oToxol

AcpaAng, yprnyopn kat aglomotn mpoopacn oto AladikTuo yio OAOUG.

Eva pn@1aKo KPATOG, TIOU TIPOCPEPEL KAAUTEPEG WNPIOKEG UTINPETIEG OTOUG
TIOAITEG yla OAEG TIG EKONAWOEIS TNG (WNG.

AvamTuén yn@lakwy Se10TATWY yia OAOUG TOUG TTOAITEG.

AleukOAuvon Kot uTtooThPIEN TNG HETOTPOTING ETAIPEIWV Kot MME o€
WNPIOKES ETIIXEIPNOELG.

Evioxuon kal evioxuon TnG Wnlokng KalvoTopiag.

Nopaywylkn xprnon Twv dedopévwy Tng Snpoaiag dloiknong.

EVOwPATWON Pn@OKWY TEXVOAOYIWY 0E OAOUG TOUG OIKOVOUIKOUG TOHEIG.

Wnelokeg 6e€10TNTES Yo TOUG TIOAITEG

STOV TOpED TwV Wn@lokwv SeEI0TATWY YO TOUG TTOAITEG, | OTPOTNYIKI €XEl TOUG

aKOAOUBOUG OTOXOUG:

Evioxuon TNG EVOWHATWONG KAIVOTOUWY TEXVOAOYIWV OTNV EKTIOIOEUTIKN
dladikaoia TnNg MpwToBAadUIAG Katl SeuTepoPABUIAG EKTTOISEVONG.
OcopoBeTnon epdopadiaiwv wpwv MANpowopikng (TMN) os OAEG TIG TAEIG TNG
deuTtepoPabpuiag exmaidevong.

EVoOwpAaTwaon Hadnuatwy pnelakwy Se§loTTwy o€ OAA T TTIPOYPAUHOT
omoudwv o€ 16pupaTa TPITORAOUIONG EKTASEVONG.

16puon Ynelokng Akadnuiog MoMTWY yla TNV TPOGPOPA SIASIKTUNKWY
HOONUATWY HAONONG OXETIKA UE TO OEPA TWV PNPIOKWY SECIOTHTWY HEOW

HLOG QIAIKNG TIPOG TOV XPNOTN S108IKTUAKG TIAATPOPHAG.
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e 'Evapén MpoypappATWY KOTAPTIONG Yia OAES TIG NAIKIEG, KOIVWVIKA
UTIOROOPA KOl EMAYYEAPOTIEG OTIO HIAPOPOUG TOHEIG HEOW UIAG TIPOCEYYIONG
d1a Biou padnong.

e Epappoyn eviaiou Kot CUOTNHOTIKOU PNXOVIOPOU TIOTOTI0INONG Yio
TIPOYPAHHOTA WNPIOKWY SEEIOTATWY KOl TIPOCAPUOYI| TOUG VIO TNV

QVTIHETWTION TWV PETOROANOUEVWY OVOYKWY TNG OYOPAG Epyaaiag.

H STpatnyikn O£Tel €mMiong OTOXOUG yio TNV TIOPOXN TPOYPAUUATWY KATAPTIONG
WPNEIOKWY SECIOTNTWY YIO ETIIXEIPNHUATIES, TIPOKEIPEVOU VA S1EUKOAUVOEL 0 YNPLOKOG
HETAOXNUOTIOPOG TWV TOHEWV KO TWV ETIXEIPNOEWVY TOUG. Mia GAAN tOXUPT| €0TIOON
™G BifAou yia Tov Wn@lokd MeTaoXnUOTIOHO o@opd Tov MuAwva Wneiokwy
Ae€loTNTwy, O Omoiog &vowUATWVEL GAAOUG 3  OTPOTNYIKOUG OTOXOUG KOl

UTIOYPOHHIZEL 5pAOTNPIOTNTEG KAl TIPOTEPALOTNTEG.

Mnyr , AMeG TinyéG: Epya Wnlakol MeTaoynuatiopol oto Anpoaoio Topéa Tng EAAGSag | AlakuBépvnon, MpounBeleg kat

Epopuoyn , Stpatnytkn Yneakot MeTaoxnuatiopol 2019-2023
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https://digital-skills-jobs.europa.eu/en/actions/national-initiatives/national-strategies/greece-digital-transformation-strategy-2020-2025
https://www.oecd.org/gov/digital-transformation-projects-in-greece-s-public-sector-33792fae-en.htm
https://www.oecd.org/gov/digital-transformation-projects-in-greece-s-public-sector-33792fae-en.htm
https://digitalstrategy.gov.gr/website/static/website/assets/Digital_Transformation_Strategy_2019.pdf
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Greece (EL)
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Mnyn: DIGITALISATION IN EUROPE 2021-2022, Evidence from the EIB Investment Survey, 2022, European Investment Bank

AYZTPIA

To Opoomovdiakd Ymoupyeio Tng Auvotpiag, Tunpoa OIKOVOMIKWY, €0TIALEL
ATOKAEIOTIKA OTNV Wnlomoinon . H Xwpo TPpOXWPAa OKOUN TOPOTEPA Yo Va
KOOOoPIoEl TIG TTPOKANCEIG HETAOXNHUOTIOUOU YIO TOUG TIOAITEG, TIG ETOIPEIEG KOl TN
S10iKNON. TNUEIWVOUPE amo TNV 10TooEAISO TOU YTIoupyeiou Ta €€NG:

MNa Toug MoAiteg

INUEPA, Ol PNPIOKES S1adiKaTiES eival KOIVEG o€ OAOUG aXeSOV ToUg TopEig TNG {wNG.
METOHOPPWVOUV TOUG TPOTIOUG ETIIKOIVWVIOG PG, TNV EMAYYEAROTIKN pag {wr), To
EKTIONOEUTIKO OUOTNUA, TIG ETIXEIPNOEIG KOl TNV OIKOVOMId, TN Blopnxavio Kol Tn
dnuoota dloiknon.

H auoTplokr KuBEPvVNON ouvoSEeVEL EVEPYA OUTOV TOV WNPIOKO HETOOXNHUATIOUO Kal
€0TIACEl TIG TTIPOTEPAIOTNTEG TOU, WOTE Ol AUOTPIOKOI VO OITTOKOPIOOUV TOl KOAUTEPO
duvaTa OPEAN ATO AUTOV.
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https://www.bmf.gv.at/en/topics/digitalisation.html
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IGlaitepn mpoooxn Odivetal otnv Wn@lokn ekmaidevon. AuTO TO TUNAPO TOU
mAnBuopol TnG AuoTpiag Tou HEXPL OTIYHNG &ev Xxpnoipotmolei To Aladiktuo Oa
TIPETEL v EVOOPPUVOEL VO ATIOKTNOEl YNQLaKEG SEEIOTNTEG. EMOPEVWG, O WNPIOKOG
YPOUUOTIOUOG Elval OTTOPAITNTOG OTO PEANOV.

YMAPXOUV KOTIOIEG ONUAVTIKEG €EEAIEEIG ylO TOUG TIOAITEG, TLX. N NAEKTPOVIKN
moapadoon. H nAekTpoviK TaAPAdoon €ival TO OOWOAEG KOl  KEVTPIKO
YPOHHOTOKIBWTIO YI0 NAEKTPOVIKA EYYPOPA. AAMO GNUAVTIKG BEpaTa TTEpIAAUBAVOUY
TNV TPOOTACIO TWV TIPOCWTIKWY SESOHUEVWY KATL.

WYnYioKOG YPOUHATIONOG

EKTOG amd TIG TEXVIKEG O€1OTNTEG, N WN@lOKN EKMAIdEVON onuaivel emiong Tn
duvaToTNTA XPNONG WNWIAKWY HECWV PE IKOVO KOl OTOXAOTIKO TPOTIO Kol QUTO Eival
évo BOCIKO TIPOCOV YlO TN GUHHETOXI OTn oUyxpovn Kolvwvia. H ouveldntn kai
urteLBuvVN Slaxeipion dedopévwy Kat 1 KPITIKN aloAOYNoN TwV TINYWY TIANPOYPOoPIWY
EIVOL YIO OTTO TIG ONUEPIVES OTIAITHOEIG OTIWG N AVAYVWAT, N YPAPH KAl N apOunTIKN.
EAEYETE TIG WNYIOKEG 00G 6E10TNTES e TO " EAgyX0G "

QG €K TOUTOU, 0 YNWYIAKOG YPOUHUATIONOG Eival amapaiTnTog yia To pEAAOV. QoTO00,
To 40 TOIG €KOTO TWV avOpwmwyv otnv EE dev €xouv KaBOAOU 1] £Xouv €AAXIOTN
WNPLOKN EKTAIOEVOT - TO ATIOTEAECUA: KAOE SEUTEPO ATOPO SUOKOAEVETAL VO BPEL
gpyooio. AUTO Ta yEyovOTO TIPETEL VO OVTIMETWTIIOTOUV. H umooTnpi§n opadwv-
OTOXWV YlO TNV €i0060 oTnVv wnelakn emoxn Ba mpémnel va Bondnoel otnv utteppaon
TWV OVOOTOAWV.

fit4internet - TIPOYPAUUATIOPEVEG TIPOOWOPEG YIO TNV WNEPLOKI  KYEVIKN
ekmaidevon» wg €8nge:

o fit4dinternet yia tondia/£@nPoug: ypappoTIONOG OTO PECO EMIKOIVWVING KAl
KPITIKI XpNon.

o fit4internet employed : amokTNOTE BAGIKEG PNPIOKEG HECIOTNTEG - PE EPPOON
OTNV EMAYYEAPATIKN EQOPHOYT).

o fit4dinternet yia NAIKIWPEVOUG TTIOAITEG, ATOPN IOV EMCTPEWPOUV OTNV EPYACIQ
TOUG HETG amO €va SiaAsippa otadiodpopiag: wnelomoinon- PBactki
exmaidevon

NAaiolo Wnyokig Ikavotnrag (DigComp 2.2 AT) - AuoTpia

H wnetakn Baoikn ekmaibeuon yio 0AOUG TOUG TTOAITEG GUVOUATEL TN YEVIKI KOl TNV
EMOyYEAPOTIKN ekmaidevon. H dnutoupyia Tou NAaiciov Yn@loKWY IKAVOTATWY yia
Tnv Auotpia Dig Comp 2.2 AT (PDF, 762 KB) (TpooBactpo) 0To TAGIG10 TOU Yn@lakoU
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https://www.fit4internet.at/page/assessment
https://www.fit4internet.at/page/home/&lang=EN
https://www.bmf.gv.at/dam/jcr:d0376afe-8fa8-4dfd-86d6-1f86fe367b1b/2021-07_DigComp_2.2_Digitales%20Kompetenzmodell_EN_barrierefrei.pdf
https://www.bmf.gv.at/dam/jcr:d0376afe-8fa8-4dfd-86d6-1f86fe367b1b/2021-07_DigComp_2.2_Digitales%20Kompetenzmodell_EN_barrierefrei.pdf
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YPOUUATIOHOU €ival éva agUVOeTO £pyo Tou TEpIAapuBavel oxoAeia, avolxTr epyaaia
yla VEoug Kol ekmtaidevan evnAikwv. [...]

Mnyn: 1oToogAiba
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Mnyn: DIGITALISATION IN EUROPE 2021-2022, Evidence from the EIB Investment Survey, 2022, European Investment Bank
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ITAAIA

Nopopola PE TIG GAEG XWPES, N ITaAla dlaBeTel €161KO TUNUA yia Tov ¥Yn@lako
METAOXNUOATIOUO . AUTO TO TUNUO uTtooTNPilel Aueoa Tov MpwBuToupPYo. H xwpa EXEL

OTPOTNYLIKN Yia TO 2026 Baciopévn o€ 5 SeikTeg WG €§NG: To 70% Tou MANBUGHOL Va
EXEL YNQLOKI TAUTOTNTA, TO 70% TOU TMANOUOHOU va €XEl PNPIOKEG IKAVOTNTES, TO
75% TNnG dnuootag dloiknaong va uloBeTel Texvoloyieg cloud, To 80% Twv SNUOCIWY
UTINPECIWV Vo TraapExovTal online, To 100% TwV OIKOYEVEIWV VO €XOUV TIpOCROCN O€
olUvdeon Ultra eupulwvikng olvdeong.

Sottosegretario Dipartimento Progetti Notizie Innova con noi Italia digitale 2026

OBIETTIVI 2026 Identlté digitale 70% /@\e
I 5 indicatori per

Portal'e Illtalia DE| Competenze digitali 70% E
gruppo di testa

La strategia nazionale Italia digitale 2026 I-\'d’ozmnecloud 759 m

SCOPRI DI PIU

Servizi pubblici online

rvizi pubblici essenzia

Connessione banda

ultralarga 1 00% Q

Fo vo emTEVXOEl AUTOG 0 OTOXOG, N XWPO AVOTITUCOEL TIOAAG £pYa .
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Mnyn: DIGITALISATION IN EUROPE 2021-2022, Evidence from the EIB Investment Survey, 2022, European Investment Bank

FAAAIA

H Mpappateia KpaTikng MeTappUOpiong kKot ATAOTIOINGNG EXEL WG ATIOOTOAN TNG TOV
WNQLOKO YETOOXNUATIONO TNG OLKOVOUING KA TNG KOIVWVIOG .

3TN FaAAia, n wnelokn peTaoon TnG YOAAIKNG OIKOVOUIOG Kol Kolvwviog Bewpeital
BaoikOG A§ovag TTpoETOIHOaiag Yo TO HEANOV: TO 25% TOU YOAAIKOU oxediou "France
Relance" - yia To omoio €xouv 61aTeOel 100 S10EKATOHUHUPIA EUPW, EK TWV OTIOIWYV TA
39,4 OGloekaTouplpla xpnuatodotouvtal amod To EE - €ival a@lepwpévn otnv
wntakn petapoon. Evromiovral TE0oEPIG BACIKOI TTUAWVEG:

e H avamtuén Twv VEOWUWV EMIXEIPNOEWY Kal N avamtuln Tng YOAMKNG
Texvoloyiag. 2,4 Sioekatoppupla evpw Ba Slatebolv, yia mapadelypa, o€
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TIPWTOTIOPLAKES WNPLOKEG TEXVOAOYIEG: KBAVTIKI|, KUBEPVOATPAAELD, TEXVNTN
vonpoaouvn, Texvoloyia cloud, ynyiakr) vyeia.

e AlO@OAION OTI TO Wn@lakd OWEAN eival mpooPacipya o€ OAoug: 250
EKOTOPHUPLO EUPW B eTEVOUOOUV £TOL yia TNV Yn@laKn Evtagn, 161w yia tnv
avamTugn Yn@lakwv cuPBOUAWY OTNV EMKPATELN TIPIV ATIO TO TEAOG TOU 10U
TPIUNVoU Tou 2022.

e KatapTion oTa Yn@laka emayyéApaTa e 300 EKAT. EUPW YIo TV EvTan TwWV
VEWV KOl OOWV TO EMayyEAPOTO Bo EMNPEACTOUV OO TNV KPION Kol TIG
OLKOVOMIKEG OANOYEG.

e EmTAXUVON TNG WNQPIOKNG HETAROONG TWV ETIXEIPNOEWY KAl TOU KPATOUG: 200
EKOTOUHUPLIO EVPW Ba SloTEBOUV £TAL YO TNV YNPIOTIOINON TOU CUCTIHOTOG
UYElOG OTO TAQICIO TOU TTOYKOOHIOU oXediou uyeiag.

ErumAgov, TO €MeVOUTIKO 0OxeGl0 «laAAia 2030», TIOU TAPOUCIAOTNKE OTIG 12
OxkTwPpiou 2021, TPOBAEMEl PEYOAUTEPN YVWON TWV WNPIOKWY TEXVOAOYIWY,
1510iTEPO OTOUG TOMEIG TNG KUPBEPVOOOWAAEIOG, TNG TexvoAloyiag cloud kot Tng
TEXVNTNG VONUOOoUVNG, KOl JE EMEVOUON 0€ TAAEVTO Kot HE10TNTES, 181wG OTOV apopd
TOV £KOUYXPOVIOHUO TOU GUOTHHOTOG TTOPAywYNS Kal Tn Snuioupyia oxoAsiwv Tou
TIOPEXOUV EKTOIOEUON OTNV TEXVNTH vonuoouvn. O WnloKOG HETACXNHUOTIOHOG
AVOPEPETAL EMIONG WG OTIOPAITNTN €MEVOUON YO VO TIETUXOUUE TNV «UYIN Kal
Blwaolpn EMaVAOTOON TWV TPOWYIHWVY» yia To 2030, OTOV AyPOTIKO TOHEQ.

Mnyn: 1otoceAida g Eupwmaikng Emrpomrg otn FaAAia.
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AIAAIKAZIA YNENTEY=HZ ANA XQPA

'000V 0POPA TNV TIPOCEYYIOT, TIOPAOETOUHE EVOEIKTIKA TN SladIKaoia TNG
OUVEVTEUENG TTOU akoAoUONOoAVY OPLOPEVOL OTTO TOUG ETAIPOUG. Mapopola
dladikacia akoAovOnoav OAol ol ETaipol:

FEPMANIA - STADT ASCHAFFENBURG

BHMA 1 = o1 urte0Buvol ANYnG ATOYACEWYV TTIPOCEYYIOTNKAV HEOW e-mail.
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BHMA 2= &va OUVTOUO EVNHEPWTIKO HAVUHO HE TIG EPWTNOEIC KAl TN ARAwon
suvaiveong (Mapdptnua 1) oTAABNKE 0TOUG UTIELBUVOUG AfYNG ATIOPATEWY KOl TOUG
{NTAONKE pia S1adIKTUOKI GUVEVTEUEN 1 VO OTTOVTOOUV OTIG EPWTNOEIS YPOTITWG.
BHMA 3= O1 guvevteU&elg mpaypaTtomolndnkav oto Digitalladen tou Aschaffenburg
Kal oTo ypaweio tou &npou Aschaffenburg (nxoypdwnon). 1 cuvévteu§n ATav
nAextpovikny nxoypdwnon (péow BBB) kal 5 oTGABnKav Ot ypamth popwn. H
OUVEVTEUEN §EKIVNOE PE TIPOOWTIIKEG EPWTNOEIS OXETIKA PE TO XAPAKTNPIOTIKA TWV
epwtnOévTwyY (Ovopa, HAikia, EBvoTnTa, Epyaacia) Kot Ot ATAVTHOEIG KATAYPAPNKAY
(ekTOG amo TIg SV0 0g ypamTh pop@r)). OAEG 01 GUVEVTEUEEIG EYIVAV OTO YEPHAVIKA.
BHMA 4= Ol OUVEVTEUEEIG PETAYPAWPNKOV OTO OYYAIKO KOl OPIOPEVEG OTO QUTEG
TIPOCOPUOOTNKAY (TOCO 0T YEPHAVIKA OG0 Kal OTA ayyAIKA).

BHMA 5= O1 peTaypo@eg oTaAOnKav (oTa yeppavikd) oToug UTELBUVOUG ARWNG
ATIOPACEWY YIO VO TIG EEETACOUV Kal VO TIG EYKPivouv (eKTOG amo TIG 5 TuvevTeUEelg
o€ ypamth popn). Toug e0TAAN Kat n AfjAwaon uykatadeong. Toug eEnynOnNKe OTL N
OUVEVTEUEN €ival avwvupn Kot 6ev Ba dnuoaoteuBel Kol €miong OTL Ta ATMOTEAEOHATO
Ba avaAuBoulv yla TOuG OKOTIOUG TOU €PYOU. € TIEPITTWAN TIOU yIVOTOV Snuoacia
XPNON TWV OTIOVTHOEWY, B0 evnpepwvovTaV Kal Oa {nTolopE TNV ADEIG TOUG. 3€ pia
TIEPITITWON, OPIOHUEVEG OANOYEG ETIPETIE VO EVOWHOTWOOUV OTO TEAIKO EYYPOPO.
BHMA 6= O1 ouvevtelEelg kolvomoinOnkav wg Word kot Pdf otnv mAat@oppa

ouvepyaoiag " Stackfield " mou xpnolpoTmoLEiTAL YIO TN GUVEPYAOID TWV ETAIPWV.

EANAAA - CulturePolis

Bripa 1= MpookAnon (Mapdptnpa 4) péow email 1 TnAs@wvou

Brijua 2 = Amodoxr amo Tov ouvevTeu§ladopevo

Bua 3 > Mo Siadiktuakég ouvevtelEelg = MpoOokAnon yia €mAoyrn péow Doodle
NUEPOG KOl WPOG ATt TIC SINOETIUEG ETIAOYEG TIOU EiXOV SIAPKELN 45 AETITA KAl (TOV
Sl00éo1peg 6 Yopég Tnv nuépa (10 .., 11 Ty, 1 K4, 2 K.H., & H.H. KOLS pLp.).

Bua 4 = MOAIG ywOTav €mIAoyn NUEPOG KOl WPOAG, OTMOOTEANOTAV €va email
emPBeBaiwong oTov EpWTWHEVO pE TN AAwaon cuykatdBeong (Mapaptnua 1). H

dnAwaon NTav amapaitnTn yio TNV enefepyacia Twv dedopévwy Kal TV avTaAAayn
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TouG peTafl Twv eTaipwy. O ouvevteulolOpEVOG €ixe TNV EMIAOYN Vo Swoel T
OUYKaTAOEON TOU Vo XpnolgomoinfoUv Ol  ATMAVTNOEIS WG OMOSEIKTIKA TOU
moapadoTéou otnv EE kaBwg Kal yio Adyoug powdnong. H eAdx1oTn cuykatabeon
TOU XPEladoTav yia va Yivel pla guvevTeun NTav n yevikr enefepyacia PpeTadd Twv
ETOIPWV.

Bjpa 5 = H 81081KTUOKI) OUVEVTEUEN TIPOYHOTOTIONONKE HEOW TNG TIAOTYOPHOG
Zoom. Ol IPWTEG EPWTINCEIG APOPOUTAV TO XOPAKTNPIOTIKA TOU oUVEVTEUEIO{OPEVOU
(Wnpiaxa syypappoTot i un wneaka eyypappotot, HAtkia, Avépag/yuvaiko/aAAo,
EBvikoTnTa, Alapovr| o€ ...[ TOAn I;, NoAitng /Yméubuvog Afwng ATTOACEWY — OTIO
Tolov  TOpEQ;). MOAIG Sivovrav OUTEG Ol OTOVTAOEIG, HE TV Gdeia TOU
ouvevteu§ladopevou, n  ouvevTeun NXOypawWouTaV WG aTOdSEIKTIKO TOU
mopadoTéou.. Ol nXoypapnoelg ival S1aOETIPESG yia EAEYXO.

Bua 6 = Metad Tn ouvévteun, oTAAONKe Eva emopevo email pe €va €uxaploTnplo

onueiwpa.

Brijpa 3 > Mo YUGOIKEG OUVAVTNOELG = CUHPWVIO OXETIKA JE TNV NUEPOUNVIQ, TNV WP
Kol Tnv TomoBeaia.

Brijua 4 = ®uaolkn ouvévteudn

Bua 5 = MeTa Tn ouveVTEUEN, OTAAONKE Eva eMOpEVO email pe Eva euxoploTnplo

onueiwpa.

Bripa 3 > Mo ypOTTESG ATIOVTNOEIG = OTAAONKE Eva email {NTWVTOG TO X0 POAKTNPIOTIKA
Tou ouvevTeuladopevou (WnPIoka yypappaToL ) PN Wn@iaka eyypappoTotl, HAtkia,
Avdpag/yuvaika/aAAo, EBVIKOTNTA, ZwvTag o€ ...[tOAN];, MoAiTng /YmeuBuvog Afyng
ATIOWACEWY — OTIO TToloV TOHEQ;). To email gixe ouvnppévn TN ARAWON TuyKaTaBeong
(MopapTtnua 1).

BAUO 4 = 0 EPWTWHEVOG ECTEAVE TIOW TIG OTMOVTOEIG TOU KOI TO UTIOYEYPOHUEVO
EVTUTIO OUYKOTAOEONG.

Brijpa 5 = MeTA TN AfYn KOl TOV EAEYX0 TWV OTIOVTHOEWY, OTAAONKE Eva email pe Eva

EUXOPLIOTNPIO CNUEIWHA.
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FAAAIA - Quatorze

BHMA 1 = Ot ouvevteu§lalopevol TpookAnOnkav péow email , To omoio mepteAdppave
TIANPOPOPIEG YIO TO €pYO.

BHMA 2 = KaBopioTnKe n nUEPA KOl wWPA TNG OUVEVTEUENG, CURPWVWVTAG £av Ba
YIVOTOV TNAEPWVIKA 1) AUTOTIPOCWTIWG.

BHMA 3= Ot oOuvevTeUEEIG £€ylvav TNAEPWVIKA 1) OUTOTIPOOWTWG KOl &ev
KaTaxwpnonkav. Kabe epwTWHEVOSG evnUEPWONKE OTI O €PEUVNTNG KpOTOUOE
ONUEIWOEIG OTOV UTIOAOYLOTH| Kal 0TI Oa eme€epyaldTOV TIG ATIAVTNOEIG OPYOTEPQ.
BHMA 4= Ot ouvevTelgelg peTaypa@nkav Kol UTtoBANOnKkav oe emefepyaaia yia va
ylvouV TIO €VOVAYVWOTEG.

BHMA 5= n petaypa@r] oTaAOnNKe o€ KABE ATOWPO Yo va TNV EAEYEEL KAl Ol OTIOIES
AANOYEG EVOWHOTWONKAV OTO TEAIKO KEIPEVO.

BHMA 6= Ta aTTOTEAECHOTO KOIVOTIOINO KAV OTNV TTAATPOPUO OUVEPYAOIAG
«Stackfield », Tnv MAaTOPUO TIOU XPNOIUOTIOIOUV Ol ETAIPOL TOU £PYOU YiO TNV
EO0WTEPIKI TOUG ETMIKOIVWVIO.

BHMA 7 = EyIVE | ECWTEPLKN OUVOEON TWV OUVEVTEVLEEWV

MEPOX 2 - Ta BOOIKO EUPTHOTO TWV CUVEVTEVEEWY

“Ynlakog Metaoxnuatiopog”: Feviki) Karavonon

Ta BAOCIKA EUPHHATO TWV OUVEVTELEEWV SEIXVOUV OTI OE TIOAAEG TIEPIMITWOEIG Ol
EPWTNOEVTEG Hev NTAV TOOO £COIKEIWHPEVOL PUE TOUG OpoUG «EEUTIVEG TIOAEIG» Kall
«Wnokog MeTaoxnUATIONOG». To vONUa auTwy TwV 2 Opwv d&V TOug NTAV TOCO
Eekabapa Kot ouxva {nTouoav dIEUKPIVIOELG.

FEVIKA, aVTIAGHBAVOVTAL TOV WYNPIAKO UETOOXNHUATIONO WG HIO UETAPROON OE PIO VEQ
ETIOXN XPNOIUOTIOIWVTAG TEXVOAOYIEG PE OAIOTIKI) TTIPOOEYYIOT. BAETTOUV TOV PN PIOKO

HETAOXNUOTIONO WG VA EPYOAEIO TIOU UTIOPEL VO BEATIWOEL TNV KAONUEPIVOTNTA
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TOUG OTNV TOAN Kol va AUCEl TIPAKTIKA {nTrApATA (TLX. WN@IaKEG UTINPECIEG TTOU
TIPOCPEPOVTAL OTIO SNUOCIEG OPXES, OTIWG N ANWn eyypawwv oto diadiktuo, ol
HETOPOPEG, 0 EAEYXOG TNG KUKAOWOPIAG, N KATAVAAWGN EVEPYELOG OTNV TIOAN).

'Ocov awopd TNV Evvola TnG «'ESumvng MOANG», Bewpolv OTL gival pla TTOAN XwpIg
QTIOKAEIOUOUG KOl TIPOOPBACIUN OE OAOUG, TIPOETOIHOOHEVN YO TIG HEANOVTIKEG
aAAayEg, o€ aAANAETiS paon PE TOUG TIONITEG TNG, pia TTOAN TTOU BATel TOUG TTOAITEG

OTO TIPOCKNVIO, OAAG KOl pla Blwatpn TOAn.

AVAYKEG TIOAITWYV Kal UTIELOUVWY ANYNG ATIOPATEWY

H avaAuon Twv OTOVTHOEWV TWV €pWTNOEVTWY Oeixvel OTL Ol TIOMTEG Kol Ol
utteLBuvoLl ANYNG amoPacewyv dev aloBAVOVTAL AKOUN TOGO AVETA PE TOUG OpOUG “
“Ynptakog  Metaoxnuatiopog”  kat Twv  “EEumvn NoAn”, kabwg TOUG
avTiAappBavovtal w¢ Hia peyaAn oAAayn yio Tnv omoia Sev  Eival TAVTO
TIPOETOIPOOHEVOL. OEWPOUV OTI XPEIATOVTOL TIEPIOCOTEPT) EKTIAISEVON KAl EVHEPWON
ATO TIG SNUOOCIEG OPXEG OXETIKA UE TO VEN WNPIOKA EPYOAEIO KOl TIC WNPIOKES
UTINPEGIEG TTOU TOUG TTOPEXEL N TTOAN TOUG.

Exppadouv €miong Tnv avaykn S10THpnong Twv KOWWVIKWY OAANAETISpACEWY Yia

TNV emiteuén 10oppoTiag HETAEY TOU WNYIOKOU KOl TOU aVOAOYIKOU KOGHOU.

EVO ONUOVTIKO OTMOTEAECHN TWV OUVEVTEUEEWVY OPOPA TN OXECT TWV TTOAITWY HPE TN
dloiknon TG TOANG n omoia £xel WG KaBnkov va e§nynoel Tov Wwn@loko
HETOOXNUOTIOUO OTOUG TOMTEG KOl Vo €vOOPPUVEL TN  CUMHETOXN TOUG OTNV
avfavopevn wnwlomoinon Tng dnuoociag kot TG Kadnuepivng {wng. H mapoxn
QTIOTEAEOPATIKNAG WNQIAKIG UTIOSOUNG €ival pia omo TIG TPOUTOBECEIS Yo TN
BeATiwon TNG moloTNTOG (WNG OTNV TIOAN, Ylo TIOPASEIYHO OTOUG TOMEIC TWV
HETAPOPWYV I TNG UYEIOVOMIKNG TIEPIBaAWNG. QOTOOO, N Wnwlomoinan dev pémel va
QVTIKATOOTIOEL TIG TTIPOCWTIIKESG OXEOEIG. H avBpwTtivn ema@n ival e§icou onuavTiki,
OTIWG KAl 1 TIPOOEYYION OUYKEKPIHEVWY OpAdwY (TTX. ATopa pE avamnpia). SUVETIWG,

N WPn@omoinon TPETEL VO EXEL XOPOKTPO CUHTIEPIANTITIKO, TOTTOOETWVTAG TOUG
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TIOAITEG OTO EMIKEVTPO AUTNG TNG £EEAIENG. O drIHOG TIPETEL EMIONG VA TIAPEXEL OTOUG

TIOAITEG TIANPOWOPIES PE EUKOAO KOl YPI)YOPO TPOTIO.

Mot GAAN KpioIPN TITUXN OTIG OTOVTOEIG TWV EPWTNOEVTWY NTAV 0 YOROG Kal O
OKETITIKIOPOG Y10 TIG WNQIaKES aAAayEG. Ot KUPIEG AVNOUXIEG TTOAITWY KOl UTTEUOUVWY
AMYNG amoWACEWY OPOPOVCAV TIG TOAVEG OPVNTIKEG EMIMTWOEIG TOU WNPLOKOU
HETAOXNUOTIOPOU, 16iWG TO ATOPPNTO, TNV TPOOTOCIO SESOUEVWV KOl TNV AVAYKN

KPITIKNG OKEWNG VIO TO PIATPAPIOUA KL TOV EAEYXO HEYOAOU OYKOU TIANPOPOPIWV.

[MPOTAXEIX

Méow TNnG EkBeong ASloAOynong Avoykwy, Eivol TIPOQAVEG OTL Ol TOAITEG Kal Ol
uttelBuvol ANYNG OTOWPACEWY TIPOTEIVOUV €va UPBPISIKO OXNUO HE OUVOUAGCUO
AVAAOYIKWY KOl PN@LaKWY EPYOAEIWV yio TNV €§acWAAlon 100ppOoTTiaG PETASD ToU
YnN@oKoU Kal Tou avaAoylkol KOOHOU Kol Tnv €vBappuvon Tng S10TPOCWIIIKNG
olvdeoNG, WOTe va Pnv XadoUv ol TPoowTIKoi Seapol.

Aedopévou OTL dev NTav 181aiTEPA €EOIKEIWPEVOL PE  OPOUG OTIWG O WNPIOKOG
HETAOXNUOTIONOG Kot N €§UTvn TIOAN, UTIAPXEL AVAYKN YIO TIOPOXN TIEPIOCOTEPWV
TANPOWPOPIWV KOl EKTTAISEVONG OXETIKA PE VEN WNPIOKA EPYAAEio KAl UTINPEOIEG.
AuTn N ekmaidevaon Ba EMTPEWPEL TNV EVEPYO OUUHETOXI KOl EUTIAOKN TWV TTOAITWY
KOl TWV KOIVOTITWY OTO OXESIOOUO TwV E£SUTIVWYV TTOAEWV.

H xprion wn@lakwy EPYOAEiWV Kol UTTNPECIWY PTTOPEL VO AUOEL TIPOKTIKG KOOnpEPIVA
TPOoPANUOTA OTNV TOAN, GAAG Ol TIOAITEG XPEIAlovTal EVXPNOTEG, EVNUEPWHEVES Kal
oaWeig S108IKTUOKEG TIANPOWPOPIEG TTOU TIOPEXOVTAL ATIO TIG APXEG TNG TIOANG, Ol
OTIOIEG TIPETEL VO SlaopaAiouV TNV TPOCRACT OE WNPIOKEG TTANPOWOPIES, EpYOAEia
Kol e§OTTAIOHO Yo OAOUG ave§aPTNTWS NAIKIAG, EKTTOISEVGNG I} KOIVWVIKOOIKOVOHIKNAG

KOTAOTOONG.
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2YMIMEPAZMATA

AUTI N €kBeaN avamTUXONKE YO VO TIOPOUCIAOEL T aToTEAéOpOTA TNG A§loAOYNoNG
AVOYKWV HECOW OUVEVTEVEEWYV PE TTIOAITEG KOl (POPEIS ANYNS ATIOWACEWY OTO TAQICL0
TOU TOKETOU gpyaaiog 3 Tou épyou DIALOG CITY. H avaAuon Twv QTAVTNOEWY TWV
eEPWTNOEVTWY Beixvel OTI TTOP'OTI Sev NTaV TOOO €§OIKEIWHPEVOL PE TNV £VvOlO TOU
WnplokoU Metaoxnuoatiopol kat Tng ‘E€utvng MOANG, TIOTEVOUV OTI VEQ WPNQIOKA
EPYOAEIO KOl UTINPEGCIEG PTTOPOUV Vo Swaoouv AUCEIG 0€ TIOAAG OTIO TO TIPOIKTIKA
NTAPOTO TTIOU AVTIHETWTTIZEL piot TTOAN.

E€akoAouBoUV va avnouxouv yia TIG Pn@IaKES aAAAYEG, E16IKA OTOV TIPOKEITAL Yia
TNV mpooTaacio 6edouévwy Kal TNV TOavV OTMWAEIN TTPOCWTIIKWY GAANAETIIO pACEWY,
EMOPEVWG XPEIAJOVTAL TIEPIOOOTEPEG TIANPOWYOPIEG KA EKTIAISELON OTN XPNHON VEWV
WPNQIOKWY €PYOAEIWV KOl UTNPECIWV Yo va oloBAvovTal TIO GVETA Kol va

TPOCOPHOCTOUV OTNV YPNPLOKI OAAAYT .
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"DIALOG CITY - A holistic approach towards a digital cultural infrastructure in European
cities" - Project number of the EU 101055705

Declaration of Consent

Without expectation of compensation or other remuneration, now or in the future, | hereby
declare my consent to ....... [legal entity], its staff and the partners of the consortium of the
project "DIALOG CITY — A holistic approach towards a digital cultural infrastructure in European
cities”, to use the audio and video anonymized recordings that contain my likeness and/or any
interview statements from me by the consortium of the project for any and all internal project
development purposes.

The consent includes, but is not limited to: (tick where applicable)

o Permission to share with the Creative Europe Programme of the European Union who
is co-funding this project for the purpose of proof of work.

o Permission to use quotes from the interview(s) (or excerpts of such quotes), the video,
photograph(s), reproduction(s) of me, and/or recordings of my voice, in part or in
whole, in the project's media publications, print or digital, and any other electronic and
digital media (including the Internet) for dissemination of the project results and
awareness.

In addition, | waive any right to inspect or approve the finished video recording.

I reserve the right to withdraw my consent at any time for good cause. In this context, | explicitly
understand that any content used prior to withdrawing my consent cannot and will not be
removed, deleted, or otherwise changed.

The undestigned

Last Name, First Name

Street Address

Post Code, City, Country

Location Date Signature
- lture STADT [@Juatorze ——
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In-depth Interview Guide
Vision and expectations towards the Smart City transformation

Thank you for agreeing on the interview. We are performing research on digital transition in the city and the Smart City concept in
Germany, Greece, Austria, Italy and France. The research is conducted in the framework of the project "DIALOG CITY - A holistic
approach towards a digital cultural infrastructure in European cities", funded by the Creative Europe Programme of the European
Union. The consortium of the project consists of 7 organizations from 5 different countries: Municipality of Aschaffenburg - Germany,
CulturePolis - Greece, STADTMUSEUM GRAZ GMBH - Austria, FONDAZIONE CIRKO VERTIGO ETS - Italy, QUATORZE - France, CENTRO
FORMAZIONE PROFESSIONALE CEBANO MONREGALESE S.CAA.R.L. - Italy and CONSORZIO INTERAZIENDALE CANAVESANO PER LA
FORMAZIONE PROFESSIONALE CIAC S.C.R.L. - Italy.

During the interview we will discuss the needs, aspirations, problems as well as current capacity towards the Smart City concept in
our country and communities. The target group of the interviews is citizens, artists, and decision makers from small and medium
sized European cities.

The information you provide will be treated in strict confidence under the General Data Protection Regulation (GDPR) put into
effect on May 25, 2018, on the protection of individuals with regard to the processing of personal data and on the free movement
of such data.
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Main questions Probing questions

Part 1. Introduction

1. First, please tell us about your background. Digital literates / non digital literates

Aged between 18 and 90 years old

Male, female, other

Ethnic background

Living in...[city]?

Citizen / Decision maker - from which
sector?

e *If the interview is done online, recording
will have to start after this question.
Answers will be anonymized.

Part 2: Understanding digital transformation

e What does Digital Transformation mean for you? e Please elaborate.

e What does Smart city mean to you? .
e What do you understand by the term Smart City?

e Has the digital world affected your real-life activities?
In what way?

i STADT
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T3.2 INTERVIEWS FOR DATA COLLECTION IN EACH COUNTRY

Part 3: Participation & Practice

Are you happy with the quality of life in the city you
live in?

Do you consider your city to be a Smart city? Clarify.

How can a digital transformation be applied to the
functioning of cities?

To what extent do citizens and decision makers in
your city ready to adapt to the emerging digital
change?

If there are any obstacles, how can they be
overcome?

e Why do you think so?

e What is missing from your city to make it a Smart city?

e How can it make cities function better / how can it
help solve the issues we mentioned?

e Please specify. What else? Ask about other
opportunities that digital transformation provides
to your country/community.

e What could be done to make citizens more positive
to digital change?
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Part 4: Identifying needs for digital transformation

Of the problems that exist in your municipality,
which of them do you think can be solved with the
help of technology?

Are you in favor of making greater use of digital
technology to improve the quality of life in your city?

Do citizens feel more trust towards public authorities
because of more online information available?

Which skills do you consider you need to adapt to
digital change?

Please specify.

How comfortable do you feel with the increased use
of digital technology if it is to make your city a better
place to live in?

Do you think you need any other skill or capacity to
adapt to digital change?

Thank you!

Some practical suggestions:

Before the Interview
e Make the initial contact with the interviewee through phone or email;
e Explain the purpose of the study;
e Describe the kind of information to be collected;

/1\
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° Indicate whether the interview will be taped/recorded;
Request permission to conduct and record the interview;
Provide an estimate of the length of the interview;
Propose some dates and times when the interview might be conducted; and Provide your contact information.

During the Interview

Don’t forget to Introduce yourself/organization/project;

Thank the interviewee for his/her time and willingness to share his/her views;

Briefly go over the purpose of the study and the scope of the interview;

Go from one question to the other once the question has been answered to your satisfaction;
Be prepared to skip questions if they seem redundant;

Be prepared to ask supplementary questions;

Be prepared with neutral “probes” (for example: Can you please elaborate?);

Have a “catch all” question as your last question (for example: “Is there anything you’d like to mention about your participation in
your [smart] city that we haven't discussed?”);

Close the interview by thanking the interviewee.

After the Interview

THAsc

!‘.-!‘[e"“’lb‘ulq IIS

Follow up with an Email thanking the interviewee/respondent;
Let the respondent know how you plan on proceeding from here.
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What is Dialog City?

The European project was
born out of the conviction that digital
transformation is more than just a
technical innovation, indeed we need to
think of a way to make it more accessible
and user friendly to
everyone.

Thanks to the cooperation of seven
European partners, the overall goal is to
create a socially inclusive, environmentally
friendly and economically sustainable

urban digital environment.
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We invite you to share your
personal and professionalexperience,
to help us understand the current
capacity towards the Smart City
concept in our communities and
collaborate in raising awareness
about digital transformation, which is
part of our daily routine nowadays.

Where: Online (the call will be recorded)

When: 23Jan-15Feb 2023 M



What does Digital Transformation mean for you?
What does Smart city mean to you?

Has the digital world affected your real-life activities? In what way?

Are you happy with the quality of life in the city you live in?

Do you consider your city to be a Smart city? Clarify.

How can a digital transformation be applied to the functioning of
cities?

To what extent do citizens and decision makers in your city ready to
adapt to the emerging digital change?

If there are any obstacles, how can they be overcome?

Of the problems that exist in your municipality, which of them do you
think can be solved with the help of technology?

Are you in favor of making greater use of digital technology to
improve the quality of life in your city?

Do citizens feel more trust towards public authorities because of
more online information available?

Which skills do you consider you need to adapt to digital change?
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Thank you for

your attention.
See you soon
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Invitation template text

We would like to invite to you to a short 3omins online interview regarding Digital
Transformation and citizen participation.

Our organization is conducting research through interviews and questionnaires for
citizens, decision makers and artists as part of our activities in the European project
DIALOG CITY which was born out of the conviction that digital transformation is more
than just a technical innovation.

For more information, please check the attachment.

If you are interested in participating in the research, please reply to this email by 27
January 2023. We will propose some time slots to schedule your interview.

In case you are not able to attend the online interview, you can always participate in
written by sending us your response to the interview questions found in the attached
leaflet [DIALOGCITY_LEAFLET_CITIZENS-DECMAKERS.PDF].

Should you have any questions, please feel free to get back to me.
Thank you in advance.

Sincerely yours,

Att.:
1. Leaflet for citizens/decision makers
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10
11
12
13
14
15

16
17
18
19
20
21
22
23
24

PROCESS

ONLINE-
INTERVI |PHYSICAL-
INTERVIEW EWEE |WRITTEN
PARTNER CATEGORY NO. ANSWERS ROLE IF APPLICABLE
CULTUREPOLIS CITIZEN c1 ONLINE
CULTUREPOLIS CITIZEN c2 WRITTEN
CULTUREPOLIS CITIZEN c3 ONLINE
CULTUREPOLIS CITIZEN c4 WRITTEN
CULTUREPOLIS CITIZEN c5 WRITTEN
CULTUREPOLIS DECISION MAKER |D1 ONLINE VICE MAYOR
HOTEL ASSOCIATION
CULTUREPOLIS DECISION MAKER |D2 ONLINE PRESIDENT
REGIONAL GOVERNMENT
CULTUREPOLIS DECISION MAKER [D3 WRITTEN DIRECTOR
CULTUREPOLIS DECISION MAKER |D4 WRITTEN UNIVERSITY PROFESSOR
CULTURAL ASSOCIATION
CULTUREPOLIS DECISION MAKER [D5 WRITTEN FORMER PRESIDENT
STADTMUSEUM GRAZ CITIZEN c1 ONLINE
STADTMUSEUM GRAZ CITIZEN c2 ONLINE
STADTMUSEUM GRAZ CITIZEN c3 ONLINE
STADTMUSEUM GRAZ CITIZEN c4 ONLINE
STADTMUSEUM GRAZ CITIZEN c5 ONLINE
LOCAL COUNCILLOR,
MEMBER OF THE CITY
STADTMUSEUM GRAZ DECISION MAKER |D1 ONLINE GOVERNMENT OF GRAZ
STADTMUSEUM GRAZ DECISION MAKER |D2 ONLINE PUBLIC SERVICES
STADTMUSEUM GRAZ DECISION MAKER [D3 ONLINE RECHNOLOGY/RESEARCH
STADTMUSEUM GRAZ DECISION MAKER |D4 ONLINE ENTREPRENEUR,
STADTMUSEUM GRAZ DECISION MAKER |D5 ONLINE HEAD OF THE MUNICIPAL
STADT ASCHAFFENBURG  |CITIZEN c1 PHYSICAL
STADT ASCHAFFENBURG  |CITIZEN c2 PHYSICAL
STADT ASCHAFFENBURG  |CITIZEN c3 PHYSICAL
STADT ASCHAFFENBURG  |CITIZEN ca PHYSICAL




25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44

45

46
47
48
49
50
51

STADT ASCHAFFENBURG  |CITIZEN c5 PHYSICAL

STADT ASCHAFFENBURG | DECISION MAKER |D1 ONLINE Volkshochschule

STADT ASCHAFFENBURG | DECISION MAKER |D2 PHYSICAL Municipality of

STADT ASCHAFFENBURG | DECISION MAKER |D3 PHYSICAL Economic and

STADT ASCHAFFENBURG | DECISION MAKER |D4 PHYSICAL Association of youth

STADT ASCHAFFENBURG | DECISION MAKER |D5 PHYSICAL Mayor (Department of

CFP CEMON CITIZEN c1 ONLINE

CFP CEMON CITIZEN C2 ONLINE

CFP CEMON CITIZEN c3 ONLINE

CFP CEMON CITIZEN ca ONLINE

CFP CEMON CITIZEN C5 ONLINE

CFP CEMON CITIZEN C6 ONLINE

CFP CEMON CITIZEN c7 ONLINE

CFP CEMON CITIZEN c8 ONLINE

CFP CEMON CITIZEN C9 ONLINE

CFP CEMON CITIZEN C10 ONLINE

CFP CEMON CITIZEN c11 ONLINE

CFP CEMON CITIZEN C12 ONLINE

CFP CEMON CITIZEN C13 ONLINE

CFP CEMON CITIZEN Cl4 ONLINE
MUNICIPAL Councillor for
Culture, Cultural Heritage
and Library, Tourism,

CFP CEMON DECISION MAKER |D1 ONLINE Social Policy, Legal Affairs
MUNICIPAL Councillor for
Youth Policies, Events,
Sports and Sports

CFP CEMON DECISION MAKER |D2 ONLINE Facilities

QUATORZE CITIZEN c1 TELEPHONE

QUATORZE CITIZEN C2 TELEPHONE

QUATORZE CITIZEN C3 TELEPHONE

QUATORZE CITIZEN ca ONLINE

QUATORZE CITIZEN C5 TELEPHONE




52
53
54
55
56

QUATORZE DECISION MAKER |D1 TELEPHONE REGIONAL NETWORK
QUATORZE DECISION MAKER |D2 TELEPHONE ASSOCIATION DIRECTOR
QUATORZE DECISION MAKER |D3 TELEPHONE CITY WIDE

QUATORZE DECISION MAKER |D4 WRITEN COMPANY DIRECTOR
QUATORZE DECISION MAKER |D5 TELEPHONE SPORTS CLUB PRESIDENT
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